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Chapter |

What America Wantsto Read

Wiy the Little Blue Books Tell a Mtal Sory

MY ni ne years of publishing the series known throughout the world
as the Littl e Bl ue Books woul d be, perhaps, interesting as a

publ i shi ng achi evenent—but to a limted group, assuredly. It is,
after all, nore narvel ous to nanufacture a watch than it is to
print a five-cent book; it is even nore narvel ous to nake a fine
watch than it is to print and bind an expensive book. It is not
that | have produced books in mass quantities at a standardi zed

| ow price which nakes ny Little B ue Books of vital significance.
that is business, and nechani cs, and sal esnanshi p—but the world is
full of nore spectacul ar busi ness, nore conplicated nechani cs, and
nore dynam c sal esmanshi p.

The business side of ny Little Bl ue Book experience, and the
nechani cal and selling side are interesting because the Little

Bl ue Books are really of vital neaning. They tell a story which no
other series of books, or no other books published anywhere, can
tell. They tell what Anerican wants to read.

There woul d be no reason for ny telling the story of the Little
Blue Books if it were not because of this realization of the idea
whi ch brought the series into existence. | thought that it mght
be possible to put books wthin the reach of everyone, rich or
poor, though nostly poor and grading up to those not so poor but
by no neans weal t hy—books that they woul d want, and whi ch they
coul d choose for the sake of the books al one. By that | nean that
| dreaned of publishing books in such quantities that | could sell
themat a price which would put all books on the sane level. No
book woul d be chosen instead of another, that is to say, because
of any difference in the price. And the price would be so | ow that
no books besi des mne woul d be chosen because of any | ower price.
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To be nore explicit, the Little Bl ue Books, as they now exi st,
represent a denocracy of literature. Al Little B ue Books are
born equal, and all have an equal chance to succeed and renain
permanently in the series. No single Little B ue book is given
nore advertising than any other book; every endeavor is nade to
sell each Little Blue Book if it is at all possible to nake its
title attractive or to classify it where the title nay catch the
eye of the reader. There can never be any favoritismshown any
Littl e Bl ue Book because of nore attractive binding or nore
desirabl e size—all are uniformy bound, and all are exactly the
sane size (3.5 x 5 inches), wth the exception of such speci al
texts as dictionaries.

No Little Blue Book can be said to have any speci al advant age,
then. No Little Bl ue Book suffers any handi cap peculiar to itsel f—
unless it be the reading natter init, which is what | amagetting
toinny statenment that the Little Blue Books tell a vital and
astonishingly inportant story about Amrerican readers and their
tastes. To be sure, Little B ue Books do vary in | engt h—rom 32 up
to 128 pages, wth nost of themrunning to 64 pages—but the nunber
of pages is not given for any Little Bl ue Book in any

adverti senent or catal ogue, so even this cannot prejudi ce any
bargai n buyer for or against any book in the list. This length is
governed entirely by the nature of the text—ene of Shakespeare’s
pl ays may requi re 128 pages, while a collection of Poe's tal es may
take only 64 pages.

My contention is that the Little B ue books are bought for one
reason only, and that reason is what nmakes the story of the Little
Bl ue Books a coomentary on the psychol ogy of American readers in
general . This reason is that the book is wanted because the buyer
w shes to read it. You nay see nothing startling or revol utionary
inthis assertion, and you nay even insist that all books are
bought to be read. | cannot agree, however, to SO sweeping a
generalization as this last. Al books are not bought to be read,
t hough possi bly nost of themare. Sone—and you wll have to admt

I t—are bought because it is considered elite to own them or
because they match the parl or decoration schene, or a gifts for
friends or relatives, especially at Christnas. Al publishers play
heavily for Christnas busi ness—when there is no satisfactory
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assurance that books bought for gifts ever wll be read. No one
buys Little Bl ue Books for Christmas G fts—er perhaps | had better
say few do-because they are.

But, sone nay object, is there not athrill, or an inner sense of
satisfaction, in being able to buy books at such a | ow price as five
cents each? Perhaps, but thisis in addition to the desire to read
the books bought. C course, it is aninportant part of Little B ue
Books advertising to stress the five-cent price, and to indicate
that a Little Blue book is a fat nickel s worth-average 64 pages,
15,000 words of accurate, authentic text, and so on. It sounds
conpel ling to say that you can have your pick of 1,260 different
titles—any 20 books for a dollar, sent postpaid to any address in
the world. But this serves to attract attention to the

adverti senment—+o0 the books thensel ves. |If the reader whose attention
was attracted in this way found no titles |isted that interested

hi mhe woul d not buy any books, even at five cents apiece, sinply to
get athrill or to satisfy an inner craving for taking advantage of
a bargain offer.

Peopl e do not buy books because they are bargai ns—unl ess they have
sone hope that they will find tine to read them O contrary, book
| overs and col l ectors wth spare funds often buy books because
they are expensi ve—and not necessarily because they want to read

t hem

There is far less inducenent for people to buy Little B ue Books
to preserve them in fact, than there is for themto buy themto
read. In this respect Little B ue books are |ike newspapers and
nagazi nes. A man does not mnd losing or mslaying a Little B ue
Book, because it is readily repl aceabl e at al nost no expense. Q
"1l put the matter another way—since there is no need, and no
speci al inducenent, to be very careful of a Little B ue Book, the
nman who buys one reads it al nost at once—before it is, indeed,
mslaid or |ost.

n January 1, 1928, which is the date on which the facts in this
book are based, there were 1,260 different titles in the Little
Bl ue Book—all offered, irrespective of their nature or length, at
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the sane price. A purchaser’s choice is limted only to 20 books,
the mninumhe nust order at one tine. He can order as nmany nore
than 20 as he nay care to, all at the sane price.

From 1, 260 books anyone coul d sel ect 20 or nore that he woul d |ike
to read this series conprises probably the nost representative
literary assenbly ever published at a standardized price in a
uniformformat. Not only works of literature, not only standard
classics, not only the recogni zed forns of literary stock in trade
such as biography, history, and the |ike—but the B ble and books
agai nst the Bible, books of self-education, |ove and passion,

nedi cal wor ks—n short, sonething of everything. If there is any
craving the Anerican reader has for a particular kind of book, he is
practically certain to find a way to express it in naking his

sel ection of Little Bl ue Books.
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Chapter ||

AreAmericansAfraid of Sex?
How the Littl e Bl ue Books Answer This Inportant Question.

ITis not newto ask the question which is the title of this
chapter. VW are told, on the other hand, by sel f-righteous guardi ans
of the public norals, that sex is fearsome—even | oat hsone—hi ng. V¢
are given to understand, if we are to believe what we are told, that
sex is something to be afraid of, that it shoul d be shrouded in
obscurity and careful ly rendered harm ess by bei ng kept | ocked in
secrecy. & are told, on the other hand, by progressivel y-m nded

| eaders, that sex needs nore light throw upon it, and that it is
desirabl e for people not to be afraid to learn the truth about sex.

Are Arericans afraid of sex? | have definite evidence that they are
not afraid of it as a subject to read about in books, for the Little
Bl ue Books contain authentic informati on on sexual hygiene, witten
by the best authorities, and they are sold far and wde in
guantities rangi ng from 50, 000- 100, 000 copi es per year. This w ||
hardly permt ne to believe that Anerican readers as a whol e are
afraid of the subject of sex.

I n support of ny contention that Anerican readers are strongly
Interested in sex | amgoing to give actual sales figures. But first
| nust explain what these figures represent, so there will be a

cl ear understanding as to their neaning. | know exactly how many
copi es of each of the 1,260 different Little Bl ue Books were sold
during 1927, but | cannot use these figures, just as they are, for
pur poses of conparison. | cannot use them because sonme of these
books were not on sale during all twelve nonths of 1927—their sal es
figures, then, woul d perhaps be | ess than those for sonme of the
books on sal e throughout the year. Further, it would not be right to
Increase this figure by the right proportion to put it on a par wth
other figures, for the total woul d not indicate how the book
conpared wth others when the entire list was advertised and how it
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nmay have been influenced by other simlar titles placed in
conpetition wthit.

To be nore specific, if | advertised a |ist of 100 sel ected books on
sexual hygi ene and pushed these 100 books ahead of all others, there
woul d be a natural reason for these 100 titles to be excel | ent
sellers. | could not contend, in such case, that the 100 sex books
so advertised indicate a preference on the part of American readers.
M/ data are of value only when | can show that if given his choice
the average reader wll pick out a book dealing wth sex or |ove
sooner than one on any ot her subject whatever. And ny data becone
nore significant than ever when | point out that the figures are
based on an average choice of from20 to 25 books sel ected by each
person froman assortnent of 1,260 different titles.

If a person picks out only 20 books fromover 1,000 possible
choices, it is fairly safe to assune that he picks out 20 books he
wants nost. That is what the Little Bl ue Book readers have done. the
figures given in this and the immedi ately foll ow ng four chapters
are based only on returns fromadvertising or catal ogues listing the
conpl ete series of 1,260 Little Bl ue Books as they were on January
1, 1928. These figures are 1927 sales totals. They were obtai ned
froman anal ysis of 1,156 orders aggregati ng 25,000 books. These
orders were sel ected at random averagi ng about 30% wonen and 70%
nen, and were presunably fromreaders of all ages, fromthe teens to
the eighties, wth the ngjority in the twenties and thirties. & the
1,156 orders anal yzed, slightly over half were fromreaders of
newspaper s—+eaders, probably, who are only infrequently readers of
books. The other half were orders fromthe conpl ete catal ogue of
Littl e Bl ue Books used during 1927.

For these reasons, the figures | give represent accurately what
Arerican readers want to read if they have the chance. To nake the
figures nore expressive, as well as inpressive, and to nake it
unnecessary for the reader of this book to performnental
calculations in order to understand their significance, the totals
have been converted into the correspondi ng annual sal es figures
which the distribution of the orders for 25,000 books woul d
represent. By this | nean that book sal es are usual ly thought of in
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terns of the nunber of copies sold annually. | base the success of a
Little Blue Book on an annual sale of 10,000 copies or nore. By
converting these figures into round thousands per year, | nake them
nore under st andabl e, and nake the conparison no less arithnetical if
nore idealistic.

The fol l ow ng exanpl e nay hel p you understand exactly how it has
been done. Ms. Margaret Sanger’s What Every drl Shoul d Know sol d
83 copies in the 1,156 orders for 25,000 books. This is very good,
but it mght not appear so to the average person unless | convert
this figure into sonething intelligible. I know fromcarefu

I nvestigation, that if | had increased the orders anal yzed to tw ce
the nunber, or aggregating 50,000 books, this book of Ms.Sanger’s
woul d have sol d approxi mately twice as many in orders for 50, 000
books as it did in orders for 25,000, or about 165 copi es. The
percentage of error is extrenely snall; and the percentage of
variability is too slight to bother wth, I have found. In orders
for 100,000 books the nunber of copies of Ms. Sanger’s book woul d
have been four tinmes as nany, or 330. In orders for a mllion Little
Bl ue Books, 3,300 copies of Wat Every drl Shoul d Know woul d be
sold, if the orders were recei ved fromadverti senents of the

conpl ete list, so that this book would naintain its ratio or
relative popularity wth regard to other titles advertised at the
sane tine.

S nce | sold 20,700,000 Little Bl ue Books during 1927, the annual
figure for Ms. Sanger’s book, in the basis of 83 copies in every
25, 000 books sold, is 66,000 copies. This annual figure would have
been the actual sales total for this book for 1927 if ny advertising
had been confined to conplete lists only. But | frequently advertise
selected lists of from300 to 600 or 800 best sellers. That is why |
am keepi ng these figures uniformby basing themon sales fromthe
conplete list only. Idealistically, the figures | give inthis
chapter and the four immedi ately fol |l ow ng represent the annual

popul arity of these books when the readers are given their choice
and pick freely from1,260 different titles on a wde variety of

subj ect s.

| have eight books of the "what you shoul d know' class. By referring
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to sex infornmati on as what one shoul d know, | amaquilty of
euphemsm | amwell aware of this, but | recognize that there is
still sone enbarrassnment for many peopl e when this subject touches
themin any

way. They are not to be blaned for it. If a young | ady woul d rat her
buy What Every Young Vnan Shoul d Know, instead of atitle |ike Sex
Facts for Arls, | amcontent that she should. The facts are in the
book, no natter what the title, and as long as the title indicates
the nature of the book accurately, though it is a euphemsm it is
all right. W can speak inriddles if the riddl es are universally
under st ood.

That these "what you shoul d know' titles are thoroughly understood
I s shown by sales of the books. Here are the eight titles with
their annual figures:

What Married Vonen Shoul d Know 112, 000 copi es
What Married Men Shoul d Know 97, 500 copi es

Wiat Every Young Man Shoul d Know 95, 000 copi es
Wiat Every Young Vnan Shoul d Know 90, 500 copi es
What BEvery A rl Shoul d Know 66, 000 copi es

Wiat Every Boy Shoul d. Know 37, 500 copi es

Wiat VWren Past Forty Shoul d Know 34, 000 copi es
Wiat Expectant Mt hers Shoul d Know 25, 500 copi es

This indicates, certainly, that there are over 100, 000 potenti al
readers, per year, of a book of authentic sex infornation
available in the Arerican public of today, for 112,000 readers
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were found for WilliamJ. Felding s Wat Mrried Vnen Shoul d
Know A | of these were not wonen, however, and certainly not all
of themwere nmarried wonen. That does not natter, however, though
It seens to indicate that the usual purchaser of these books wants
all the facts, and not only those which mght be doled out to
boys. The books, as a matter of record, contain al nost the sane
information, if one is conpared wth another. The difference lies
in their approach to the reader, based upon the supposed
preference of the reader for information suited to himor her.

To express nysel f succinctly, | see no reason why a woren shoul d
wait until she is narried to di scover what a marri ed wonan shoul d
know about the facts of life. Apparently, the wonen who read the
Little Blue Books agree wth ne; and the nen, also. Smlarly,
there is anple justification for every heal thy young man or wonan
to understand the facts that every expectant not her shoul d know

| ong before the young man expect to be a father or the young wonen
| ooks forward to being a nother. This phase os sexual hygiene is
not nearly so popul ar as the others, just because it is so
particul ar or specialized; but nany of those 25,500 books went to
peopl e who sought the informati on because of a heal thy and
justifiable wsh to know

So much for the euphemstic titles. Let us see what the nore
speci fi c—hat sone peopl e woul d cal | bol der—itles show

VWnen' s Sexual Life 97,000 copi es

Man's Sexual Life 78,500 copi es

The Physiology of Sex Life 65,500 copies

The Common Sense 0 Sex 63, 000 copi es

Freud on Seep and Sexual Dreans 61, 000 copi es

Honosexual Life 54,500 copi es
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VWnmanhood: Facts of Life for VWnen 52, 500 copi es
Manhood: Facts of Life for Men 52,000 copi es
Gonfidential Chats wth Wves 47,000 copi es
Gonfidential Chats wth Husbands 29, 500 copi es
The Determnation of Sex 27,500 copi es

The Child s Sexual Life 21,500 copies

| think that the sales record for James (ppenhei m's Common Sense
of Sex (63,000) is clear evidence of the healthy attitude peopl e
are taking toward this subject. Surely no one woul d expect
anything in a book of "common sense" except the facts! If it is
sound informati on these people are after-and | amsure ny figures
indicate this—+t is immedi ately encouragi ng. The outl ook for
future Anericans, and for the nuch belied younger generati on,

| oons considerably brighter inthe light of these totals. The
distribution of the |ist denonstrates beyond question a desire to
have all the facts, and to understand the subject as a whol e.
Areri can readers have reached the point where they are not
interested in hal fway neasures; they want all the facts, and they
wWll get themif they are put within their reach.

Havel ock B 1is has done nore than any other single investigator to
purge the nodern at nosphere of the fog and mst that once hovered
over sex. He is generously represented in the Little B ue Books,
and the popul arity of his work is gratifying, both to himand to
ne. Here are the figures:

Main Talks wth the Married 60,500 copies
The Love R ghts of VWnen 39, 000 copi es

Four Essays on Sex 31, 000 copi es
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Eugeni cs Expl ai ned 29, 500 copi es
Hlis and Hs P ea for Sane Sex Living 29,500 copies
Vénen and the New Race 16, 000 copi es

The interest in eugenics is surprising, and encouragi ng. Hal f of
these readers, renenber, are the sonetinmes despi sed readers,
renenber, are the sonetimes despi sed readers of daily newspapers.
Yet they show a strong desire to find out about eugenics. This
Arerica of ours is not nearly so hopel ess as sone pessimsts woul d
have us believe.

Mbder n di scussi ons of sexual problens are i nconplete wthout the
argunents for and against birth control. It is illegal to publish
or distribute contraceptive information, so, generally speaking,
the popul arity of books whi ch discuss birth control indicates not
only a desire for the information could it be obtained, but also a
desire to know the why and wherefore, to knowwhy birth control is
or is not desirable. Here are the figures that tell the story:

Mbdern Aspects of Birth Gontrol 73,000 copies
Debate on Birth Gontrol 27,000 copi es

There is three tines as nuch interest in a practical, unbiased

di scussion of the subject as there is in a debate onits norality.
And yet the interest is a dispassionate debate is really anazi ng;
It shows, at least, that there is a strong | eaning toward
threshing out the truth through open di scussion pro and con.

The next phase of the question to be considered is the class of
books whi ch do not have the word "sex" in their titles, but which
have to do with love. The word "love" nmay or nay not be in the
title, but the title inplies that the book contains infornation
about the subject. W are still in the realmof facts, renenber:
the books of fiction and poetry, which deal wth sex and love in
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an inmagi native way, are to be considered | ater.

Here are sone of the nore general titles which bel ong under the
"l ove" classification, wth their annual fiqgures:

The Art of Ki ssing 60,500 copies

How to Love 52,500 copi es

Psychol ogy of Love and Hate 52, 000 copi es
Wiat is Love? (Mntai gne) 28,500 copi es

H ndu Book of Love (Kanma Sutra) 28,000 copies
Psychol ogy of the Affections 22,500 copies
The Art of Gourtship 17,500 copi es

It is to be observed that, wth the exception of the last title
listed above, the figures are still quite large, and conpare
favorably wth the books in which the word "sex" is domnant in
the titles. As long as the subject keeps to broad and uni versal
lines, whichis to say as long as it has wde appeal, it is in
denand. Though it does seemthat fewer people are interested in
intelligent courtship than one woul d expect; possibly the | ower
figure for this book is due to the fact that ‘courtship” is a
word belonging largely to a bygone day, and it nay suggest

ol d-f ashioned "Mictorian" ideas. It mght be a good idea to
change that title to "Howto Choose A Mate."

For purposes of conparison, and for the sake of making this

di scussi on of sex books as conpl ete and reveal i ng as possible, |
want to put in here the figures for the nore specialized sex
books. These are along nore particular or nore abstract |ines
than those already |isted. These are the figures:
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Cat hol i ci smand Sex 65, 000 copi es

Sex Oines and Anerican Law 39, 000 copi es

Facts about Sex Rejuvenation 37,500 copies
Phallic (Sex) Henents of Religion 36,000 copies
Sex (bsession of Saints and Mstics 35,000 copi es
Mbdern Sex Morality 34,500 copi es

Arerica and the Sex | npul se 28, 000 copi es

The Evol ution of Sex 25,000 copies

Sex Synbol i sm 24, 000 copi es

Sex in Psycho- Anal ysis 21,500 copi es

Genetics for Beginners 21,000 copi es

There is clear evidence of a desire to survey the subject from
all angles. But it is not noticeable that the figures are
becomng nore uniform the only sensational seller in this group
Is Gatholicismand Sex, and that is undoubtedly because of the
l'inking of Catholicismand sex. It becomes nore and nore evi dent
that it wll be difficult to find a poor seller if the book tells
anyt hi ng about |ove or sex. Yet | nust point out that these books
are thoroughly reliable, and state the facts as facts. There is
no fringe of sensationalismin the books, and the readers know
it. All of these books were not sold to one reader at one tine;
he bought sone read them and cane back for nore. Readers |ike
publ i shers to print facts, wthout gl anmour and al so w t hout

evasi on.

Page #15 The First Hundred Million — E. Haldeman - Julius



For a nonent, now, | want to turn to the historical aspect of
sex. | refer particularly to the series of Little B ue Books
giving the history or prostitution. This subject is frequently
avoi ded by the avowedly noral because they seemto think that to
nention it wll increase its existence. But | amconvi nced t hat
the subject, inportant as it unquestionably is, deserves as
honest treatnent as any ot her phase of the hunan or social
schene. It is a social problem and has been for centuries, and
It needs el ucidation and di scussion as nuch as religion, or
prohibition, or capitalism these figures tell their ow story:

Prostitution in the Mbdern Wrld 129, 500 copi es
Prostitution in the Ancient Wrld 84,500 copi es
Prostitution in the Medieval Wrld 73,000 copi es
Sex Life in G eece and Rom 56, 000 copi es

M stresses of Today 52, 500 copi es

Vonen Wio Have Lived for Love 24,000 copi es

The Evol ution of Mrriage 20,000 copi es
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Chapter 111

TheQues For Sdf-Improvement

The Geat Denand for Little Bl ue Books of Sel f-Education

ITis not hard to understand why nmany peopl e object to the so-called
"sex-titles" inthe Little B ue books, and why they will deplore the
great interest that Anerican readers showin such titles. | do not
agree wth this attitude, but I understand it. | contend that the
interest in sex is but one aspect of a w despread desire to find
happi ness; it is but another phase of that eternal pursuit of

el usi ve happi ness which the fathers of the Lhited Sates regarded as
an inalienable right. | heartily agree that it is an inalienable and
thoroughly natural right, and | amglad that the Little Bl ue Books
can help in any way whatever. But the fact remains that nany peopl e
Wil not look at the nmatter in this way. They w il always hol d that
it 1s an unfortunate circunstance, and many of themwoul d even go so
far as to prohibit providing such reading if they coul d.

If the interest in Little Bl ue Books of sex and | ove was so
paranount as to eclipse everything el se there mght be sone doubt as
to ny contention that it is part of a quest for self-inprovenent,
though that self-betterment is along enotional rather than what
mght be called practical |ines.

But that the interest in books of |ove and passion is not excl usive
of nunerous other interests is what | shall now denonstrate. In
fact, placing book agai nst book, there are a nunber of titles
entirely free fromany | ove appeal which are nore popul ar than sex
books. Taken as a class, and as mght be expected, the popul arity of
books about |ove is greater than the popul arity of any other single
class. But thisis not new it is a fact which is self-evident anong
ot her books, in the daily press, on the stage, in the novies, and in
everyday activities.

What is probably not so apparent, and what nany of ny readers nay
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not know and wll be surprised to learn, is that the quest for self-
| nprovenent along strictly educational and even academc lines is an
out standi ng aspect of Little Blue Book sal es figures; The Little

Bl ue Books prove that the desire for self-inprovenent on the part of
Anerican readers is not an idle dream They prove that this desire
Is nore than a wsh to appear better than peopl e perhaps really are;
they denonstrate beyond any doubt that this desire is sincere, and
that it is al nost universal.

If a person goes to college and secures an academc degree there nmay
be varying inpul ses behind this apparent w sh for education. A
degree is in sone neasure a fetish. A degree is sonetines thought of
as an (pen Sesane; it is wanted because nerely by having it a nan or
wonan nay think that it wll get himahead in the world. ol | ege
enrol lments are no criterion of any desire for education for its own
sake. Students in night schools are studying in the hope of naking
comercial progress, it is true, but these are not so nunerous as is
sonet i nes supposed. Again, the night school s thensel ves and often

t hose who enpl oy the students enphasi ze constantly the benefits to
be derived fromsuch education. These students do not show any

spont aneous desire for education until they are urged into it.

Even the national correspondence school s, which w dely advertise the
I ncreased sal aries and greater social prestige that can be secured
iIf one studies by mail, cannot claimthat their enroll nents prove a
sincere Amrerican desire for self-education. It is a fact that only a
snal | percentage of the people who enroll for such courses conpl ete
them In sone cases this nay be because the expense is prohibitive;
inothers, it is because the students |ose interest rapidy, and
possi bl y because the courses are not of a character to create and
naintain interest in education as a fascinating adventure. There is
still a school room at nosphere a tinge of conpul si on—about taki ng

| essons by nail .

But the Little Bl ue Books | ack the usual drawbacks. They are not
expensive; there is noting of a fornmal "course" wth required

| essons about them every purchaser nay exercise his free choi ce.
And it nust be renenbered that this choice is nade in the face of
the conpetition of other titles of all kinds—against the
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conpetition, indeed, of those very sex and |love titles which | have
al ready shown are so popular. As | have pointed out, the average
purchaser of Little Bl ue Books has only a dollar or two to spend at
atine. If in his selection of 20 or so

Little Bl ue Books he has the discrimnation to buy only ten or
twelve Little Bl ue Books of sex or love, and buys eight or ten books
of self-inprovenent or self-education, this is highly comnmendabl e.
He may even buy only a half dozen books of |ove interest, and
scatter the rest of his order anong books of hunor, biography,

puzzl es, ganes, and self-education. This is hardly cause for alarm
or any reason to suppose that the Arerican reading public is sex-
nad.

The Littl e Bl ue Books have fromthe begi nni ng enphasi zed educati on
intheir policy. That series is known far and wde as the Lhiversity
in Print. The strongest part of the editorial

policy has been, especially in recent years, the endeavor to add to
the series a greater nunber of educational works. These are
especially witten for the series, conformng to the established
length of a Little Bl ue Book, and prepared especially so that the
reader can educate hinself wthout the aid of an instructor. | have
said that | ama business man and not a philanthropist, and |
explain in another chapter exactly what | nean by this. Therefore
this educational phase of ny editorial policy is not self-chosen. |
do not print these educational books because | think the public
ought to read thembut because there is a trenendous denand for
them and | find nyself hard pushed to keep up with that denand.

M ease bear in mnd that the sales figures | amgoing to give
represent the popul arity of these books as peopl e have pi cked t hem
out fromthe entire list of 1,260 different titles. These figures
have been based only upon orders fromadvertisenents or the
catalogue listing the entire series. These figures are a direct

i ndi cation of popul ar preference; these books have been sel ected in
these proportionate quantities—+n orders of from20 to 30 books
each—+n spite of the conpetition of all other titles in the series.
These figures, in other words, are in conpetition wth the figures |
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have given for Little Bl ue Books of sex and | ove. They are not an
| ndependent set of statistics, but should be regarded as j ust
anot her part of the data fromthose orders for 25,000 books
(explained in the precedi ng chapter).

First of all, what of the general titles which discuss self
| nprovenent is a somewhat abstract fashion? | refer to these titles:

Success Easier Than Failure (E W Howe) 38,000 copi es
The Secret of Self-Inprovenent (John Cowper Powys) 36, 000 copies
Hnts on Sel f-1nprovenent 24,000 copi es

The fact that a book setting forth the secret of self inprovenent
sells to the extent of 36,000 copi es annual | y anmong Anrerican readers
of today can nean only one thing—that there is a w despread desire
for such inprovenent that there is, indeed, a universal quest for
sel f -educati on. Wiether you call it self-inprovenent or success, it
neans the sane thing. "Success" is open to varying interpretations,
but the desire for betternent is certainly present.

Educat i on t hrough books nust be by reading them There are Little
Bl ue Books whi ch gui de peopl e toward a better readi ng nethod, or
toward better books, or tell themhowto read to get the greatest
benefit fromit. These books al so sell well:

100 Best Books to Read (Powys) 32,000 copies

Facts You Shoul d Know About the d assics (Joseph MCabe) 25, 500
copi es

Howto Get Mbst Qut of Reading (Georg Brandes) 17,500 copi es

How to Get a Liberal Education (Thomas Huxl ey) 15,000 copies
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How to Enjoy Readi ng (Isaac Gol dberg) 12, 000 copi es
Art of Reading Gonstructively (E Hal denan-Jul i us) 50, 500 copi es
How t o Choose Books (Thonas Carlyle) 10,000 copi es

Another direct proof of ny contention that the desire for self-

| nprovenent nmanifests itself nore in the sales of self teaching
books than in the actual enrollnent for formal university education
Is that a general guide on Howto Get a Liberal Education sells

15, 000 copi es annual |y, while the Little B ue Book called Hwto
Vork Your Wy Through (ol |l ege just about sells its required 10, 000
copi es per year. Few of these thousands of Little Bl ue Book readers
could go to college even if they wanted to; of course, | do not nean
that the col |l eges shoul d be abandoned, or that it is a mstake to go
to college. | nean that the desire for self-education is proven nore
soundly by the sal es of these general books, and of the titles which
| shall cite in the follow ng paragraphs, than by any ot her
statistics avail abl e.

Al the Little Blue Books are educational, and by rights | shoul d
give the figures for all of the books if this chapter were to be
really conplete. Alittle book of biography or of history is just as
educational as one of chemstry or physics. Wrks of fiction by the
nasters, anthol ogies of the world s greatest poetry, and even books
of hunor, are educational all in their ow particular way. But for
the sake of brevity, and in order to enphasi ze nore particularly

t hose books which are definitely educational in alimted sense

al ong special lines, | shall consider here only books which are
usual | y cl assed under sel f-educational headings it; the Little Bl ue
Book adverti si ng.

Probabl y the nost outstandi ng phase of this passion for self-
education is the i nmense popul arity of the books whi ch enabl e one to
I nprove one’s English. "Better English" is the classification used
in the advertising. This phase of self-education is fundanmental ;
fromthis readers can go on to other subjects. And here are the
figures:
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How to | nprove Your Conversation 77,000 copies
How to | nprove Your Vocabul ary 76,000 copi es
Howto Wite Letters 53,500 copi es

Gommon Faults in English 47,000 copi es

How to Tal k and Debat e 38, 500 copi es

How to Argue Logically 33,000 copi es

Mbst Essential English Wrds 33,000 copi es
Gamar Sel f Taught 31, 000 copi es

A Dctionary of Anerican S ang 29, 000 copi es
Handbook of Wseful Phrases 25,500 copi es

Spel ling Self Taught 24, 000 copi es
Punctuation Sel f Taught 23,000 copi es
Rhetoric Self Taught. 14,000 copi es

Engl i sh Gonposition Sel f Taught 12, 000 copi es

The Romance of Wrds 10, 500 copi es

The soci al influences can be plainly seen. The strongest desire is
for inproving Gonversation and the speaking or witing vocabul ary.
Peopl e ,want to appear well anong their fellows, and they do not
want a fal se superiority-they are after the facts. These books do
not pretend to give anyone any nagi ¢ key to conversational
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brilliancy. But they do 8ire the facts in an understandabl e Vdy, and
their popularity shows that there is genuine interest in naintaining
our nother tongue in its best form Even the popul arity of the
dictionary of slang does not lessen this, for slang is the

| aboratory in which newwords are born and new uses for ol d words.

Pocket dictionaries which aid in bettering English are al so very
popul ar, as fol | ows:

A Book of Synonyns 28, 000 copi es
Wrds Gten M spronounced 26, 500 copi es
Forei gn Wrds and Phrases 24,500 copi es

How t o Pronounce Proper Nanes 24, 000 copi es

The Little Bl ue Book of synonyns, if viewed over the entire history
of the series, has been inordinately popul ar. But this was due
partly to the craze for crossword puzzling that swept the country.
The figure given here is nore exact, and shows nore precisely the
proper place of this book in the popul ar demand for books of this
Ki nd.

The |l ogical next step in this discussion brings to mnd the jest
that everyone in Anericais trying to break into print wth sonme
screed or other. Harassed editors benoan the fact that thousands of
peopl e are | aboriously putting pen to paper in an endeavor to add to
their income, or even, in a fewinstances, to wn fane and fortune
overni ght by witing sonme best seller which wll later be put into
the novies. Probably no definite figures have ever been avail abl e on
this question. Even popul ar contests, in which attractive cash
prizes are offered for manuscripts, cannot feel the popul ar pul se to
the extent that the Little B ue Books which offer aid to these
peopl e can tell how nuch interest thereis inwiting for profit.
course, too, many peopl e who enter prize contests are under the
illusion that witing takes no training, people who believe that
witers just dash off their stuff in nad nonents of frenzied
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I nspiration. Such peopl e woul d not spend even five cents for a book
totell themsonething of the technique of the craft they hope to
enter. But here are the figures which indicate how many peopl e there
are who would like to wite for noney, and who are anxious to find
out howto do it:

H nts on Public Speaki ng 46, 500 copi es
Short-Sory Witing for Begi nners 36, 000 copi es
Hnts on Witing Short Sories 23,000 copies
How to Wite Advertising 20,000 copi es

How to Prepare Manuscripts 17,000 copi es
Witing for the Market. 14,500 copi es

Hnts on Witing Poetry 11,000 copi es

Hnts on News Reporting 10,500 copi es

How to Wite Myvie Scenarios 10, 000 copi es
Howto Wite Ohe-Act M ays 8,000 copi es

How to Wite Book Reviews 8,000 copi es

In ageneral list like the Little Blue Books this is rather amazing.
Especially the popul arity of the nanual on Howto Prepare
Manuscripts. In fact, in viewof the popularity of this book, I, as
one of those sane harassed editors, wonder why it is that so few
peopl e read the book and followits plain instructions.

These books, | wsh to explain, contain nothing but facts. No clains
are nade that short-story witing is a grand road to fane and
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fortune; there is no assertion that the novies are clanoring for the
work of amateur scenario witers and offering fabul ous suns for it;
there is nothing to induce the tyro to enter the witing "gane"
except the unvarni shed essentials of the craft. In fact, these

Littl e Bl ue Books include warni ngs agai nst fraudul ent organi zati ons
which claimto train anateurs to produce nanuscripts that will sell
for extraordi nary anounts.

Proceeding to other titles of self-inprovenent intent, a wde field
opens up under the general headi ng of Psychol ogy. This recent

sci ence, which has made such rapid strides in the past fewyears, is
not yet at a point where it can diagnose all the ills that hunman
flesh and behavior are heir to, but it can hel p. Again, as al ways,
the Little Blue Books in this field give the facts. It has sonehow
reached the ears of the general reader that psychol ogy is a panacea
of sone kind or other, and that if he can study up on psychol ogy and
psycho-anal ysis he will be able to find the secret of success that
he believes nust be latent wthin him Unfortunately, psychol ogy
cannot work nagic. But these Little Bl ue Books stay wthin the
limts of scientific know edge, and nmake no fal se pretensions

what ever .

There i s nuch bunk about hunman personal ity whi ch readers can get
fromsone sources. | nmean the you-can-if you-w sh-to- hard- enough
personal ity drivel. There are Little B ue Books whi ch deal

psychol ogically wth personality, and | amsure they are hel pful,
but these books are not sol d because they nmake any extravagant
promses. No lures are held out that these books w Il nake the
rosiest dreans cone true, not to nention the host of wayward fancies
perhaps | ess rosy but none the | ess desired. These books are of fered
only as facts, and as such they are very popul ar.

How t o Psycho- Anal yze Yoursel f 43, 000 copi es
Psycho- Anal ysi s Expl ai ned 38, 000 copi es

Psychol ogy for Begi nners 35, 000 copi es
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Behavi ori sm Newest Psychol ogy 25,500 copi es
The Puzzl e of Personality 21,000 copi es

Aut o- Suggestion: How It VWrks 18, 500 copi es
Psychol ogy of Jung 13, 000 copi es

Aut o- Suggestion and Heal th 12, 000 copi es

It isnot quite true that any title containing the word "psychol ogy"
will sell well, but it is alnost true. There are few exceptions, so
W despread is the interest inthis subject. That it is a quest for
sel f-inprovenent or self-betternent, and part of that eternal
pursuit of happi ness, that nakes psychol ogy and psycho-anal ysis so
popul ar can hardly be disputed. The entire enphasis of these

sciences is on inprovenent of the individual by better understandi ng
of his weaknesses and his potentialities.

These are sone of the titles wth a nore direct enphasis on self-
under st andi ng:

How to F ght Nervous Troubl es 39, 000 copi es
Facts About WII Power 38,500 copi es

Your Menory and How to Inprove It 37,000 copi es
Your Talent and How to Devel op It 35,500 copi es
Psychol ogy of Leadership 32,000 copi es

How to Thi nk Logically 30,500 copi es

Psychol ogy of Character Buil ding 29,000 copi es
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The (onquest of Fear 27,500 copi es
Psychol ogy of Laughter 14,000 copi es
How | Psycho- Anal yzed Mysel f 13, 500 copi es

The obvi ous concl usions are that people want to overcone their
nervous di sorders and acquire a steadi ed sel f-sufficiency; that they
want to nake the nost of any talent they may have; that they woul d
like tolead if it is possible for themto do so; that they want to
i nprove their characters if there is such a thing as inproving
character; that they really want to know what wll power is if there
Is any and howit nay hel p themsolve their problens. There is no
doubt that these readers are after the facts, whether they are in
accord wth their hopes or not. This is nost encouragi ng.

The tally to the credit of Arerican readers as desirous of self-

| nprovenent nounts up. Throughout the range of sel f-i nprovenent
books there is an excell ent show ng. The nodern search is for

know edge, and the thirst for information wll be satisfied. It wll
take tine for this passion for know edge to adjust itself to the
needs and capacities of the individual, but there is great hope that
it wll not spend itself in vain.

Wiat woul d you say if | clained that | could get 10,000 Anerican
peopl e every year to admt that they are stupid? Not only to admt
that they thensel ves are stupid, but to state further that they are
anxi ous to becone less stupid if they can? You woul d not believe ne.
You woul d laugh nme to scorn. You would remnd ne that everyone calls
everyone el se a noron, but never admts the possibility that he

hi nsel f may he one.

d course, | could not appear on a public platformand ask for a
show ng of hands on such a question. That woul d be ridicul ous. The
average Anerican is atimd creature, and he hardly wants to parade
his deficiencies, nuch as he nay admt themin the privacy of his
self communion. Nor could | reasonably hope to secure any reliable
statistics by asking for a bal | ot —dnsi gned vot es—en the questi on.
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There woul d be insufficient inducenent for honesty. But if | were to
sell a possible aid toward reduci ng stupidity, | mght reasonably
assune that if 10,000 peopl e bought the book they woul d be admtting
at | east sone degree of stupidity in thensel ves.

There is such a book in the pocket series. It is called Howto
Gonquer Stupidity. nhe reason why people do not hesitate to order
Littl e Blue Books, and why they forget the inhibitions that personal
vanity mght set upon them is that there is a soothing anonymty in
the nunbers of the Little B ue Books. Peopl e order by nunbers
instead of titles. They feel secure—the timd ones—n the apparent
neani ngl essness of a list of nunbers. So if peopl e think thensel ves
stupid, and want to renedy it, they wll not hesitate to order How
to Gonquer Stupidity—For it goes by the three digits 759 and there
Is no self-reproach in these figures!

To cone to the clinmax of this digression on stupidity, this book
sel |l s—Aot nerely 10,000, but 17,500 copi es annual ly! If 17,500
peopl e every year in these Lhited Sates are wlling to admt that
they have sone neasure of stupidity that needs overcomng, here is a
nucl eus around whi ch to build sonething worth while.

These facts about a book dealing wth stupidity bring to ny mnd
agai n those vigilant censors that protect the delicate constitution
of the Average Anerican Man. This Average Man nust not be led into
tenptation, and he nust not, above all things, be the | east bit

of fended. Indeed, one nust not even risk offending him if there
seens the slightest possibility of such an affront. There are
publ i shers who would not include in their list a book entitled How
to Gonquer Supidity, objecting toit on the ground that their

cust oners woul d be of fended by such a suggesti on—the suggestion t hat
the publication of such a book woul d i nply that book buyers have

anong their nunber several stupid individuals who mght buy such a
book.

Perhaps you think this is fanciful, but 1 can quickly disillusion
you. | have had a recent experience which excellently illustrates ny
poi nt. Possibly you have seen sone of ny advertisenents of a high
school educational course, nade up of fifty of the Little Bl ue Books
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whi ch i ncl ude hi gh school subjects. This advertisenent inplies that
there are many peopl e who coul d benefit fromstudy of these fifty
books. A nationally known weekly periodical refused this
advertisenment, as worded in the original copy submtted, on the
ground that they could not risk inplying that any | arge nunber of
their readers were | acking the essentials of a high school
education! Yet this sane advertisenent, inplying that a high school
course of this kind wll be very wel cone to many people, is very
successful nearly everywhere it appears. | amsorry, but | cannot
synpathize wth this constant exaggerated effort to avoi d steppi ng
on peopl e’ s toes. Peopl e wear shoes, and besides, their toes are not
nearly so tender as sone of the guardians of our public safety seem
tothink. It is preposterous to suppose that an Anerican reader,
however average, wll give vent to hot and ri ghteous indignation
because

soneone suggests that a little nore education nmay benefit him

To get back to discussing inprovenent of personality and character,
and such natters, | have another bit of interesting statistical
news. Anericans are being constantly condemmed for their bad habits,
and sel dom prai sed, except, in funeral panegyrics and political
hypocrisy, for their good habits. | nust admt that Anericans as
readers are not so interested in good habits as they are in bad
habits. But do not | eap to concl usi ons—+he anazing fact is that
Arerican readers want to overcone bad habits to a greater extent by
alnost a half than they want to formgood habits.

Here are the actual figures:
How to Break Bad Habits 29, 000 copi es
How t o Form Good Habi ts 20, 000 copi es

At that, there are 20,000 peopl e annually interested in findi ng out
how to formgood habits. This is far frominsignificant. And those
29, 000 readers who are so earnest in their wsh to break their bad
habi t s—Aoti ce once again that they are ready to admt they have them
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and they eagerly denonstrate their w sh to renedy such an appal | i ng
state of affairs. | amheartily in accord wth these peopl e; nuch as
| decry babbittismand all kinds of the usual success and

personal ity bunk, and the readi ness wth which people fall for such
Il l1usions, the people who are in quest of facts which will really
hel p themw n ny synpat hy-and, yes, ny applause. They are a
promsing multitude, these readers of Little Bl ue Books.

S much for nental and enotional heal t h—f psychol ogy nay be so
regarded. Logically, the next phase to be considered is bodily

heal t h: physical well-being. Sex has al ready been discussed (in "Are
Anrericans Afraid of Sex?"). The question nowis, are Americans
Interested i n keepi ng thensel ves physically fit? The answer of the
Little Blue Books is Yes. According to the figures:

Care of Skin and Hair 52,000 copies

Eating for Health (M tamns) 36,000 copi es
Latest Food and D et Facts 27,000 copi es
Everyday Health Rul es 22,500 copi es

Honme Nursing (First Aid) 17,000 copi es
Facts About Cancer 15, 000 copi es

X-Ray, Molet Ray, etc 13,500 copi es

Tuber cul osi s: Causes and Qure 12,000 copi es
O abetes: Cause and Treatnent 12, 000 copi es
Quacks of the Healing Qults 10, 000 copi es

Truth About "Patent" Medicines 10,000 copies

Page #30 The First Hundred Million — E. Haldeman - Julius



Chi | dhood D seases (D phtheria, Scarlet Fever, Chicken Pox, etc.)
10, 000 copi es

How to Take Care of Your Mouth and Teeth 8, 000 copi es

The record is not all one of glory, as you see. It is clear that
Anerican readers are far nore interested in externals (Care of Skin
and Hair) than in arbitrary rules for general heal th (Everyday

Heal th Rules)—+n fact, they are twce as interested in keepi ng an
out si de appear ance of good | ooks than in nere heal th w thout
enphasi s on appearance. (As for teeth—the lowfigure for this nmanual
nay be because peopl e read so nuch about teeth in adverti senents of
dental offices.)
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Chapter |V

AmericansWant Fun and L aughter

As shown by Little Blue Book Sales Satistics

EVERYONE | i kes a good | augh. Laughter is soci abl e-4i ke good w ne. ¢
are told to laugh, for all the world will laugh wth us. Fun and

| aughter are catching. Atheater full of laughter contains nore

enj oynent than one of the laughers could get if he saw the sane
things or heard the sane words in the privacy of his apartnent.
Hunor is funnier if two can laugh at it together; funnier still if
three can laugh at it, and nake a party. Yet for all this
sociability, there is fun to be had even if one has to | augh al one.

Readers are solitary persons, while they are reading. A reader nay
be actually alone in a room or he nay be nentally isolated in a
subway train, a public park, or the waiting-roomof the G and
Central station. Qccasionally such a reader may be seen to smle, or
he nay so far forget hinself as to give way to involuntary |aughter.
It nmay even be noisy laughter. For perhaps he is reading a Little

Bl ue Book of jokes.

Hunor has always been in the series of Little Bl ue Books—dsual ly in
the formof the work of Mark Twain, Artenus Ward, losh Billings,

Bill Nye, etc. Sephen Leacock is a happy recent addition. But books
of jokes cane |ate, and their popul arity was so i nmedi at el y appar ent
that the group of collections grew pronptly into a sizable
classification. That there should be a denand for such books I did

not for along tine suspect. | |eaned toward the nore | engt hy hunor,
inthe formof tales and essays, and |l et conpilations of dial ogue
jokes wait until little nore than a year ago.

Now there is hardly a formof wt or hunor you cannot find
represented in the series of Little Bl ue Books. The fun and-| aught er
classification is well developed, and it is one of the strongest
portions of the list. If thereis fun to be found in the pages of a
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book, you are al nost sure to be able to find it in the pages of sone
Little Blue Book or other. That is why the sales statistics for

t hese fun-and-| aught er books have such conparative val ue—why t hey
tell just what kind of a sense of hunor Anerican readers have nost
of, and how they anal yze the wel | -known desire for fun and | aughter
of all Kkinds.

The j okebooks began with a sinple enough title, wholly
unpr et enti ous: Popul ar Jokebook. To show you how | ate it cane in the
series, conparatively speaking, | may add that it is No. 97 on the
list and at the tine the book was added that nunber was indicative
sonewhat of its youth. Hgh nunbers are not al ways younger than the
| ow ones, for there have been nany recent substitutions, but high
nunbers are often quite young. Those over 1000 are all |ess than
three years ol d.

Thi s Popul ar Jokebook was a good seller fromthe start. Its

popul arity nade ot her jokebooks necessary, and yet, wth a score or
so of other books of jokes now conpeting wth it for public favor,
this first anthol ogy of jokes still holds its own wth an annual
sales figure of 37,000 copies. Its title is what nakes-it so
popular. The title insists that the book is popular, and so it is!
Arerican readers, you see, are in nany ways a great deal |ike sheep-
I n buyi ng books as well as in buying cigarettes or hosiery or
theater tickets. If it is sonething they rather want anyway, and you
point out that other people also want it—they clanor for it.

By way of contrast, this Popul ar Jokebook has a conpani on—a tw n,
born into the list at the sane tine, and given another title nostly
for conveni ence and to avoid confusion. This twn's name is A Book
of Hunorous Anecdotes: its annual sales figure is—+t rather appalls
ne, for I had not noticed its | ow ebb before—enly 8,000 copi es, or
| ess than a fourth of that of the Popul ar Jokebook.

Suppose we examne nore closely sone of the annual sales figures for
m scel | aneous | okebooks:

Toasts for Al Qccasions 55,000 copi es
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Best Jokes of 1926 50, 500 copi es

Popul ar Jokebook 37, 000 copi es

Broadway W secracks 29, 000 copi es

Best (ol | ege Hunor 17, 000 copi es
Mast er pi eces of American Hunor 16, 500 copi es
Best Jokes of 1925 15, 500 copi es
Mast er pi eces of Anrerican Wt 9,000 copies
Hunor ous Anecdot es 8, 000 copi es

The best of themall is not jokes, but toasts! Is this, | wonder,
because "toasts" suggest sonething said before drinki ng—and dri nking
suggests, well, w ne and possi bly whi skey? In the i nagi nation, of
course—ertainly all in the reader’s inagi nati on. But why shoul d not
drinking be as popular on the printed page as | ove? Then, peopl e nay
think also that toasts are funnier than just jokes. Such may have
been their experience, due possibly to the nellow ng effects of good
| i quor.

Second best is the Best Jokes of 1926; in 1928, of course, it wll
be the new col | ection, Best Jokes of 1927. Again there is that
tendency to choose sonet hi ng soneone points out as best. |ndeed,
here is the reason for all the superlatives you see on bill boards
and i n nagazi ne advertisenents-say it is the best | ong enough, and
you nay have thousands agreei ng with you, provided you have a good
product in the first place. Even the Best Jokes of 1925 is not

consi dered too out of date for 15,500 peopl e every year, though this
nay drop a little in 1928.

O particular interest are the jokes about various nationalities:
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Best Jew sh Jokes 43, 000 copies
Best Negro Jokes 37,500 copi es
Best Irish Jokes 37,000 copi es
Best Scotch Jokes 34, 500 copi es
Best Aneri can Jokes 16, 000 copi es
Best Yankee Jokes 16, 000 copi es

There are al so books of the best Russian, Spanish, Italian and
German hunor, but these struggle hard to keep up their required
10,000 yearly. It is the Irish and the Scotch, and, seemngly, the
Jew sh peopl e who are credited wth the best |augh-giving
characteristics. Negroes, though a race |ike the Jews—+nstead of a
nationality, speaking broadly, have their generous share of favor.
It is a coincidence that Arerican and Yankee j okes have equal

popul arity, but it is not a coincidence that they are | ess than hal f
as popul ar as jokes about any other of the nationalities in the
best-seller list. Arericans, perhaps, are not quite ready yet to

| augh at thensel ves so nuch as st ot hers—the others bei ng
individuals wth strongly narked racial or traditional

| di osyncr asi es.

Wiat now of the professional jokes? These figures tell a story:
Best Jokes About Doctors 25,000 copi es

Best Jokes About Preachers 23,000 copi es

Best Jokes About Lawyers 21, 000 copi es

| dare say that the nuch | ooked down upon man in the street shakes
wth glee at any chance to laugh at a doctor, a |awer, or a
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preacher. He is so often victimzed, or induced by his inagination
to stand in awe or fear of these professions, that |aughter is a
wel cone relief. He laughs long and heartily at jests inplying a
doctor’s brutality or ignorance or carel essness—ef all of which he
Is afraid; he guffaws boi sterously at funny cracks suggesting that
| awyers are liars, and that they have many weaknesses and faults
common to all of their profession; he smles broadly and haw haws
gaily at gibes ained at the preacher’s sancti noni ousness and
overdone righteousness. But it is healthy laughter, and of course it
has its foundations in fact. Hunor could not exist wthout a basis
of common hunanity, and by | aughing at our superiors—at these

prof essi onal hi ghbrows—e, as well as our inferiors, can recogni ze,
whet her consciously or not, a universal kinship.

Q her | okebooks have w de favor, as foll ows: Best Jokes About
narried Life 45,500 copi es Best Jokes About Lovers 35,000 copies
Best Jokes About Kissing 33,000 copi es Best Hobo Jokes 23, 000 copies
Best Ford Jokes 22,500 copi es Best Jokes About Drunks 18, 500 copi es
Best Rube Jokes 11, 000 copi es

M. Henry Ford's Mbdel T died in 1927, but the jokes about it-see
the figures imedi ately preceding—did not. If sonme 20,000 peopl e or
nore continue to laugh at trials and tribulations incidental to
owning a Ford, Mxdel T nay pass but wll hardly be forgotten. Though
the ear nay die, the jokes go rattling on. It is not every man who
can invent the butt of an everlasting joke!

| gave the figures for the jokes about |ove and narriage in the
chapter dealing wth the popul arity of sex books in Anerica. |
repeat themhere for the sake of conparison. These figures are

I mrensely significant, and they strike deeper into the real nature
of hunor than any psychol ogi cal anal ysis can probe. The nost popul ar
j okebooks of all, taken as a trio (wth the exception only of the
Best Jokes of 1926 and the Toasts for Al Qccasions), are about what
hunan bei ngs have nost revered, nost idealized, and nost

consecr at ed-ove and its rel ati onshi ps. Love is human, however, and
it isuniversal; that is why it is such good material for hunor, and
why we can all easily and gladly |augh about it. V& |augh, partly at
| overs and partly wth them for if we have not been |overs yet, we
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have an inner voice that tells us we may soon be |overs, and it nay
be best for us to laugh while we may. For |overs thensel ves do not
| augh—at love. Earlier or later they may; but not in the mdst of

t he experi ence.

It is agood thing, too, this laughter, though it be | aughter at

|l ove and loving, and all the affairs and circunstances that go wth
it. For it is not aworld for long |love, or continually and
everlastingly blissful true love. Lovers nay nake fool s of
thenselves in a harsh world like this. It is good that we know how
to laugh at our own foibles, and our own hurmanity. And we | augh nost
at narried life-at that attenpt, as sone wt (a Frenchnan, wasn’t
he?) put it, to coordi nate economcs and enoti on—+n j okebooks as
well as inthe comc strips in the daily papers. V¢ | augh | oudest at
what effects us nost, provided we are given the graceful illusion of
supposing the joke to be on the other fellow

S0 much for jokes in general. What of hunorists, those cynical
observers of humanity who have turned to | aughter for escape from
t hought s whi ch nmay per haps have becone too heavy to face seriously?
| shall select a book or two by sonme of the outstandi ng nanes, so
that the conparison of their popul arity may be nade readily. These
wll suffice:

Jerone K Jerone: Funny Ghost Stories 33,000 copies

Mark Twai n: English As She is Spoke 31, 000 copi es

Hunor of Abraham Li ncol n 15, 000 copi es

S ephen Leacock: R diculous Sories 14,500 copi es

Charl es D ckens: R ckw ck Papers 14, 000 copi es

Jerone K Jerone: Idle Thoughts of an Idle Fellow 13,000 copies

Bill Nye: Hunorous Essays 12, 000 copi es
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Josh Billings: Hunorous Epigrans, etc 11,000 copi es
Petrol eumV. Nasby: Let’s Laugh 10, 000 copi es
Artenus Vérd: Laugh Book 9,000 copi es

Mark Twain is wthout doubt the nost popular of the hunorists; the
rest have their followers, but none to equal his. The popul arity of
Jerone’ s Funny CGhost Stories is about hal f | aughter and hal f

shi vers—+he ghosts |lure as nany nickels as the chuckles init.
themall, Artenus Ward is the | east popular; this is probably
because Vrd’' s was an ol der day, and he is not renenbered because
his hunor is nore superficial and not so well rounded on those
unchangeabl e qualities of human nature whi ch nmake any creative
effort enduring. The hunor of Lincolnis, of course, traditional,
like that of the Irish and the Scotch. It is none the | ess hunor for
all that, however.

Hunor ous verse, comc poens, and nonsense rines have their place in
the great category of hunor and | aughter. Books of this kind are
varyingly popul ar:

Casey at the Bat, Face on the BarroomH oor, etc 25,500 copies
Book of Comc Poens 21,500 copi es

Comc D al ect Poens 11, 000 copi es

Book of Hunorous Verse 10, 500 copi es

Book of Funny Linericks 10,500 copi es

Book of Nonsense Poens 10, 000 copi es

Laughabl e Lyrics: Edw n Lear 8,000 copi es
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Hunting of the Snark: Lews Carroll 7,000 copi es

It has been up to mghty Casey to support this list and maintain a
resi duumof popul arity for the versifiers. Mghty Casey, and that
nenor abl e face on the bygone barroomfloor—this verse that is the
nost popul ar is, you should notice, verse in which tears mngle wth
the sounds of nerrinent. It is verse which, if you laugh at it at
all, nust inpress you wth a certain pathos; as hunor, it is like
the screen conedies of Charles Chaplin, sorightly called the

pat heti c conedi an.

Edward Lear is all but forgotten; the linerick is passe; and even
Lews Carroll’s reputation, sponsored by Alice, seens to be
slipping. For Alice in VWnderland, too, sold only 8,000 copi es per
year. And the Nonsense Stories and Pictures of Edward Lear, though
much better—at 15,000 copi es annual | y—+han any simlar book, is not
as popul ar as one woul d expect. Hs Nonsense A phabets, also wth
his inimtable pictures, has not done as well as | had hoped; it is,
| amsorry to say, really a failure, selling hardly nore than 5, 000
copi es annual |y as conpared wth the others nenti oned here.

Wiat, by the way, of the nuch despised pun, that |owest formof wt,
as all good critics call it? There is a book called Interesting and
Awsing Puns, and | know all punsters wll be eager to | earn how the
public has received it. Punsters, of course, would not condescend to
buy the book; its influence mght cranp their style. That is the
very reason, | suspect, why the book does not sell well—or who is
not, or who has not been at sonetine, a punster? \® have all been
victins, of course; nost of us,. | daresay, have coomtted the crine
itself. For this book sold onl y=+ al nost suppressed this shaneful
figure—6,500 copies. That showng is its very best. | suspect it is
because Anerican readers are too busy naking their own puns to buy
any ready made. Miewed in a dispassionate |ight, however, 6,500
purchasers for this book are appal | i ngly many—ene nust neet one or
nore of themsooner or later inthis snall world of ours.

“"Let’s have fun," cry our boys and girls, our Babbitts and
Rotarians, our Ku Kl uxers and Masons, our Sewi ng drcles and our
Ladies’ Aiders. It is the desire of the average Anerican to have all
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the fun he can get—as wtness the playgrounds provided at Atlantic
dty, inHorida, in Gdlifornia, and nearly everywhere el se. Chorus
girls, vaudeville perforners, radi o announcers, et al., earn their
living providing fun—though it is often poor fun, unjust to the nane
and unworthy of fun-seekers. There are the novies, the basis of a
gigantic industry. There are the grandstand and ringsi de seats at
basebal | ganes and prize fights. There are carnivals and fairs and
circuses galore. And there are books—

Books of fun include ganes and other forns of recreation, but these
| have al ready di scussed, as a subdivision of health, in the chapter
on sel f-inprovenent books. | shall not repeat those figures here. In
this chapter | amnore concerned wth indoor sports—iddl es, parlor
ganes, puzzles, etc. Inthe Little Blue Book |ists these books cone
under the general classification of Entertai nnent.

First of all, thereis that recent "fad," intelligence, or rather,

I nformation qui zzes—+he questi on-and-answer gane. In this there is
mngled not only fun and entertai nnent, as in playing a gane, but
sone desire for self inprovenent as well. It may not be admrable to
get a "kick" out of parading one’s superior know edge by getting a
hi gher "score" than one’s fell ows—er desperately trying to get it!—
but it is human nature. Three Little B ue Books of questions and
answers sell as fol | ows:

Wiat Do You Know? 45,500 copi es
Wio, Wien, Wiere, Wat? 30, 500 copi es
General Information Quizzes 14,500 copi es

| strongly suspect that the General Infornation Quizzes does not
appeal because of the natter—of-fact title. There is no suggestion
of funin such atitle. The popularity of that first questi on-and-
answer book whi ch swept the country, and whose title becane a sl ang
phrase or was borrowed froma sl ang phrase—whi chever was the hen and
whi ch the egg—ewed nuch of its success, | amsure, toits title: Ask
Mg Another! Sone such title is needed for this laggard Little Bl ue
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Book of m ne.

QG ossword puzzles were earlier in the popul ar favor for ganes wth
pencil and paper. There are two series in the Little B ue Books, and
even now they sell like this:

G ossword Puzzles: Series 2 21,500 copi es Oossword Puzzles: Series
1 21,000 copi es

At the height of the craze the influence of a popul ace nadl y seeking
new words to conquer was felt in the Little Bl ue Book series by the
phenonenal sal e of, A Book of Synonyns. It was found necessary to
keep two sets of plates of this book constantly on one press four or
five nonths.

| had supposed that riddl es belonged to the past, wth square
dances, the cat’s cradle, and braiding rugs. But | |earned that
riddles were still popular, along wth other puzzl es:

Book of 500 R ddl es 53, 500 copi es

MVat henatical Qddities 37,500 copi es
Quriosities of Mathemati cs 35,000 copi es
Puzzl es and Brai nteasers. 33,500 copi es
Popul ar and Amwsi ng R ddl es 24, 000 copi es
R ddle R nes 8,000 copi es

It is inpossible to prophesy what the reading public nay prefer.
That book called Quriosities of Mithenatics, for exanpl e, |eaped

I nto sudden and lasting popul arity. It surprised ne. | did not
expect it to sell many nore than the required quota to keep it in
the list. Mathenatics, | naturally thought, woul d hardly appeal to
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nmany peopl e. But the suggestion of possible fun—even wth figures—s
apparently too attractive to resist.

| ndoor ganes are al ways popul ar. These are the total s:
Party Ganes for G own-Ups 38,500 copi es

How to Pl ay Auction Bridge 37,500 copi es

How to Play Gontract Bridge 30,500 copies

Howto A ay Card Games 29, 500 copi es

How to Pl ay Checkers 21,000 copi es

Children’ s Ganmes 18, 500 copi es

How to Play Chess 17,500 copies

There is, as you see, not a failure. Even chess, a gane | thought
was being forgotten, has sone 17,000 devot ees—and begi nni ng pl ayers,
at that—every year. And at |ast we have statistical evidence of the
conparative popul arity of chess and checkers; checkers |eads by a
margi n of 3,500 annual ly.

d anateur entertainment | have but a brief story to tell. M 1928
list wll be expanded to include theatricals, ventriloquisrn, H ndu
nagi c, sideshowtricks and all the rest. But there is one book on
which I have figures, and these are the figures which determned ne
in an extensive enl argement of the list inthis direction. | refer
to Amateur Magi c Tricks, which reached the total of 36,000 copi es
annual | y.

Per haps, speaking of amateur entertainment, this is the best place
to insert a paragraph on fortune-telling and character-readi ng
books. | believe, of course, that these are nerely pl aythi ngs—+hese
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attenpts to read the future or divine "character"—and so these
Little Blue Books are careful to explain that though it nay be fun,
it is quite wthout foundation in fact to "read" pal ns, the cards,
the stars, or the bunps on the head. The books are popul ar,
nevert hel ess, as these figures show

Facts About Fortune-Telling 44,000 copi es Facts About Palmstry
31,000 copies Facts About Astrol ogy 17,000 copi es Facts About
Phrenol ogy 12, 000 copi es

Palmstry, it appears, is either the best known or the best |iked
nethod of "looking into the future." It is a Hall oween sport, and is
but another bit of evidence of the fun-seeking tendency of Anrerican
r eader s.

Hypnoti sm Made M ai n, though as much a psychol ogical treatise as a
book of entertai nment, owes its popul arity, | feel certain, to a
hope that there nay be sone fun init. Its annual figure is 24,000
copi es.

Photography is utilitarian and altogether practical, as a
profession. But anong amateurs it has all the lure of any ot her
sport, and it becones, like angling and the rest, just fun. It is
not as popul ar as sone of the other books of this class, but

Phot ography Sel | Taught sells at the rate of 13,500 copi es a year.

The popul arity of radio goes wthout saying. For the sake of

conpl eteness, | tuck in here the statenent that The S nplicity of
Radi o has an annual sal es figure of 22,500 copies. Even A Drectory
of Radio Sations—whi ch | abandoned because it was so difficult to
keep up to date-sold 12,000 copi es annual | y.

| feel on the verge of closing this chapter wth a conedy note. For
the last figure that neets ny eye remnds ne of the thousands of
parlors along countless Miin Sreets where little Mary or tiny Bob
Is urged to stand up and "recite a piece for the gentleman," or "now
say your little piece for the lady." This nmay be unkind, but I am
sure the day of recitation, whether fromthe center of the parlor
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carpet or fromthe front edge of the high school stage, is not past.
There is still magic in tal king about studying "elocution," and it
IS taken as seriously as piano | essons for the grow ng boy or girl
whether there is any evidence of talent or not. It is, like Man
Sreet itself, an Arerican institution.

Al of which has been inspired by the fact that Popul ar Recitations
has an annual figure of 15,000 copies. | do not suppose that this
neans that very nmuch unconfortable reciting for the visiting | ady or
gentlenan really goes on as a conscience of the sale of this book. I
was nerely remnded of it, and I wondered if it did. | sincerely
hope that the book contributes to real entertai nnent, instead. A
any rate, | think that the desire for entertai nnent and anusenent on
the part of Anerican readers is strong enough to account for the
book’ s popul arity.
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Chapter V

Rdigion VersusFresthought
Little Blue Book Sales Tell a Significant Sory

BLI NDERS are popul ar anong sone peopl e, notably the incurable
optimsts, when by optimsmthey nean the triunph of their side of
the question. That is, they like to think their side is on the way
to victory, no natter what the facts may be. They fatuously blind
thensel ves to the real situation, and refuse to admt any
possibility of failure. Specifically, religious enthusiasts wll not
admt that there is any w despread tendency toward skeptici smand
freet hought in Anerica.

Yet recent devel opnents in the world of books tell a different
story. The trend is ever toward nore progressive viewpoi nts, toward
nore free and unlimted thinking-toward what is popul arly known as
freethought. | could point to a dozen out standi ng books of the past
two years which tread ruthlessly upon religion's toes. Snclair
Lewis and his HBner Gantry, for exanpl e—such a book woul d have been
al nost inpossible a generation or two ago, where nowit is a best
sel ler.

N ne years ago books of skepticism books agai nst superstition and
religion, were included in the pocket series. In those days they
were al nost al one, those forward-1ooki ng books of rationalismand
agnosticism Even nowthe Little B ue Books, in the half a hundred
titles by Joseph MCabe, contai n nore out spoken argunents agai nst
religious dogna, ritual, and any formof blind faith than any ot her
books avail abl e today. The Little B ue Books are still in the
vanguard, and it is because the readers want such books.

| have nade no secret of ny own heretical beliefs. For this reason |
have been accused of saturating the Little Blue Book series with

skeptical books because | wish to print propaganda that agreed wth
ny own notions, and thus convert everyone to ny own way of thinking.
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| have been cal | ed various unconplinentary nanes on this account,
and yet | nmay suggest mldly that even if this were true, it is only
human that | should want others to see things ny way.

However, aside fromthe fact that | amglad to publish books | agree
wth, the printing of freethought Little B ue Books is not a phase
of ny vanity. | do not do it because | think it shoul d be done, even
If no one would buy the books. | do it because | think it ought to
be done, and al so because thousands of peopl e buy the books eagerly
and readi | y.

If these skeptical Little Blue Books did not sell well, | would drop
them 1 have dropped nany titles which | |ike imensely, for | am
not forcing upon the public anything it wll not read. There was Sr
R chard Burton's Kasidah. | like that poem and | put off as |ong as
possible the inevitable fate of that book. It was finally consigned
tony Little Bl ue Book Mrgue because Anerican readers showed no
interest inreading it. M great liking for it saved it for a tine,
but ny busi ness sense got the better of ny personal preference and

t he book was w t hdrawn.

In fact, | ambeing nore than fair in this question of religion. |
aman avowed agnostic, or atheist, or rationalist, or whatever you
wshtocall ne for | subscribe to noreligion (I use the word
strictly in the dictionary sense, and have no synpathy wth those
backsl i ders who stretch out the definition to include anything
whatever). | amagainst all religion—+ think the B ble is a dul |
book. Yet | print the Bible, and in the face of an appal lingly |ow
annual sale | keep the book in the series. | do this out of

st ubbornness. | amdetermned, because | know | am prej udi ced

agai nst the book, to give it nore than a fair chance. Gould
supporters of the Bible ask any nore of one who does not |like it?

Take a specific case. Henry C Vedder once prepared a two-vol ume
work for the series called The Wirds of Jesus. He gathered all the
words of Jesus fromthe B ble and did nodern readers the service of
putting the sayings of Jesus into the English of today. | offered
this two-volunme work in The Little Bl ue Books for two or three
years. But | could not sell it; American readers did not care about

Page #46 The First Hundred Million — E. Haldeman - Julius



it. | wthdrewit, finally, at a substantial |oss. But | did not
quit. | would not admt having failed to sell the words of Jesus,
even. | thought it mght be possible to nake the book nore popul ar
by giving it a famous title. So | had a new one-vol une work

conpi | ed, using the | anguage of the King Janes version of the B ble,
and called it The Sernon on the Mount and G her Sayings of Jesus.

This book of the sayings of Jesus is published wthout any adverse
comment. There is no free thought propaganda in the book. It is
offered for its ow sake, onits ow nerits. Its titleis afair

I ndi cation of what the book contains. It is what mght be called a
concentrated version of the New Testanment. |f Jesus uttered anything
worth reading today, it isinthis Little Blue Book. And by going to
this trouble, which ny religious enemes are hardly anare of, |
saved Jesus for the Little Bl ue Book readers of America. This book,
inits present form sells about 12,500 copi es every year.

Is it perhaps pertinent to ask if any Fundanental i st woul d have done
as much for a book setting forth the tenets of an agnostic?

Qher Little Blue Books fromthe Bible sold as fol | ows:
The Essence of the Bible 8 000 copies

The Gospel of Luke 5,000 copies

The Gospel of Mark 4,000 copies

| suppose | will be accused of doctoring these figures, but | can
only sighin the full know edge that they are only too true. Those
books represent an investnent in editorial |abor, type-setting,

el ectrotypi ng, and so on. They take up warehouse space, and each
one—uke as well as Mark-requires its own separate pi geon-hole in
the order-filling booths. The plates have to be stored in ny crowded
fireproof vaults, in conpartnents which, if released, mght hold the
plates for two nuch better sellers. As | said, | can only sigh and
reflect that it is inpossible to sell the Bible in five-cent doses,
or in blue covers. The Bi bl e nust be black, and conpl ete, and
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expensive. It cannot be sold for a nickel, and it cannot be given
away even to the heat hen.

Yet the figures I have just given would be neaningless if | could
not nake conparisons. What of the other great religi ous books? Here
are their sales figures:

The Essence of the Koran 15, 000 copi es The Essence of the Tal nud
13, 500 copi es

These figures may al armsone people. It |ooks as though Anerican
readers were nore devoted to Mbhammedani smand Judai smthan to
Christianity. But the real reason for the popul arity of these titles
Is curiosity. Readers want to find out what other religious books
contai n. They have been brought up on the Bible, perhaps, and they
are curious to see whether the Koran and Tal nud are anything |ike
It. They are broadening their outl ook, these curious readers, and

| earning | essons of tolerance. They are escapi ng fromthe cranped
limts of bigotry into wder and freer opinions.

Suppose we go back and consider sone other Little Bl ue Books which
espouse Christianity or Christian principles, and see how popul ar
they are as conpared w th books of other religions or beliefs:

The Wsdomof Confucius 21,000 copi es The Essence of Buddhi sm 16, 000
copi es The Essence of Catholicism 14,500 copi es The Essence of
Judai sm 12, 000 copi es Life of Martin Luther 12,000 copies Life of
Jesus (Renan) 11,000 copies Life of Mahonet. 9,000 copies Life of

S. Francis of Assisi 8,000 copies Hstory of the Mddern Church
8,000 copies Bryan's Prince of Peace 7,000 copies

Hstory of the Ancient Christian Church 6,500 copies
Poens About Jesus 5,500 copi es

Hstory of the Medieval Christian Church 5,000 copi es
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Geat Christian H/mns 3, 000 copi es

The evidence, again, seens to indicate a great curiosity on the part
of American readers to |learn what other faiths have been like. It
cones to aclinmax in the interest shown in the sayings of Confucius
(who was an agnostic), which is alnost twce as great as that shown
In the sayings of Jesus. Too, the life of the infidel Ingersoll is
nore than twice as popular as the life of Jesus.

Let us see whether this curiosity continues as we nore examne nore
skeptical titles, especially books which deal wth the facts
underlying Christian faith. These figures tell us a great deal :

O d Jesus Ever Live? 42,500 copies Sel f-Contradictions of the B ble
33,000 copi es Reasons for Doubting the Bible 31,000 copies Forgery
of the AQd Testanent. 30,000 copi es The Mith of the Resurrection
30, 500 copi es Thomas Pai ne’s Age of Reason 29, 000 copies Life of
Robert G Ingersoll 25,000 copies Paine’s Revolt Against the B ble
21,000 copies Howthe A d Testanent Vs Made 16, 000 copi es Sour ces
of B ble Mths and Legends 10, 500 copi es

For every copy of the life of Jesus sold in the Little B ue Books,
nearly four copies are sold of a book whi ch suggests that perhaps he
did not live at all. For every copy of Essence of the B ble sold
every year, four copies of Self-Contradictions of the B ble are

sol d. And Thonmas Paine’s Age of Reason, it appears, continues its
wor k of exposing superstition even in this twentieth century, when
nost of the religionists of Paine’s day are all but forgotten and
whose books are cherished only by collectors of rare exanpl es of
colonial publishing. | should not think, for exanple, of ever
putting any of the work of Gotton Mather into the Little B ue Books!

VW are living in an age of skepticism It is an age when peopl e are
seeking the truth. Facts are bei ng wei ghed agai nst tradition, to the
cost of the latter. Faith is no |longer quite sufficient to
substantiate belief inthis or that dogma. But of course these

nmani festations of a healthy skepticismare, true only of readers.
Peopl e who do not read books are still slaves to the faiths of their
fathers. That is why the | eaders of religion have al ways regarded
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nost books askance, and feared the literacy of their followers. Qe
nay be |l ed astray by readi ng, they say.

The denand for Little Bl ue Books of freethought and skepticismis
real. | was venturing into unknown harbors when | first published
such books. But the venture was worth the ganbl e, as you are

begi nning to see by the sales figures for these books. Freethought
is nore profitable, froma publisher’s point of view than the nost
devout creed. The enanci pation of American readers has begun. There
can be no doubt of that. The day of any possibl e | ndex Expurgatorius
Is, | amsure, far in the past. You cannot say to the reader of
today, "Here is a book you nust not read because it is dangerous to
accepted opi nions,"” and expect himto | eave the book al one. On the
contrary, he will probably read it all the sooner.

Take skeptical titles at random R ck themout as you wll. The
figures all tell the sane story:

Lut her Burbank’s Wiy | Aman Infidel 54,000 copies
Voltaire’ s Skeptical Essays 25,000 copies
Wat Can a Free Man Wrshi p? (Bertrand Russell) 24,000 copi es

Gontroversy on Christianity (Debate; Ingersoll and @ adstone) 22, 500
copi es

Rone or Reason ? (Debate; Ingersoll and Cardinal Manning) 19,000
copi es

Rupert Hiughes’ (Qhastly Purpose of the Parables 19,000 copi es
Wiat At hei smMeans to Me 17,500 copi es

Qarence Darrow s Voltaire Lecture 17,500 copi es I ngersoll’s The
Gods 17,000 copi es
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Wt and Wsdomof Voltaire 16,500 copi es

Wiy | did not Enter the Mnistry 14,500 copi es
The Necessity of Atheism(Shelley) 13,500 copi es
Nature of Religion (Schopenhauer) 12,000 copi es
Anat ol e France on Life and Destiny 10, 500 copi es

The sensational sale of Luther Burbank’s Wiy | Aman Infi del

I ndi cates a popul ar curiosity about the man, but this curiosity, it
isonly fair to explain, was aroused by the wi de publicity given the
horticulturist’s declaration of agnosticismshortly before his
death. Preachers, of course, nade nuch of the death of an avowed
agnostic; being thus remnded of it, | cannot hel p pointing out the
vicious parallel of the death of WIIiamJennings Bryan—rot as

di vi ne puni shnent, of course, but because "his work on earth was
done. "

But even the curiosity about Burbank’s reasons for being an infidel
Is nore than a hopeful sign of Anerican reader enancipation. The
fear of reading heretical books is gone, nowthat the shadow of the
rack has faded into nothing. People dare to doubt today; they dare
toread to find out whether there are justifiable reasons for
doubting. Perhaps sone are strengthened in their faith, but | |ike
to believe that for every such person there are a dozen ot hers who
are inclined toward the free and heal thy at nosphere of nodern
skepti ci smand freet hought .

It was the success of these scattered Little Bl ue Books of skeptical
trend that set a great scholar to work turning out a conpl ete
history of religious controversy, witten for the first tine from
the agnostic angle. The schol ar was Joseph. MCabe, and he did
fifty-odd Little Bl ue Books in sonewhat over a year, conprising "The
Sory of Religious Gontroversy." These fifty books represent a
substantial investnent. Is it fair to ny business judgnent to
suspect ne of putting Joseph MCabe at this task just because |
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wanted to flood Anerica wth anti-religious propaganda? And
renenber, please, that these Little Bl ue Books are not distributed
gratis as are many religious tracts; they cost five cents apiece,
you know, and just exactly as nuch as hundreds of other books
offered in conpetition wth them American readers do not have to
buy these books unl ess they really want them

The reception of these Joseph MCabe Little Bl ue Books by the
Arerican reading public gratifies ne. | do not deny that. It wll
gratify anyone interested in enlightennent and progress. It is only
when there is a clash of ideas that there can be any intell ectual
advance. Readers nust be ready to peruse other nen's views if they
are to get out of the rut in which tradition has | eft them

What is the verdict, in actual figures, of Anerican readers when
of fered heretical works by Joseph MCabe? The verdict is as fol | ows:

M/ Twel ve Years in a Mnastery 46,000 copi es
Seven Infidel US Presidents 43,000 copies
Horrors of the Inquisition 41,000 copi es
Absurdities of Christian Science 36,000 copies
The Degradati on of Vnman 35, 000 copi es

The Jesuits: Religious Rogues 34, 500 copi es
Lies of Religious Literature 28,000 copies

Gl il eo and Medi eval Science 27,000 copi es

The Future of Religion 25,6000 copies

Pagan Christs Before Jesus 25,000 copi es
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The Gonflict Between Science and Religion 23,000 copies
The Beliefs of Scientists 23,000 copi es

The Myth of Immortality 21,500 copi es

Religion's Failure to Conbat Oine 21,000 copi es

The Futility of Belief in God 20,000 copi es

The Churches and Mbdern Progress 20, 000 copi es

The Triunph of Materialism17,500 copi es

Failure of Christian Mssions 17,000 copi es

Miths of Religious Satistics 16,000 copi es

The Fraud of Spiritualism13,000 copies

| have, of course, not given the figures for the entire fifty-one or
fifty-two books. But | have endeavored to select those titles which
I ndicate nost forcibly the interest in rationalistic books. | have
listed all of the out-and-out agnostic titles. That these titles
have not scared away thousands of readers is clearly evident. Bear
in mnd, too, that these are annual sales figures, and not the total
sales for the entire tine these books have been in print.

Sone peopl e wonder if Little Blue Books of this kind do not nake
nore enemes than friends. Probably they do nake sone enemes. |
receive letters fromreligi ous devotees who get a package of Little
Bl ue Books and then, happening to notice that the series contains
such titles as those discussed in this chapter, they put the whol e
shipnent into the stove. The passion for burning "dangerous" books
still survives, even if this is the twentieth century. But these
fanatics are the exception rather than the rule. Arerican book
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readers as a group seemto be tolerant and ready to | et everyone
have a heari ng.

In the chapter | have call ed "Busi ness Man or Phil ant hropi st ?" |
point out that, though | amstrictly a business nan when it cones to
publ i shing these Little Bl ue Books, | amsincerely endeavoring to
guide ny editorial decisions by the dictates of ny convictions.
(oviously, had | been entirely nercenary, I mght never have dared
to offer Joseph MCabe the contract for witing fifty books or so of
this nature. For | would not have printed any skeptical or

freet hought books in the first place, thinking that they m ght
hinder a few sales here and there. But | did print the skepti cal
books, and they were successful, and | did enpl oy MCabe, and his
books have been successful too. If that is philanthropy, | amglad
of it—though ny part ended when the denands of the public began.

But what if the books based on the Bible and Christian traditions
had been nore popul ar than Ingersoll and Paine and Vol taire and
MCabe? Wul d that, you ask ne, have nade the story different?
Perhaps. It is a supposition that can never be brought into the
real mof workaday facts. If Anerican readers had been so shackl ed
still that they woul d not read Thonmas Pai ne and his synpat hi zers, |
mght never have begun the Little Bl ue Books in the first place. |
mght have turned to the nanufacture of chew ng gum or sonething
equal ly free fromintel | ectual dynamte.

It is clear that the genesis of the Little Bl ue Books is bound up
closely wth a belief in-Arerican readers of today. The whol e ai m of
the series is false unless | believe, and you agree, that Anerican
readers wll support a series of good books at a | ow cost price by
the tens and hundreds of thousands of copies of each title annually.
| had a suspicion, or a hope, that Anerican readers would grab at
five-cent books printing good material, free fromthe usual trash.
It was a hunch, but it was the kind of a hunch which nade the
venturing into freethought and rationalismnot only possibl e but

I nevi t abl e.

If the B ble had sold by the hundred thousands, would | have quit?
Again 1 cannot answer the question, because it is not in point. The
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B ble was already selling by the hundred thousand, as a pi ece of

ner chandi se, thought desirable as a fetish if nothing nore. | woul d
hardly have hoped to sell the Bible, at a nickel a selection, as a
fetish. | published it as literature—er as "entertai nnent"—ust as |
published all the other Little Blue Books. It failed, as conpared

wi th other nore popul ar books. Had it been ot herw se there woul d
have been sonmething wong wth Arerican readers, or wth ny estinate
of them As | said, the readers woul d have been different. The whol e
publ i shing field woul d have been different. | woul d not have had the
Idea of the Little Blue Books in the first place. This success of
skeptical and heretical books is but one phase of the realization of
a dream based upon a sound foundation in reality.

| did not start the Little Blue Books at sone wld tangent. It was
not a crazy notion unrelated to the world, wthout any connection
wthlifeas it is today. |I thought | saw a denand—+ did ny best to
fill it. Skepticism rationalism freethought—+these were part of the
bill of goods necessary to fill the denand.
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Chapter VI

Sddightson Reading Tages
Sone M scel | aneous Facts About Anerican Book Buyers

THERE i s one book which | suppose will always be in the best seller
class. It is justly popular, and yet it has becone the bugbear of
nmany a book | over, exactly as it has al so been the constant
Inspiration of publishers of gift books, special editions, and such.
| refer, of, course, to The Rubai yat of Qrvar Khayyam as transl ated
by Edward Fitzgerald. Yes, it isinthe Little Blue Books—and it is
No.1! It is the oldest title in the series; it has never been
cronded fromits nunerical first place, and | don’t suppose it ever
wll be. For the Rubaiyat, in this edition, sells 50,000 copi es
annual | y—and in conpetition wth 1,259 other titles!

If anyone had wanted to |lay a wager, before | published this book, |
mght have been tenpted to vote against it, on the grounds that
nearly everyone nust own a copy already. | have three in ny own
library: two are gifts. Soneone is always giving a copy of the

Rubai yat to soneone else. Gft editions are too plentiful, and too
superficially attractive, to be resisted.

Not that the Rubaiyat is not a great poem It is. | likeit; | even
have admration, mngled wth sone affection, for Qmar Khayyam He
was a nman after ny own inclination, or perhaps | should say, after
sone of ny inclinations. But the Rubai yat has been done to death by
SO nany unappreci ative nouthers that nany readers of books feel
urged to hide when it is nentioned. darence Darrow quotes it often
and effectively, and quite wthout affectation. But heis the only
man of such high attai nnents who dares to do it.

My liking for the Rubaiyat is clear, because it was the first Little
Blue Book | sent to the linotype. That ny |iking was shared by

t housands of others accounts for the fact that it is still No. 1.
The sale of the book during its nine years approached the hal f
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mllion nark.
A VWrd About Poetry

Poetry in general is hard to sell, even for five cents. | amsorry
for this for a very practical reason-sonething |like ninety different
vol unes of poetry were in the Little Bl ue Books at one tine. Many
have been withdrawn, and | explain all this in another chapter ("The
Mor gue").

O popul ar poetry, Rudyard Kipling | eads:

Qunga O n, and Gher Poens 25,500 copi es Mandal ay, and G her Poens
19, 000 copi es The Vanpire, and G her Poens 14,500 copi es

The | eadership of the first of the trio is accounted for, | expect,
by the famliar phrase: "You' re a better man than | am Qinga D n!"
The second is a favorite song, and the third—ah, yes, the "rag, a
bone, and a hank of hair." Phrases |ike these capture popul ar fancy,
sonetimes worthily and sonetines not, and they cling tenaciously.
For | am of course, under no illusions. These three little B ue
Books of Kipling s poetry are sold because of three leading titles
i dentifying each of them I|f they had been cal |l ed The Poetry of
Rudyard Kipling, Vol. 1, Vol. 2 and Vol 3, respectively, they woul d
not have sold nearly as well. For every man who knows the nane
Kipling, there are a dozen who w Il respond to "Mandal ay. "

The only immediate rival of Qunga On is the mghty Casey—Casey at
the Bat, and G her Poens al so has an annual sales figure of 25,500
copi es.

Hunor ous verse is popul ar, but not so popular as comc poens. | am
not contradicting nyself. This is the expl anati on:

A Book of Comc Poens 21,500 copies
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A Book of Hunorous Verse 10, 500 copi es

The psychol ogy of this nay be that "comc poens"” is shorter and nore
to the point than "hunorous verse." The word "comc" perhaps
suggest s sonet hi ng funni er than does the word "hunorous.” The
contents of both books are quite simlar. The only expl anati on of

the fact that one is twice as popular as the other is that the tide
of one is twce as appealing as the title of the other.

Q her books of comc poens are:
A Book of GComc D alect Poens 11,000 copi es
A Book of Nonsense Verse 10, 000 copi es

Areri can poets can now be neasured properly as regards their
popul arity, for here are the indisputabl e figures:

Poens of John Greenl eaf Wittier 17,500 copies

Poens of Edgar Al an Poe 14, 500 copi es

Poens of WIliamQullen Bryant 14,500 copi es

Poens 0 Vit Wiitnan 11, 000 copi es

Poens of Ral ph VWl do Emerson 10, 500 copi es

Arerican Poetry of Today (Anthol ogy) 9,000 copi es
Gourtship of Mles Sandi sh (Longfell ow 8,000 copi es
Poens of Qiver Véndell Hol nes 7,000 copies

Vision of Sr Launfal (Lowell) 6,000 copies
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Poetry of the Southern States 5,500 copi es

| have tried the nanner of the Kipling rifles—using sone popul ar
poemas the | ead—ith Poe ("The Raven"), Byrant (" Thanatopsis"),

Hol nes (" Qne Hoss Shay"), etc., wth mld success. General

ant hol ogi es do not go very well, as can be seen by the | ow figures
for the |ast two books |isted above. Wiittier is first, and Poe and
Bryant are tied for second place in the reading hearts of their
countrynen, wth Witnan and Enerson close thirds. Yet, if you had
been asked, you mght have guessed Longfellow as first. Now you have
actual sales statistics to guide you.

British poets are in demand as fol |l ows:
Harlot's House, and G her Poens (WIde) 40,000 copi es
Poens of Robert Burns 21,000 copies

Poens of John Keats 13,500 copi es

Tennyson' s Enoch Arden 13, 500 copi es

Scott's Lady of the Lake 13,000 copies

Poens of Percy Bysshe Shelley 12,500 copi es
A exander Pope A Essay on Man 12, 500 copi es
Macaul ay' s Lays of Ancient Rone 12, 000 copi es
(ol eri age' s Ancient Mariner 10,500 copi es
Geat English Poens 10, 000 copi es

Gl dsmth's Deserted MVillage 9,000 copi es
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Bal | ad of Reading Gaol (WIde) 9,000 copies

Hizabeth Barrett Browning s Sonnets fromthe Portuguese 7, 000
copi es

Sonnets of WIIiam Shakespeare 7,000 copi es
Poens of WIIiamWrdsworth 5,000 copi es
Poens of Al fred Tennyson 5,000 copies

Poens of WIliamMrris 4,000 copi es

Robert Browning' s Pippa Passes 4,000 copi es
Robert Browning' s Lyric Love 4,000 copies
Ballads of Sr VWl ter Scott 4,000 copi es

Robert Burns wins first place wthout any argunent. | |eave out
Gscar Wl de's book because of the title—+t is The Harlot’s House
whi ch junps up the denmand for that selection ( see the chapter
entitled "Are Anericans Afraid of Sex?'). Keats and Shelley sell on
the nerits of their nanes al one. The Ancient Mriner, Lays of

Anci ent Rone, Enoch Arden, The Deserted Village, and The Lady of the
Lake are fanmous titles. Pope’s Essay on Man does not suggest verse,
and sells so well largely because it inplies a discussion of
nmankind-or so | interpret its popularity. Speaking of famous titles,
Browning's Ped P per and Wiittier’'s Showbound, in the sane vol une,
toget her sell 11,000 copi es every year.

d "foreign" poets, Dante is by far the best wth his Inferno. The
Little Blue Book editionis in tw volunes, and the sale runs to
20,000 sets annually. Fran Gois MIlon is next best, though he sells
only 9,000 copi es per year. Fanous Gernan Poens sells about 8,000 a
year. The Life and Poens of Catullus is a book schedul ed, one of
these days, to go into The Mrgue—at this witing its annual sal es
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total is only 3,000 copies.
The Bard of Avon

Wiat of the popul arity of WIIliam Shakespeare in this twentieth
century? Qn the stage, if synpathetically presented, | can vouch for
him&is Skinner as Falstaff in The Merry Wves of Wndsor can get
as hearty |aughs froma present-day audi ence as ever an actor did in
Shakespeare’s own tine. Hunor was the sane to the sixteenth century

Londoner in the pit as it is to the twentieth century Anerican in
the orchestra. But do Anericans read Shakespeare?

The Littl e Bl ue Books devoted to Shakespeare’s immortal plays are a
portion of the series of which | have al ways been proud. The
editions are conpl ete and verbati mthough they often run to 95 and
128 pages each, which are al nost prohibitively expensive in these
days of a five-cent price uniformy postpaid to any address in the
world. The plays sell as foll ows:

Roneo and Juliet 14,500 copies Julius Caesar 9,500 copi es
The Merchant of Venice 9,500 copies Hantet 9, 000 copi es
Macbet h 9, 000 copi es

As You Like It 9,000 copies

The Tamng of the Shrew 9,000 copi es

A Mdsummer N ght’s Dream 8,000 copi es

The Conedy of Errors 6,500 copi es

The Merry Wves of Wndsor 6,500 copi es

Qhell o 6,000 copi es
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Twel fth N ght 5,000 copi es

Mich Ado About Not hing 5,000 copi es
King Lear 4,000 copies

Measure for Measure 2,500 copi es

Ronmeo and Juliet is the only play whi ch does the necessary m ni num
or better per year.

shal| probably keep all his plays in print that sell 5,000 copies or
nore a year. Al of the historical plays—+the R chards, Henrys, and
King John—w || go into The Mrgue, for they all do scarcely 1,000
copies a year. \Venus and Adonis, the poem sells about 7,000 copies
annual | y.

Gher Dramati sts

Henrik Ibsen is probably the best-known name anong nore nodern
playwights. | amalso proud of offering his leading plays in Little
Blue Book form They are in denand, too, as can be seen fromthese
figures:

Ghosts. 22,500 copi es

A Dol |’s House 15, 000 copi es
Hedda Gabl er 12, 000 copi es
Pillars of Society. 10,500 copies
The Master Buil der 9,000 copies

The WId Duck 7,000 copi es Rosnershol m5, 000 copi es
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The first three plays are the nost fanous, whi ch undoubtedly
accounts for their popularity. It is but another sign of the reader-
curiosity in Arerica about the nost fanous cl assics, when such
titles are put readily wthin peopl e s reach.

The dramatist wth the next best representation in the series is
Mliere. Hs plays sell like this:

R di cul ous VWnen 11, 500 copi es

The Show G f (The Nobody Wio Apes Nobility) 10,000 copi es
The M sant hrope 8, 000 copi es

Q her mscel | aneous pl ays reach these sal es totals:

Love’ s Redenption (Leo Tol stoy) 29,500 copies

The God of Vengeance (Shol om Asch) 11, 000 copi es

Lady Wndernere’s Fan (Gscar Wl de) 11, 000 copi es

The Land of Heart’s Desire (WIlliamButler Yeats) 9,000 copies
Wnan of No | nportance (WIde) 8,000 copies

e- Act M ays (August Strindberg) 7,000 copies

| nportance of Being Earnest (Gscar WIde) 6,000 copies

M ays are about on a par wth poetry—they are rather hard to sell
unless the titles are particul arly appeal ing. They can scarcely be
sold at all, as plays. The public likes to see drama on the stage,
but apparently cares little about readi ng pl ays.
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| had a terrible tine wth the ancient classical dramas of G eece
and Rone. | tell the story el sewhere, when | recount ny failures and
shed tears over the books which had to be wthdrawn. G the pl ays
remaining inthe list, it may be apropos here to |ist some of the
sal es

figures for them

The Bacchantes (Euripi des) 12,000 copies
Pronet heus Bound (Aeschyl us) 10, 500 copi es
King Qedi pus (Sophocl es) 9,000 copi es

H ectra (Sophocl es) 9,000 copi es

Anti gone ( Sophocl es) 8, 000 copi es

Hectra (Euripides) 7,000 copies

The Frogs (Aristophanes) 7,000 copi es
Medea (Euri pi des) 5,000 copi es

H ppol ytus (Euri pi des) 5,000 copi es

The Pronet heus Bound was the earliest classical drana to be added to
the series, and, fromthe indications of these figures, it |ooks
very much as though it wll be one of the last to be wthdranwn—f it
ever is. The Bacchantes of Euripides, undoubtedly because its title
inplies joyous dancers or sone simlar idea, iS the. nost popul ar
classical drama of all. It was the second to be added to the |ist.
Basi ng hopes on the success of these two, nany ot hers were added;
too many, as | tell in another place.

G her Ancient d assics
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Peopl e are curious to know how Pl ato and his Socratic di al ogues, and
sone of the other classical selections fromantiquity, sell as
conpared wi th other books in the series. The figures, though often

| ow when pl aced agai nst the sales figures for nore popul ar books,
are still large enough to anaze nany readers. For exanple, here are
the sales totals (annual, renenber) for sone books frequently
regarded as "dry," and thought | destined to be read only by

prof essors and ot her pedants:

Meditations (ol den Sayings) of Marcus Aurelius 22,500 copies
Trial and Death of Socrate 15,000 copi es

Mato s Republic 13,500 copi es

Decadent Rome As Seen by Tacitus and Juvenal 12,000 copi es

DO al ogues of Pl ato 8,000 copi es

Xenophon’ s Menorabi lia of Socrates 6,000 copi es

Moral O scourses of Epictetus 6,000 copies

Moral s of Seneca 5,000 copi es

dcero As Revealed in Hs Letters 4,000 copi es

It certainly speaks well for Anerican readers to buy 22,500 copies
of a book of the thoughts of an anci ent Roman enperor, Mrcus

Aur el i us, whose works, though renenbered by the enbel |ishnent of a
Sittering title—olden Sayings one would think likely to be little
read in nodern circles. It is even hopeful that 4,000 peopl e every
year can be found who want to read about Marcus Tullins dcero; and
| wonder, too, if the poor showng of this isn't partly due to bad
nenori es of the orator, hangi ng over fromhi gh school reginens. |I’'m
afraid | shall have to wthdraw G cero, if his nane is not in any
nore denand than this—but |'’mletting himstay through 1928, as a
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speci al extension of life.
Sonme Fanous Books

Do books survive because peopl e want to read them or because of
sone arbitrary decision on the part of college professors? The
question, though it may sound foolish, is frequently in the mnds of
readers. Many fanous books are conpul sory reading i n the school s.
Sone are read by conscientious readers for "background," or because
of sone petty notion of self-duty. But if such fanous books sell for
a nickel apiece, it is fair to assune that they are bought to be
read only for two reasons: either to satisfy a natural curiosity,
since it isn't costing nuch; or, finding other classical titles

unf or bi ddi ng, additional ones are bought because they nay prove to
be good readi ng.

Selecting nore or less at random here are sone interesting figures:
Dr. Jekyll and M. Hyde (St evenson) 29,500 copi es The Man Wt hout a

Gountry (Edward Everett Hale) 27,500 copi es Voyage to the Moon
(Jul es Verne) 19, 000 copi es

Aut obi ography of Cellini 18,500 copi es

Gonfessions of an (pium Eater (De Quincey) 17,500 copi es
O ary of Sanuel Pepys 17,500 copi es

The Pilgrims Progress (Bunyan) 17,000 copi es

Aesop’ s Fanous Fabl es 16, 000 copi es

Poor R chard’ s A nanac 14, 500 copi es

Andersen’s Fanous Fairy Tal es 13,500 copi es

Travel s of Marco Pol o 13,000 copi es
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Tal es fromArabi an N ghts 12, 000 copi es

R p Van Wnkl e (Washi ngton Irving) 11,000 copi es
She Soops to Gonquer (Gol dsmth) 11,000 copies
Advent ures of Baron Minchausen 10, 500 copi es

A Child s Garden of Verse (S evenson) 10,000 copies
Thoughts on the Meaning of Life (Joseph Joubert) 9,500 copi es
Burton’s Anatony of Ml ancholy 8, 000 copi es

Medi tati ons on Man (Pascal ) 7,000 copi es

The Mkado (W S. dlbert) 7,000 copies

A Christmas Carol (D ckens) 6,500 copies

Robi nson Qrusoe (Defoe) 5,000 copi es

Boswel |’s Life of Dr. Johnson 5,000 copies

An Apol ogy for Idlers (Sevenson) 4,000 copi es

The Beggar’ s (pera (John Gay) 4, 000 copi es
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Chapter VII

Reguvenating TheClasscs
The Cause and Justification of Changing Titles of Books

FIRST of all | want to ask and answer the ol d question, Wat is a

cl assic? In schools and colleges a classic is a book whi ch students
nay be allowed to read wth safety-w thout danage to their noral
integrity or to their patriotic zeal -because it has becone a part of
literary tradition and has ceased to be startling or new or
Interesting even. A classic, according to the students’ idea of it,
I's a boresone and tiresone book that nust be read just because it is
a classic. Aclassic, in the usual acceptance of the term is a work
witten sone tine in the past, probably by an author now dead, and
which is still being read by those who are supposed to have literary
discrimnation. This is very arbitrary, but it gives the popul ar

| dea.

Now I have not the space to go deeply into the accusation agai nst
academc English departnents that they spoil the classics for our
younger readers. | wll say, however, that there i s no doubt that
nmany a good book has been spoil ed forever by this very academc
poi son for peopl e who woul d otherwise read it wth enjoynent. This
poison is so insidious that it is seldomrecognized for what it is:
It 1s poisonous because it suggests or inplies that classics ought
to be read sinply because customhas accepted themand gi ven t hem
their very proper niches inthe world s literature.

| have never argued for or against classics as such. To ne, as to
Gscar Wl de before ne, a book is either well witten and worth
reading or badly witten and not worth the trouble. Mst classics, |
amglad to agree, are well witten and worth readi ng. The j udgnent
of tineis for the nost part sound and trustworthy. But is it
possi bl e to of fer such books—such cl assi cs—+0 the readi ng public
wth the bare assertion that they have stood the test of tine and
therefore should be read avidly? | contend that it is not possible,
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to do any such thing.

You can sell the classics as classics, all dressed up in handsone

bi ndings, wth gold tops and all that sort of thing, as nerchandi se.
But nerchandise is not read. It is put onthe library or parlor

tabl e for show along wth a china el ephant, an anber-col ored ash
tray, Lincoln bookends, and a famly photograph or two in gil ded
franes. These classics are bought not for what is inside but for how
they ook on the outside. The sal es patter which puts such books
Into Arerican hones is particular to stress the appearance of the
books—heir |uxurious binding, their artistic distinction froma
nechani cal point of view, and soon. It is an old jest that such a
set of books, such nerchandi se, never has the pages cut if they cone
uncut. | repeat, nerchandise is all right as nerchandise, but it is
sel domif ever read.

It is another thing altogether if a book is sold strictly on the
nerit of its contents, to while away a spare quarter of an hour, or
to educate one’s self, or to satisfy a wholly legitinate literary
curiosity. It is a practical certainty that a book bound in paper or
card covers is not bought to fill a bookcase or to adorn a piece of
furniture. | can reasonably nake the statenent that no purchaser of
the Little Bl ue Books has ever bought his assortnent out of any
superficial vanity. He has al ways bought Little Bl ue Books because,
for sone reason or other, he wants to read them

Nor do | nean to say that Little Bl ue Books are cheap or
disreputable or need to be kept out of sight. It has been ny
experience, in so far as | have been able to find out about Little
Bl ue Book owners, that readers of the Little Bl ue Books are rather
proud of them They prove the very point | have been naki ng—t+hey buy
Little Bl ue Books for one reason only: to read them Readers of
books are always, and wth sufficient excuse, proud of their
reading. The Little Bl ue Books are neat, though inexpensive. There
I's not hing cheaply fl anboyant or sensational about their appearance;
the blue covers are quiet instead of some flamng color; the covers
have only conventional type printed in black, for there are no
startling jackets or flaunted pictures of blood or nudity or
pageantry.
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Littl e Bl ue Books are bought to be read, and now the question is, Do
peopl e buy classics in Little Blue Book formin order to read then?
This is the nucleus of the whole discussion. This is the critical
point. This is what | have been driving at all through the precedi ng
par agraphs. And the answer is that sone peopl e buy sone of the
classics in Little Blue Book formin order to read them

Wen | began the series of pocket classics to becone internationally
fanmous as the Little Blue Books, | began it wth the idea that |
woul d print the classics in a formeveryone could afford. >Fromthe
first, inny advertising, | nmade the nost of the word "classics." |
subscribed to the notion that to call a book a classic was a
sufficient endorsenent of its worth—er at |least that such an

appel l ation woul d be a strong selling argunent in offering the book
tothe reading public. | still think that the argunent is in nany
ways a strong one, but, as | have already pointed out, it is also a
ki nd of boonerang. Sonetines "classics" is a selling point; at other
tines it is a handicap, for people woul d rather read sonethi ng they
knoww || interest them instead of ganbling wth sonething nerely
on a reputation fostered largely, they think, by old fogy coll ege
prof essors and bespect acl ed students of |iterature.

e of the first things | |earned in ny publishing experience is
that the reading public is a critical audience. | nean this in nore
than one sense. | nean that readers are often skeptical of what is
offered to them They wll by no neans swal |l ow a thi ng hook, |ine
and sinker. They want to be told exactly what they are going to buy,
and they prefer to decide for thensel ves whether they really want to
read a particul ar book or not—elassic or no classic.

If anyone will take the trouble to investigate the first two or
three hundred Little Bl ue Books that were offered at ten cents
apiece, he wll learnthat | carried ny belief about |owpriced
classics for every man into conplete reality. | put out al nost
nothing but classics at tint. That was the idea wth which |
started, and it was not a halfway plan that | had in mnd. |

sel ected classics that | had read and liked, and | also put in a
nunber of classics that | had read and did not like. | had a
conviction that any classic offered at ten cents a copy woul d sell
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by the tens of thousands.

The early experience in Little Bl ue Book publishing seenmed to bear
out ny belief about |ow-priced classics. | ventured only so far, and
then, finding that the i dea was working out, | went farther. The
whol e expansion of the Little Bl ue Book series has proceeded by this
sinpl e principle+ind out what the public wants and give it to them
| would do nyself an injustice if 1 did not point out, at discreet
intervals, that the field of dine or nickel books in Arerica was an
entirely unexpl ored one. Mich of the progress was nade in the dark,
wth only glimmers of light here and there.

But always, as wth a constant hammeri ng, one dom nant precept was
witten down in the Little Blue Book editorial archives. Each rebuff
repeated it; each success enphasized it anew Buyers of the Little
Bl ue Books can be induced to purchase only what they earnestly
desire to read. This is not because they are afraid of wasting their
noney. The low price rules that objection out immediately. But it is
because there is no other conceivable reason for buying a Little

Bl ue Book. There is never any pictorial or |uxury appeal whatever.
There is no such thing as a Little Bl ue Book fanous for being a Best
Seller, and therefore bought because it is the thing everyone el se
Is buying and reading. In fact, it is not even because Little B ue
Books are books, but just because they contain printed readi ng
matter.

This last point needs a brief aside. he of the handi caps that the
Littl e Blue Books have always had is that they are not substantially
books in the nmechani cal sense of the word. Qccasional ly sone al oof
and hypercritical person wll contenptuously call them"panphlets."
d course, a bookl et containing 15,000 words of text is not exactly
a panphl et, but the objection is there, neverthel ess. For a
surprisingly | arge nunber of book-buyers, upon whom Amrerican

publ i shers depend for revenue, buy books because they are books.
They woul d not think of reading the Rubai yat of Qrar Khayyamin a
"panphl et," but they woul davi ng noney to spare spend five dollars
to have it in a handsone library edition. Little B ue Books are not
sold, as a usual thing, to a buyer of this class.
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There are, naturally, sone classics that | arge nunbers of peopl e
want to read. These cl assi cs have been consi stent good sellers in
the Little Blue Book series. Edward Everett Hal e’ s famous story, The
Man Wthout a Gountry, is an excellent exanple. So is Washi ngton
Irving's Rp Van Wnkle, and al so Mark Twain's English As She Is
Spoke. These titles are so well known that they arouse in the mnd
of a prospective reader what nay be called a literary curiosity. He
has heard about these books—heard about themrather favorably,

pr obabl y—and so he wants to read them and therefore buys them

But when a survey is nmade and the results are tabulated, it is found
that the nunber of well-known cl assics which tens of thousands of
people wll buy just in order to read themis di sappoi ntingly
limted. This nunber is an arbitrary one, of course; | could not
venture to give an absol ute figure, but | mght say that it is
certainly | ess than one hundred separate titles. This, obviously,
could not Iong be a sound commerci al basis on which to publish a
series of classics the only appeal of which would be a desire to
read on the part of the purchaser.

e way to help the sale of the less famliar classics is to educate
the readers about them and endeavor to create a conpel |ing
curiosity about themal so. This can be done, to a small extent, wth
educati onal vol unes, reading outlines, and such. It was not |ong
before the Little Bl ue Books had such vol unes, together wth

bi ographies and critical studies of leading literary personalities.
But this phase of pronmoting the classics is also limted. There are
strict boundaries beyond which it cannot go.

Keepi ng always in mnd that a well-witten book is much to be
preferred to a poorly-witten book, and renenbering that if only a
reader could be induced to start many a fanmous or at | east
establ i shed cl assic he woul d probably enjoy reading it, | saw only
one course open to ne. | refused to be di scouraged in ny project of
publ i shing cl assics so that everyone not only could afford them but
so that everyone would read them If the title of the classic, as it
had cone down through the ages, did not itself arouse sufficient
curiosity in the reader, then it nust be changed i n such a way t hat
it woul d arouse such curiosity.
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Anot her inportant point, a thoroughly practical consideration from
ny point of view nust also be kept in mnd. The larger the list of
Little Blue Books grew, the nore of a problemit becane to advertise
them A product costing a tenth part of a dollar, or less, certainly
could not be given individual and expensive advertising display. It
Is inpossible, in other words, to give each Little B ue Book a
persuasi ve blurb. The title, and perhaps the author, nust sell the
book or it is lost. Wen the total nunber of titles reached the

t housand nark, the space allotted to each book in national

adverti sing became approxi mately one agate line. Even at that it
took a thousand agate lines to advertise the conplete list. It is
easily seen, then, why it becane necessary .for the title of every
Little Blue Book to conbine identification, blurb, and all the sales
per suasi on there coul d ever be.

This is the explanation of howthe practice of altering titles cane
about. The changing of titles becane an inportant part of Little

Bl ue Book publishing. It was a fascinating ganble. It took on the
gl anour of |aboratory experinent. Juggling words about was an
editorial and cormercial necessity, as well as a sort of anusing
pastinme. Sonetinmes it did not work; many tinmes it did work.

New Vy to Treat O d Books

Tanpering wth the classics, in sone aspects, is dangerously |ike
playing wth fire; but again, this notion of it is largely a nyth.
Gonventional book | overs pose at throw ng their hands up in horror
and crying out in angui sh when any bel oved classic is altered in any
way whatever. To apply editorial shears to a naster, to bl ue-pencil
aliterary tradition, to issue an editorial edict about sone

i mortal book—all these, say the defenders of classics, are to court
sw ft and sure disaster.

| renmenber that when | first schedul ed for publication an abridged
version of Sr Walter Scott’s Lady of the Lake, | had an agitated
feeling about it. | likened the venture to carrying dynamte through
a burning building. Readers mght rebel against it. The precedent of
publ i shing an abridgnent of a narrative poemof such established
fane mght hurt the whol e idea back of the Little Bl ue Books. It was
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adare. It was a risk.

But not hi ng happened, except that the book was sold. Yes, it was
sold and it continues to sell. Even schools buy it now and then and
use it for atext. There has been no literary uprising; there have
been no indignation neetings about it; the integrity of the Little
Bl ue Book publishing i dea was not jeopardi zed. As a matter of fact,
peopl e seened rather to like the abridgment—he dull er portions were
taken out, and for himwho runs as he reads the Little Bl ue Book
versionis anple. It is not a sumary, for the best of the poemis
there. It does Sr WAlter Scott justice, and little if any harm

Vell, | breathed easier after that. | watched the first edition go
wthalittle fluttering of the editorial pul se. But there was no
shock. M causes for al armvani shed |ike dreans, bad dreans. | found
that the public was receptive to intelligent presentation of the
classics along nodern lines entirely renoved fromthe academc and
the traditional. To be sure, no change was nade in the title in this
instance as it happens, Sr VWlter Scott’s own title is a very good
one. It is nuch better, | nay say, than the title of either The Lay
of the Last Mnstrel or Marmon. If | ever put either of these into
the Little Blue Books | amsure the titles nust be changed.

The title-changing had not cone yet. | was still publishing classics
under their accepted banners; or, at |east, under the banners they

had al ways carried. It began to be apparent that such banners were
not al ways accepted by a large najority of today s readers.

But before the title-changing becane an editorial privilege and duty
t hor oughl y sanctioned by success, there was anot her experinent |
shoul d describe briefly here. | had al ways cheri shed the notion that
the classics of antiquity, Geek and Ronan cl assics, needed to be
given a nodern angle, or at least to be put into up-to-date

| anguage, and offered to nodern readers. It has al ways seened to ne
that aliteral or even an approxinately literal translation is of
little nerit for the needs of nost readers. For scholars or
prospective scholars such hairsplitting is all right. But ordinary
readers, who are really avid for know edge and an approach to

w sdom need sonething | ess precise and nore interpretative.
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If you have ever read a fairly literal translation of al nost any one
of the Socratic dialogues of Pato you will know exactly what |

nean. In literal English such a dialogue is full of repetition and
constant circumocutions. Such distressing superfluities depress the
ordinary reader and drive himaway fromclassical literature in
perhaps justified disgust. He refuses to wade through literary

bar bed-w re entangl enents for the sake of enpty words |ike d assics,
Tradition, Antiquity, and all that. He wants heal thful pabul umfor a
man in his senses or no food of that kind at all.

It is not the natter or text of the classics to which I object. The
substance is exactly what it is desirable to preserve and per petuate
for readers of all tine. But it is hard to nake the nodern reader,
whet her he has had what is called a classical education or not,
perceive that there is anything in the literature of antiquity to
Interest or benefit him It is precisely this difficulty which the
prof essors of classical Geek and Latin run up agai nst in handling
their groups of high school and col | ege students-or rather | shoul d
say pupils, since feware students in the real sense of the word.

Perhaps it is a mstake to have Latin high school curricula at all,
when this difficulty loons up inits really prodigi ous proportions.
It takes a mature individual wth sonme know edge of the world and
the various phases and experiences of life to see clearly that
classical literature can be really an esthetic pleasure if read in
the original -and that there is even a | arge chance of carryi ng sone
of that esthetic essence, or whatever you want to call it, over into
English if the translator has sone really creative inmagination in
him Gertainly it is better to read sone intelligent English version
and get sonething out of it than to nenorize Latin and G eek
vocabul ari es, conjugate verbs, and all that sort of thing, wth
never an inkling of what it is all about.

The whol e objection is epitomzed, too, in the ol d fashi oned i dea
that a classical education was safe because far renoved fromthe
hedoni smand ot her satanic tenptations of contenporary life. A
classic that is |ike sone enpty husk—sone transparent shell or
chrysalis fromwhich the living butterfly has fl owneannot be
expected to interest anyone, |east of all an adol escent. Translators

Page #75 The First Hundred Million — E. Haldeman - Julius



have enphasi zed too nuch the togas and ot her paraphernalia of an

ol der and departed day, forgetting that clothes are a costune quite
enpty when, w thout a hunan body in them they are hung on a hook to
droop lifelessly. W do not wear togas, and even though the Romans
did, what is there in that except an indication of tine? For the
Ronans certainly | oved and hated, connived and condoned, and bl ed as
red bl ood as any of us. Wfortunately, it is the loving and hating
and the rest of life and human nature whi ch nost versions of the

cl assi cs negl ect to enphasi ze or surreptitiously suppress.

Too much effort cannot be expended in naking it clear to nodern
readers that when Aristophanes and Sophocl es and Euri pi des, for
exanple, wote their powerful dranas they appeal ed to their people
not because they were witing "great plays," but because they
depicted life in a nmanner that the Geeks of their day could

recogni ze and understand. A nan went to a good pl ay—a convi nci ng,
realistic play that intensified |ife—then, as now to be | oved and
hat ed and conspi red agai nst and redeenmed and so on vicariously. He
went, let us say, because in the ordinary run of his daily activity
life nore or |ess passed himby. At the play he coul d, w thout
endangering his profits or his donestic peace, get by proxy nany a
thrill and realize to sone snall extent sone of the naj or
experiences of hunan |ife. But we today are capabl e of the sane
feeling—and if we read the classics as they should be read we w |
find in themnuch that the Geeks of old found in them Putting

Ham et on the New York stage in nodern dress was not so asinine a
thing as sone peopl e contend—and the classics as far back as anci ent
QG eece certainly deserve to be put to sone extent in nodern | anguage
and dress.

If there is sone way of telling nodern readers, and naki ng them
believe it, that there is real life in any gear piece of literature,
no matter when it was witten, | amall for it. A happy twst to the
title nay do it sonetines by suggestion. O the substance of the
book itself nmay be given newlife by nodern presentation-by the
treatment which wll nake it clear that the characters in the piece
are not puppets |ong dead, but |iving hunan bei ngs just as we are,
though playing their parts on a stage wth rather different scenery
and props fromours.
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| think this l[atter treatnment is particularly suitable for the
classical literature of antiquity, because it is so far renoved in
tine fromour own day. | would not lay this precept down as an
absolute to be applied to all classics-one nust pick and choose,
carefully deciding, so far as possible, whether the audience is
real |y w dened by such treatnent.

The way to put the dial ogues of P ato, to take but one instance,
Into such a popular formdid not immedi ately present itself. Every
Idea nust for atine liein the back of the mnd, awaiting the
nmanner of its realization in fact. | had experinented enough wth
sone of the ancient classics to learn that there was a narket for
them Wth proper treatnent and presentation they could well be a
permanent part of the Little Blue Book series. | was glad of this.
It proved ny original contention that the classics could be sold at
alowprice if they were published and advertised in the right way.

Wen | sawny way clearly outlined for presenting these classics of
G eek and Ronman antiquity in a popular form the carrying out of
this plan took three distinct directions through three differently
equi pped witers. These three contributors to the Little B ue Book
series

undertook their work at approxinately the sane tine. It was at the
opening of a new period in Little Bl ue Book publishing, just about
at the beginning of the policy of having original manuscript

provi ded especially for the series and its purposes.

e of these witers is by now known throughout the United St ates
because of a best seller. Hs name and his book are househol d
objects. It wll anmaze nmany people to learn that the contents of
this book first appeared in the formof Little B ue Books. The
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witer to woml refer is Or. WIlI Durant, author of The Story of
Phi | osophy, which for so nany nonths has been one of the best
selling nonfiction book in Averica—at five dollars the copy. | do
not nean to inply that the price of this clothbound book is anything

against it. | nerely wsh toindicate that virtually the sane
nmaterial, though in altogether different dress, first cane out in
Little Bue Book form and still isinLittle B ue Book form Dr.

Durant hel ped al ong ny popul arization of Geek classics wth his
Quide to Aristotle, and Quide to Mato. Later, when the, val ue of
"story" inthe title of a book of know edge was denonstrated, these
books were called The Sory of Aristotle s Phil osophy and The Sory
of P ato s Philosophy, respectively.

Anot her phase of popul ari zati on anong anci ent cl assi cs was new and
vigorous translations of the dramas of G eece and Rone. | found in
A exander Harvey exactly the man to do this part of the work. He
seened to catch the spirit of the original and sonehow carry it over
into BEnglish. The zest was still there, though in a new tongue and
in a newnanner. This was the idea exactly. A exander Harvey enabl ed
ne to offer The Bacchantes of Euripides, the Antigone of Sophocl es,
the Hectra of Sophocles and of Euripides, and so on.

Then there were the dialogues of Pato, the witten record of the
fanmous phil osopher, Socrates, who wal ked the streets of At hens
expoundi ng his particular wsdom Al the translations | had ever
seen of these had the same faults | have already nentioned. It did
not seemthat it was exactly a newtranslation that | needed. Rather
| wanted a new version, an interpretative version. Wen Lloyd E
Smth wanted to try the job | had ny doubts. |I was skeptical. |
wanted to be shown. But in two books M. Smth did a good job. He
gave the di al ogues sonething they | acked before. He put theminto

| anguage everyone could followw th interest and conpl ete

under standi ng. He perforned a service for the Little B ue Book idea
of rejuvenating the classics that was conpletely in accord wth ny
pl ans. The two books, still in print, are The Trail and Death of
Socrates, and D al ogues of H ato.

Al of this experinenting and its successful exploitation steadily
led the way to the titlechanging policy—a policy that is probably
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the nost drastic ever adopted by any publisher of established
reprints, and in nany ways, | feel confident in stating, one of the
nost daring departures fromaccepted custom nly one thing could
justify this tanpering wth the classics—and that is their wde
distribution. If by altering atitle here and there a good book
woul d be nore wdely read, then the end certainly would justify the
neans. There could, if the policy succeeded, be no argunent whatever
about it.

M ease understand ne. | enphasize that in a large neasure the
changing of Little Blue Book titles has concerned what are | oosely
called "classics,” and it isin this respect that a policy of title-
alteration is unique. Wually, and in an altogether regul ar and
accept ed publishing etiquette, publishers of "popul ar classics,"
"the best classics," "fanmous books," "gens of the world' s
literature,” and so on, keep the titles intact. For exanple, the
novel Beul al h by Augusta J. Evans keeps that title w thout change-
the blurb, very likely, gives the book a description that is nade as
persuasi ve as possible. But ny imedi ate question, after ny Little
Bl ue Book experience, is: "Wat does the title Beulah tell? Is there
any suggestion in the titleitself of what the book is about—
particularly if a person has never heard of either book or author
before?" Certainly the title is as anbi guous as any title coul d be.
It tells nothing whatever. But | have yet to see this book of fered
under any ot her nane.

Changing the title of a book is a common occurrence in an editorial
office. Authors are proverbially poor guessers when it cones to
titles. They | ack practical know edge of how a book is presented to
the public and howthe public is likely to receive it. That is why a
contenporary book is called one thing in Arerica and another in

Engl and, as frequently happens. Editors al so hel p aut hors-especially
when the royalties are figured-by providing apt and striking titles
for books. There is nothing newin this—but where is there an editor
of reprints of fairly well established classics, classics which have
titles that were supplied, conceivably, to appeal to the audi ences
of an ol der and bygone day, where is there an editor, | say, who has
had the courage to alter in the twentieth century the title of sone
book whose fanme and worth were won in the eighteenth or nineteenth
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century? Frankly, | know of none.

You clanor for an exanple. | select the story that Quy de Maupassant
chose to call The Tallow Ball (Boule de Suif). This story is fanous,
and deservedly wel | known and genui nely appreci ated. That is why |
put it inthe Little Blue Books, Certainly, TallowBall is a

t horoughl y rescued, dignified, and assuredly proper rifle for any
story, But what does it say? | answer ny own question wth a word—t
says nothing. Even if the story is about a ball of tallow who on
earth cares to read a story about a ball of tallow? Indeed, in these
nodern tines, even tallow as a substance has ceased to be of

conpel I ing i nportance, Tallow candl es have gone the way of hoop-
skirts and kerosene lanps. The TallowBall, as a title, serves only
toidentify the story to someone who has heard of it, or whets the
appetite of a devoted admrer of Quy de Maupassant. It has no appeal
what ever to anyone el se.

But this story ought to be read. | wanted to keep it in The Little
Bl ue Book series, and so | cast about for sone way to renedy a bad
situation. The record in 1925 of orders for The TallowBall, |isted
In ny catal ogue under that title, was 15,000 copi es. This was good,
but Quy de Maupassant’s Love and Qher Sories sold 37,000, and

| i kew se his Madenoi selle Fifi. These last two have titles which
suggest nore of life—the first nanes | ove, and the second is

obvi ously about a woman. As an experinent in titling, therefore, |
gave The Tallow Ball a new and rather startling listing—+ called the
story A French Prostitute’s Sacrifice. That, after all, is what the
story is about. Behold, that when a simlar sales record of orders
was nade in 1926, A French Prostitute’ s Sacrifice showed a total of
54,700, or nore than three tines the selling power of The Tal |l ow
BalI! Nowit surpasses the other two nenti oned Quy de Maupassant
books.

As an exanpl e of the nodern nethod of hel pi ng the aut hor—ahi ch
editors are doing all the tine—+ nmay cite the exanple of the Little
Bl ue Book of poens by Arthur Davison Ficke. This was called at first
The Sonnets of a Portrait-Painter. Under that title it was
practically at a standstill as far as sales went. It was anot her
indication that the public does not rise to the bait of painting
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unl ess sone suggestion of the red blood of life is nade al so. |
tried, as a substitute title, The Love Sonnets of an Artist. This
helped a little—not nearly so nmuch as the de Maupassant book j ust
descri bed, but fromzero the book went up to about 6,000 copies
annual ly. | renenber that M. F cke sawit advertised under the new
title and obj ected strongly on the ground that the title vul gari zed
his poetry. Wien | told himthe situation, however, he was appeased,
even a poet prefers to have his poens read to not being read at all,
though it nean the hint of life and love in his title!

Qher figures are given in another place, but these wll serve to
show, at this early stage of the discussion, just what | nean by a
drastic policy of title-changing, especially as applied to books

whi ch are known as classics. | nmean nore than editorial suggestion
and i nprovenent relating to contenporary work. | nean nore than the
difference in appeal between an Anerican and an Engli sh audi ence. |
nean nore than a blurb which tells what a hook is about. In short, |
nean that it is possible to inject sone of the nodern zest for
living into a book otherw se dead froma commercial point of: view—
provided only that the book is still readable if sone new quirk or
twst tothetitle or even a newtitle altogether wll induce in
buyers of books a desire to read it. As | once netaphorically
expressed it, if a book is sent intony editorial Hospital | seek to
revive its sales record by punpi ng sone of the life-juice of romance
or adventure into it.

Naturally, an inportant consideration woul d be how the readi ng

publ i ¢ woul d recei ve the innovation. But | had gone through ny days
of trepidation wth Scott’s Lady of the Lake in abridged form That
had told ne that the public is receptive to new net hods—that, in
short, the public is not afraid of newthings even when applied to
what is already in a neasure old and established, but on the
contrary advances rather eagerly to neet themhal fway. The first
hal f of the battle therefore was won.

| decided, too, at the start, that there would be no tanpering wth
such cl assi cs as had shown t hensel ves to be successful sellers
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wthout alteration. i have al ready naned sone exanpl es. But
Shakespeare’s works are probably the best exanples of any. | would
not think of tanpering wth Shakespeare—+to change Shakespeare woul d
not be sacrilege, for | don't regard things in that way, but it

woul d nake out of Shakespeare sonething el se, and, as | have al ready
poi nted out, Shakespeare is still sufficiently in touch wth life of
today to make it worth while to read hi munal tered. Shakespeare is
nore than a name—Shakespeare is Shakespeare, i ndeed.

Shakespeare has becone such a noble part of our literature, in a
sense so pernanently his own, in a perfection unapproachabl e, that
It would be folly to attenpt any sort of netanorphosis. Shakespeare
| intended to offer for his own sake, unadorned, even w thout a
suggestion of blurb—+t is the only way Shakespeare shoul d ever be
offered to anyone, fromthe youngest up. Roneo and Juliet, Hantet,
The Tamng of the Srew, Julius Caesar, all of these are titles
fully adequate in thensel ves. They have the advantage of a fane that
not hi ng added can ever i ncrease.

Saving, then, sonething | ess than a hundred titles, so well known as
to need no change, | was launched on a definite policy of altering

titles of classics to fulfill the requirenents of identification and
persuasi ve description. The title of any book should tell sonething
about it. | amin favor of only those titles which tell sonething

definite about the contents of a book. If an otherw se anbi guous
tide, such as Rudyard Kipling's GQunga Dn, isinits way a tag for
the thing it nanes, because known for so | ong as such, | consi der
that a descriptive title. But if the title is both anbi guous and
conpar ati vel y unknown—then it has to be changed, or the book nust be
w t hdr awn.

A ways, for obvious reasons, it has been necessary to keep the
reader in mnd. Any change in title nust be validated by the actual
contents of the book. The change nust serve, not deception, but

enl i ghtennent; the change nust advance sone particul ar infornation
as to exactly the book’s contents. It would never do to re-title
Chaucer’s Canterbury Tales, for exanple, unless the title were al so
toindicate that the tales were still in archaic verse.
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Chapter VII|

TheHogxital
How Littl e Blue Books Are A ven New Zest by New Titles

WEN the Little Bl ue Books were approachi ng the thousand nark in
nunber of different titles in print and on sale at the price of five
cents per book there was a great deal of investigating and
tabulating going on in Grard. Any nunber of influences were
constantly being brought to bear on the selling totals of various
books. A book that was a good seller inalist of 300 titles becane
a very poor one inalist of 800 titles. There nust be reasons for
such di screpanci es. F gures were obtai ned. Inventories were
scrutinized. And there grewup what | rather like to call The
Hospital, an editorial sanctumsanctoruminto which were sent those
books whi ch were not selling their quota.

I n any schenme of mass production and a | owpriced product a certain
average distribution nust be naintained. In the Little B ue Books it
devel oped that any single book nust be sold in a mninumquantity of
at least 10,000 copies every year. This was not exactly a fixed
figure, but was flexible to the extent that a book mght sell 8,000
or 7,000 copies annually and still be kept inthe list. But it neant
chiefly that any book runni ng consistently bel ow 10, 000 copi es
annual |y was sent to The Hospital for consideration of the selling
points shown inits title-and author listing in the catal ogue and
adverti senents.

Wien The Hospital began it was overcrowded w th book-patients. The
list of Little Bl ue Books had grown with such | eaps and bounds in
the five years it had then been in exi stence that a nunber of titles
had been passed along the way and | eft dying in a ditch behind us.
That is, it was not noticed until very suddenly that sone of the
earlier books were |osing their place they were not selling, or,
when they cane to be investigated, it was found that they had never
sold quite so many copies as they ought. The first thorough
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tabul ation of figures sent a hundred or so books to The Hospital for
a conpl ete examnati on and goi ng over.

A good title is a work of genius. | have no hesitancy in saying
that, for it is genius whether it is the inspiration of a |ucky
noment or the painful elaboration of a faint idea through an hour of
deep thought. | have always nade the final decision as to the title
of any Little B ue Book, but | have never confined the search for a
newtitle entirely to ny own efforts. An editor nust have recourse
to nore than one nethod for achieving any desired result. ten a
Little Blue Book sent to The Hospital would be read by two or three
editorial assistants, and they would all comment on it, mnaking
suggestions. Qut of that a newtitle would be born and given a
trial.

Aice, ny ten-year-old daughter, has even pl ayed her snal |l though
significant part inthe birth of newtitles. Children are voraci ous
readers, and they usually read wth such directness of viewpoint
that they have sonething definite to say about what they read, they
approach books w th freshness, and a hook nust be vital and alive to
hold their interest. As any witer for children knows, children nmake
the nost critical audience in the world. For exanple, | gave Alice a
copy of Captain Marryat’s Privateersnan, which had not been going
wel . Perhaps peopl e did not know what a privateersnan mght be.
Alice did not know Yet it was a good story, and it is still in the
list because Alice said, after reading it: "It’'s about a seaman and
battles." It was rechristened The Battles of a Seanman, wth a narked
i nprovenent. In 1925 it sold 7,500; in 1926, 8,000 in 1927, wth the
change of title, it sold 10,000 copi es.

e of the first books to go into the Hospital was Theophil o
Gautier’'s Heece of Gld. This amazed ne; in fact, it nearly fl oored
ne. there were two good reasons why this book shoul d be a top-notch
seller. Frst, the author was a Frenchnan—Aneri can readers have a
"weakness" for tales by French authors. Second, it is an excellent
story, full of love interest and everything that shoul d pl ace it

hi gh anong the stories of love and sex. But a nonent’s consi deration
of the book shows at once what is wong. Wat could "fl eece of gol d"
nean to anyone who had never heard of Gautier or his story before?
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Little, if anything. It suggests G eek nythol ogy i nstead of nodern
France. Gautier’'s title is picturesque, even poetic, but it |acks
informative value. It tells nothing whatever. A happy thought
brought this title to mnd: The Quest for a Blonde Mstress, exactly
the sort of story it is. The record is, in 1925, under the ol d
title, only 6,000 in 1926, under its new banner, this junped al nost
unbel i evabl y to 50, 000!

Sone skeptics wll raise the objection+ know, for | have al ready
consi dered it—that such retitling cheapens a book. In refutation I
offer an exanple or two fromclassical |iterature where authors
showed nore precision in titling their own works. Is there any great
di fference between the tone of The Quest for a Blonde Mstress and
The Tamng of the Shrew? The latter is by WIIiam Shakespear e,

unal tered. And how about The Merry Wves of Wndsor, an accepted
Shakespearean title? Such an objection vanishes into thin air when
paral |l el exanples are cited. The reason that a newtitle such as |
gave Gautier’s story seens to cheapen the book is that it is, at
first, rather startling. Again, consider Balzac’s A Sudy of a
VWnan, or his Splendors and Mseries of a Gourtesan. These titles
could not be nore apt. Even Gautier hinself was particular and to
the point inhis titling of Ohe of Qeopatra’s Nghts, atitle that
cannot be i nproved upon.

Then there was Mliere’s play, Los Precieuses R dicules. For a | ong
tine this was in the Little B ue Books under the French title, wth
the nane of Mliere to recommend the book. The French title was bad
for another reason —+t intinmated to sone readers that the whol e pl ay
was in French. By a happy chance the best possible English title was
hit upon for this book: R dicul ous Vnen. This conveys the idea
exactly: conedy and irony are both suggested. | do not think this

pl ay has ever been given a better English title. Sonething |ike The
H ghbrow Ladies is usually used, but | don't like that. It is rather
too ponpous; it sounds "genteel." But R di cul ous Vonen connotes the
whol e spirit of the play—and it sells the hook. Unhder the French
title, as the list grewin variety, this book dropped to al nost
zero. The newtitle raised it to better than 10,000 annual | y.

Anot her Ml lere play, Le Bourgeois Gentil horme, was al so a probl em
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A lane attenpt was nade to nake use of The Nobody Wio Apes Nobility,
but this was awkward and whol |y i nadequate. There is no real idea in
this title that can be grasped at a glance. You can figure it out,
to but sure, but what reader is going to regard titles as riddl es?
The right,title for this book, in nodern Anerican slang, is The
Show G f; and that is what it is nowbeing called. In yearly sal es
It has junped fromslightly above zero to al nost 10, 000.

At onetineinthe history of the Little Bl ue Books, as | have said,
little attention was paid to titles. The enterprise was grow ng so
fast that the nost inportant thing was to get new books into print—
the public demanded books, and before its choi ce was spread over so
w de a range of subjects —before it had a real choice to nmake, in

ot her words—the title did not matter so nuch so long as the book was
a good one. But as soon as choi ce becane paranount in naking out an
order for Little Blue Books, the title leaped into first-place
significance. Nowthe title is considered fromevery possibl e angl e
before a Little Blue Book is put on sale.

In those early days two vol unes of the collected essays of Ll ewelyn
Powys were put into the series. | was glad to do this—+he essays are
emnently readable and | was sure Little Bl ue Book readers woul d
enjoy them And | let M. Powys give his own titles to the books. So
t he books appeared as Honey and Gall, and Qupbearers of Wne and

Hel | ebore. This was very pretty, and appeal ed to a few reader s—but
only a few in fact, al nost none. Sonething had to be done to save
these essays froman untinely death. They are nowcalled, wth fair
success, Studies in Mstic Materialismand A Book of Intellectual
Fowdi es. The first sold 15,000 i n 1926; the second 11, 000. For those
who nay |ike them the older and less infornative titles are still
on the covers of the books.

A simlar poetic mstake was nade when several vol umes of Jack
London's stories were put into the series. ne book, because |

fanci ed the phrase fromone of the stories, was called Tales of the
Wite Slence. This seened to ne particularly expressive. | really
t hought the book woul d go. O course, the nane of Jack London
carried the book satisfactorily, but still it seened to ne that it
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should do better. A last | was forced to give up ny fanciful
preference for the "white silence,” and now | think that the newer
titleisreally the better. It is:Tales of the B.g Shows. The
difference in expressiveness is instantly apparent.

It is really anazing what the change of a word may do. The nere
insertion of a word often works wonders with a book. Take the
account of that European nystery of intrigue and political romnmance,
whi ch Theodore MR von Keler did for nme under the title of The
M/stery of the Iron Mask. This title was fair. It certainly tells
what the book is about. But there is sonething al oof about it. It
nay, says the reader to hinsel f, be another one of those poetic
titles. It nmay fool ne, he thinks, and so he bewares. But | changed
it to The Mystery of the Man in the Iron Mask, and now there can be
no question for the record is 30,000 agai nst 11,000 copi es per year.
Two other "slight" additions come to mnd. Mctor Higo's drama, The
King Enjoys Hnself (Rgoletto; translated by Maurice Samuel ), and
Zorilla s, the Spani sh Shakespeare’s, None Beneath the King
(translated by |saac Gol dberg) were both rather sick—8,000 for the
first and only 6,000 for the second. In 1927, o and behol d, the
mracul ous cure of title-changi ng brought 34,000 sal es for None
Beneath the King Shall Enjoy This Vnan, and 38,000 for The Lustful
King Enjoys H nsel f! Snatched fromthe grave!

Then there was Wiistler’s lecture, fairly well known under the title
Ten o' Aock. But readers of Little Bl ue Books are nunbered by at

| east ten thousand for each title yearly. Due to the concentrated

I nterest shown in self-education and sel f-i nprovenent this hel pful

| ecture on art shoul d be read w del y—ol | ow ng this reasoning, the
proper explanatory title evolved into Wat At Should Mean to You.
Readers are nore interested in finding out what art should nean to
themthan in discovering what secret neaning nay |ie behind such a
phrase as "ten o' clock.” In 1925 the old title sold | ess than 2, 000;
In 1927, the sales, stimulated by The Hospital’'s service, nounted to
9, 000.

Franci s Bacon's Apot hegns, under that nane in the Little Bl ue Books,
was one of ny cripples. Here is a great book by a great phil osopher.
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And yet, so listed, it was practically at a standstill—ess than
2,000 copies yearly when | cane to investigate it. Wat is wong
wthit? The fault lies on its face-the average person, even nmany a
person above the. average, does not understand what the word

"apot hegni neans. | know | had to look it up in the dictionary the
first tine | came upon it. Many people do not like to go to the
dictionary: they prefer to pick up their new words in conversation,
where the relation of one word to another wll indicate sonething of
its neaning. This is not commendabl e, perhaps, but it happens to be
true. Not one person in a thousand knows what "apothegni neans.

Peopl e are not afraid of neaty reading, of a substantial readi ng
diet. | can prove that. But they fight shy of the utterly strange. A
book by the sane Francis Bacon entitled The New Atl antis was doi ng a
little better than 7,000 year|y—not satisfactory, but on the brink
of success, so to speak. There is hope when a book gets sone
distribution, even if it is less than one has hoped. But when it
practically stands still the burden is unnecessarily heavy.

This coll ection of apothegns is a splendid book, in which a great

phi | osopher gi ves several hundred brief sentences, nany of them
sparkling epigrans, about this thing we call life. The sentences are
I nteresting, because they tell us about what interests us nost—ife.
What is an apothegm then? Snply a terse truth. Look it up for
yoursel f. So, taking the problemin hand, | renedied the situation
by retitling the book: Terse Truths about the Rddle of Life. The
follow ng year (1926) this book clinbed to a sales total of a few
copi es over 9,000—hich is worth selling, I amhappy to say.

Robert Louis S evenson belongs, to a large extent, wth those
accepted literary giants—+n the sense of world fane, for | do not
propose to be critical here-who should not be altered. Certainly I
have proved by the success of the pocket edition of DOr. Jekyll and
M. Hyde that thisis atitle that cannot be altered wth inpunity
or benefit. BEven the novies kept this title, which is a good sign of
its wdespread effectiveness. But wth WII o the MII| and Markhei m
(both in one volune) a question arises. Are these two stories
sufficiently famliar to nake themdesirabl e books to read? The
sales record of this book indicated that they were not. The latter
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story is a psychol ogi cal study of a murderer and his crine—yet the
nman’ s nane al one does not convey this at all. It mght be any sort
of story fromthe title as Sevenson had it. | called it Markheims
Mirder, which gives it a definite classification, and from
practically a cipher the book |eaped to 7,000 copies annually. It is
still shaky, as you see! Perhaps sonething nore drastic shoul d be
done to it.

Rudyard Kipling has several good titles of his own that | shoul d not
venture to touch. Wiat coul d be better, for exanple, than Wt hout
Benefit of dergy? Gertain of his poens, too, are so fanous that
they are clanored for as they are—fhe Vanpire, Mandal ay, and Qunga
On. Sone of the stories, as The Man Wio Wul d Be King, go very well
also. But thereis alurein these stories that is not expressed in
the title, and that | have no way of suggesting except by the title.
By this | nean the fascinating adventures of the British soldiery in
| ndi a—those unforgettabl e epi sodes of happy-go-lucky arny. life. So
| amexperinmenting wth sone titles like Tales of British Soldiers
inlIndia and Sories of Arny Life.

It seened to ne that there could be no reason why Gscar Wl de' s Pen,
Pencil and Poi son should not sell. That title appeals to ne. But it
apparent|y does not appeal to the public at |arge, as the records of
thi s book showed. And anyone can see, now that the change has been
nade, that The Story of a Notorious Gimnal is nmuch nore likely to
aid the wde distribution of the book. It is another good exanpl e of
the change fromthe poetic to the practical, for from5, 000 annual | y
the book rose in 1926 to 15, 800 copi es!

A nunber of definite tendencies-in titling have cone up in this
experinenting w th what banner a book shall go forth under. Al of
thisis, of course, arevealing coomentary on the readi ng tastes of
the Arerican public. There is, for exanple, the yearning for the
truth about things. Arericans want to knowthe truth, even if it
hurts —and if you tell themthat you are giving themthe truth they
will at |east believe you | ong enough to read what you offer them
under that nane. Take, for exanple, Dr. Arthur J. Ganp s "Patent
Medi cine” and the Public Health. This is a purely academc,

prof essional -thesis sort of title. It indicates what the book is
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about, but it suggests nothing of controversy, nothing that anyone
ought to know Yet The Truth About "Patent Medicine" tells-the
reader that there is sone sort of exposure here, sonething which he
nmay owe it to hinself to find out about. This book sol d scarcely
3,000 copies in 1925; in 1926, being the "Truth," it did atrifle
better than 10,000 copies. That is why The Truth About New York's
Chinatown is a better title than sinply New York’ s Chi nat own. That
Is why, too, such a book as The Truth About Los Angeles is read

t hroughout the Lhited Sates.

There is another nagical word in titles. It is Life. The Arerican
reading public of today is intensely interested inreal life.
Wtness the success of the confession type of nagazi ne, which tells
inloud |language that it is offering the truth about real |ives.
Wtness the domnance of |ove and sex books over all others in the
sales record of Little Blue Books as a whol e; sex is undoubtedly the
nost intinmately connected with everyday |iving of any subject you
could nane. The interest inlife is clearly evidenced by the.
repeat ed sel ections of books which have that word in the title.
There was Charles J. Finger’'s book entitled Addi son and Hs Ti nes.
This title is too scholastic: it sounds too nuch like a thesis
witten before graduation froma university. But London Life in
Addison’s Tine indicates that the book may be at |east interesting.
Before the change | noved this book, as a matter of fact, only in
conpl ete sets; nowit squeezes by wth 7,000 per year.

Can Hennessy’s On the Bumnever was a bad seller. As a natter of
fact, it is one of the steadi est selling books in the entire list.
But the addition of Sketches of Tranp Life to the nore figurative
title helped it even nore. There is even one of ny books, The (ol or
of Life. M/ own books in the Little Bl ue Book series are on the
whol e poor sellers, as | have nore than once candidly admtted. But
this book, since it has so good a title-and its contents, | venture
to hope, live uptoit—+s a very fair seller as conpared wth the
others. And such conbi nati ons, of course, as Love Tales of Italian
Life, French Tal es of Passion and Qruelty, and Boccaccio s Tal es of
Love and Life cannot be beaten.

The ever-present tendency of the public toward sel f-inprovenent has
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natural ly influenced many a title in the series. | have al ready
nenti oned one or two exanpl es. People want to inprove their
conversation, their vocabul ary, or they sinply want general
principles of self-inprovenent, as in John GCowper Powys’ |ecture,
The Secret of Sel f-Devel opment. Arthur Schopenhauer is a forbiddi ng
name to the uninitiated. Hs At of Controversy never did go very
well. But nowit is called Howto Argue Logically and has earned its
permanent place inthe list. This is another one of those "naughts"
whi ch | eaped suddenly, through the nagic of words, to 30,000 copi es
per year. The "how to" beginning for a title is still another

nagi cal catchphrase. P ano-playing is all right, but notice how nmuch
nore dynamc and conpelling Howto Play the PFano is, or even, if
there is space to print it, Howto Teach Yourself to P ay the PR ano.

The book on conversation has an interesting anecdote to be told
about it—at first it was sinply Thomas De Quincey’ s Essay on
Gonversation. Wen this book came into The Hospital past experience
showed i mredi ately that it ought to be called Hwto | nprove Your
Gonversation. But De Quincey’'s essay is a bit too studi ed and
scholarly to be offered to an unsuspecting public under that title,
at least by itself. It is still in the book, but half of the book is
now taken up wth Lloyd E Smth's portion, witten especially to
fit the title Howto I nprove Your (onversation. That is one of the
I nside stories of how one popul ar Little B ue Book was born! Arthur
Schopenhauer’s Art of Controversy, nentioned in the precedi ng
paragraph, is nore practical and did not need such a preanbl e.

An entirely separate field of title experinentati on was opened in
the general classification of biography. "B ography" seemng to be
| ess colorful, I have been trying out "Personalities" as a catal ogue
division. M experience has been that names al one, even if world-
fanous, are not sufficient to sell Little Bl ue Books. It appears
that the book-buyer is one of the | aziest persons on earth when he
exam nes a catal ogue of books. He may know perfectly well that Leo
Tolstoy is a Russian story-witer, but he refuses to identify that
nane for hinself. | knowthat this is so because | used to offer
Garnett’'s Life of Tolstoy, and | amable to conpare it wth the
records of the book under its present title: Tol stoy, Russian
Novelist. It is 2,500 agai nst the present average of 5,500 copies
per year. The book is not yet secure—but the change in sales is
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nevert hel ess significant.

The general rule in titling biographi es has been to nane the person
and identify him Fanciful titles wll not do at all for five-cent
accounts of the life and works of various promnent people. The
prospective reader nust be remnded, in so nany words, of precisely
whomthe book is about; and, if possible, the title nust also tell
the book’s particular bias or notivating thesis. Thus, Joseph
MCabe’ s bi ography of Ingersoll is called Robert G Ingersoll,
Benevol ent Agnostic. You can see at a glance that this is ever so
nmuch nore effective than sinply Life of Ingersoll.

There are cases where the sinpler and nore obvious title will sell a
bi ography. This is usually true of only what nay be call ed
"standard" biographies, however. | refer to Life of Jesus, by Ernest
Renan; Life of Lincoln; Life of Napol eon, etc.

(ten the biographical titles require a great deal of experinenting.
Wen the Little Blue Books were young | put in as No. 10 in the
series that delightful essay by Francis Thonpson on Percy Bysshe
Shelley. That jewel of literature al ways seened worthy of
perpetuation to ne, and | wanted to have it read by thousands of
people. | cannot say that ny hope for it has been fulfilled,

al though the book is still in print and available. But I amtrying
it under the title of Shelley, Idealistic Dreaner. If | called hima
poet | hardly think that woul d hel p: few peopl e are conpel lingly
interested inthe life of a poet. But Shelley was nore than a poet,
and if | can only get people to buy Thonpson's essay |’ mconfi dent
each one wll feel that it is five cents well spent. A any rate,
the newtitle does four tines as well as the ol d-8,000 agai nst 2, 000
copi es annual | y.

A classic exanple of failure to conprehend the nan a book i s about
Is the Life of Barnum Wen Charles J. Finger wote this book for ne
he offered the forceful title: Barnum the Man Who Lured the Herd.
Unfortunately, viewng the natter in the light of ny later
experience, | amafraid the public thought that Barnumwas either an
eccentric cowpuncher or a rustler of cattle! Consequently, this
book was sent to The Hospital, and it cane forth wth the brand-new
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appel lation of P.T. Barnumand Hs Grcus. This is not only nuch
better, but it tells exactly what the book is about. It junped the
book from4,000 copies in 1925, to 8,000 in 1926.

Martin Luther is another ease in point. Alife of Luther wthout any
ot her recommendation did not appeal to readers anywhere near to the
sane extent as does Martin Luther and Protestantism Onh the ot her
hand, it mght seemthat a |life of Benjamn Franklin coul d succeed
very well with such a nane alone. But of late years it has becone
desirable to accentuate the hunan qualities of our great nen, and
that is probably the reason that | have found Benjamn Franklin,
Printer and Satesnman, slightly |ess popul ar than Franklin, Lover of
Li fe.

| woul d have ganbl ed a great deal on denent Wod s bi ography of
Casanova, especially since it was deliberately entitled Casanova and
H s Loves. The universal popul arity of the "sex books," so call ed,
woul d seemto indicate that this book on Casanova shoul d be
automatically a best seller. It did not work out that way. The

di agnosis of the failure was that people did not know the nane
Casanova, and so they did not care a nickel’s worth about whom he
| oved or did not love. There was a mld revolution in the sal es
record of this book when it was adverti sed as Casanova, Hstory's
Geatest Lover! Wtness the figures—8,000 before the change: a
yearly sale of 22,000 after it! Asimlar exanple is Ral ph
openheims Life of George Sand; it is nowcalled, wth a gain of
6, 000 copi es a year, The Love-Life of a Frenchwonan. Wi ch proves,
I f anything, that the public would rather buy a book about an
unknown Frenchwonan, when remnded that she is French, than one
about soneone whose nane suggests neither nationality nor
famliarity.

Scientific titles have al so needed el uci dati on and popul ari zati on
fromtine to tine. Science has the reputation, wth the general
public, of being very dry reading. A few nagazi nes, featuring the
strange and bi zarre, particularly in nechanical inventions,
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have nmanaged to nake science commercially popul ar as reading natter.
But anong books there is still great progress to be nade. The
"outlines" did a great deal to renove the stigma, and now the
"stories" of this and that phase of know edge are helping us all to
progress in the hunani zing of scientific know edge. (I mght say, in
passing, that the titles of the individual nunbers of ny Key to

Qul ture series have been careful |y chosen wth this point in mnd.)

There has al ways been a nmarket for books whi ch make things plain,
such as Evolution Made P ain. Then | tried "introductions" to this
and that, and scientific subjects "for beginners,” but neither of
these variations of title has been quite so successful as "the facts
you shoul d know' caption. An inportant secret of successful titling
IS to be inperative, toinsist in the very nane of the book that the
reader shoul d have it! Now Life Anong the Ants was nuch inproved in
Its distribution by extending it thus: Facts You Shoul d Know About
Life Anong the Ants, or sonetines, when | ess space is avail abl e,
Fasci nating Facts About Ant Life. | took a tip fromthe "Fact
Conpendi uns” of sone years ago, and fromthe "Handy Books of Facts"
which are still commercially profitabl e reference books. The public
of today wants facts, and it likes to be told that it is getting
facts.

But there is no general rule applicable to all cases. There is

al ways roomfor experinentation, and I have changed a title of one
book as many as half a dozen tines. What works in one place is just
as likely to be a failure in connection wth sone other book. For
exanpl e, Facts About the Mbon does not have nearly the selling val ue
of Is the Mon a Dead Wrl d? The latter has romance in it,

advent urous suggestion init, and all the force of the continual
controversy about whether or not there is life on other gl obes

besi des the earth. The sane characteristics nay be discerned in this
title: Solving the Mstery of the Comets. Maynard Shipl ey, the

aut hor of the |ast-naned two books, deserves a great deal of credit
for his work as a popul ari zer of such subjects.

Poetry | have left until the |ast because it has been sonething of a
bugbear in ny editorial life. | may as well confess that | read
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al nost no poetry frominclination, although | recognize its place in
the literature of the world and would not for anything bar it from
any UWopia | could conceive. For this reason, know ng that other
peopl e have a wholly justifiable liking for poetry, and due to a
sense of ny own "blind spot,"” | have been | ed into the weakness of

I ncl udi ng too nany books of poetry in the pocket series. At one tine
1 had nearly a hundred different volunes of poetry in print. | even
had—but sone of this part of the story belongs in the chapter headed
"The Mrgue!"

No publisher needs to be told that poetry is not a commerci al
literary commodity except in a very few exceptional cases. The ol d
nmasters do very well in gift editions, text-books, and the like. So
| find that there is every reason to keep in print Little B ue Book
ant hol ogi es of Best Poens of John Keats, Best Poens of Robert Burns,
Best Poens of Vélt Witnan, etc. But it is not true that
contenporary poetry is salable in nmass quantities just because it is
poetry. Today’'s Poetry is fair as a general conpilation. But it was
necessary to call John Davidson’s volune Bal |l ad of a Passionate Nun,
and Qher Poens to nake it earn its place inthe list. | have found
It wse, too, to pick out a well known title, |ike Thanatopsis or
The he Hoss Shay, to feature on the cover of the book and in the
advertising. But the general conclusion fromny experience wth
poetry is that the audience for poetry in Anerica is still greatly
in need of broad and hearty devel opnent .

Wil e discussing titles, | should give sone answer to the question
sonetines put to nme whether the length of a title nakes any
difference. | amnot able to give figures to bear out any of ny
opinions on this point, and I can only present ny own i deas—t+hough
these ideas are born, even if unconsciously, from constant
experience wth the publishing and .selling of Little Bl ue Books.
There are, too, sone definite strictures determned by the nature of
the Little Bl ue Books thensel ves, and by nechanical |imtations as
wel | as advertising costs.

First of all, | state flatly that there is a great deal of nonsense
in the notion that brevity is the soul of wt or anything else. In
namng certain coomodities, such as cigarettes, an attenpt has been
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nade to use a short nane that wll easily roll off the tongue. Thus,
"Canel " was deci ded upon, no doubt, wth the idea that the nan who
wants a package of Canels wll step into the shop and say one word:
"Canel s." That is highly theoretical, and anyone knows it is not
proved by what actual |y happens. The nan goes in and delivers a

| engt hy speech sonething like this: "I want a package of Canels,"
or, "Ave ne a pack of Canels," or, "Fork over sone Canels." The
human ani nal is incapable of being so brief and wordl ess as to say
nerely: "Canel s."

As applied to books, it is necessary to consider other things. If
the Book is going to be given plenty of advertising space the title
does not make so nuch difference. Descriptive phrases, catchwords,
sl ogans, sales talk, and so on, can be plastered all over the
advertising and even on the jacket of the book. The title sinks into
obscurity, except when ordering the book or asking for it in a
bookshop. Even then the purchaser is likely to use sone adverti si ng
phrase in lieu of the title, and the clerk who handl es the order is
expected to be up on his stuff sufficiently to interpret the
custoner’s jargon and get the right book for himwth the | east
possi bl e del ay.

| recall a case in point fromny own experience. By stuffing
circulars in outgoing packages of Little Bl ue Books listing sone
careful |y sel ected cl ot hbound books, usually picked to appeal to
readers of Little Blue Books, | sell a surprising nunber of nore
expensi ve books in the run of a year. Havelock BHBlis, the recent

bi ography by |saac Gl dberg, was one of these-especially since

Gol dberg is known to Little Bl ue Book readers. Onh the circul ar
advertising this book, however, the headline was used: "The man who
debunked sex" Beneath this catchline the title of the book and the
author were given in large type-but the nane Havel ock B lis, w thout
expl anation, neant little to nany people. Several orders cane in for
the book entitled The Man Wio Debunked Sex! Nowto ne that is a
better title for the book than the nan’'s nane.

But it can never be decided once and for all that a short title or a
long title is the best. It is sel doma question of |length. The real
difference is one of appeal—f what the title tells, of whether it
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gives a clear idea of the nature and contents of the book. As | have
said, if there is space to add a description of the book, the title
matters much less than if the book nust be sold by its title and

aut hor al one.

| think of WII Durant’s Story of Philosophy. Here is a title in
three words, or wth the definite article, four. This book coul d
have a shorter title, for it could be called Philosophy. Yet the

di fference between the short and the long title is not one of words:
the longer one clearly is better because it suggests a continuous,
interesting narrative (story). To go to the other extrene, this book
could have a longer title, for it could be called A Gonprehensive
Survey of Various Systens of Philosophy FromAntiquity to the
Present. Here, the difference is again not one of words: the shorter
title is better because it avoids any suggestion of pedantry, and
enphasi zes that phil osophy as a whol e has a story behind it which
can be told in a fascinating and i nfornmati ve way. The effectiveness
of titles cannot be neasured wth a yardsti ck!

As for the Little Bl ue Books, the cost of advertising per agate |line
(the space occupied by a line of agate or 5 1/2 point type [14 |ines
to an inch] set a colum wde, the unit of neasure in adverti sing
space) has al ways been an inportant consideration. Nowthere are
1,260 Little Blue Book titles. If all these are listed in one
adverti senment, and each book is allotted one agate line, for the
listing alone 1,260 agate lines are required! In this case the
titles of the books in this advertisenent are autonatically limted
to the nunber of words that can be set in agate type a col um w de.
The wordi ng nust be chosen to fit the space and at the sane tine to
descri be the book persuasively so that it wll be bought.

Brevity is valuabl e as a characteristic only when it is nore
effective than sonething longer. There is Fannie Hiurst’s story
called T.B..This is all right if the book is Iisted under F ction,
but what does it tell in anunerical list if someone does not know
the nane Fannie Hurst? It may suggest that the book is a nedical
treatise. But this, | may point out, is the shortest title in the
present |ist of Little Blue Books, and | cannot say that its brevity
is of any nerit. | amof the opinion that a nuch better title coul d
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be found for this story.

There is roomfor housecleaning in the matter of titles. The whol e
at nosphere of titling is shrouded w th cobwebs of nyth and
convention and what mght be called superstition. h the one hand it
Is told that Shakespeare had a great contenpt for titles—alling one
of his plays As You Like It, and another, Twelfth N ght, or Wiat You
WIIl. Oh the other hand, sone of Shakespeare's titles are very apt,
as A Gonedy of Erors. The Tamng of the Shrew and The Mor of

Veni ce are strongly descriptive and distinctive.

Authors seemto take pride in witing things wthout titles and then
casting about wth |oud wailing and pai nful noaning for a title that
wWll fit. Gher witers hit upon sone pretty group of words which
catches their fancy, or sone title wth a synbolic or netaphori cal
inplication+o cite a blatant exanple, Harold Bell Wight's The Mne
wth the Iron Door. Such titles are handl es, well enough. They serve
for identification and do very nicely for listing in the huge card

i ndexes of public libraries. But if they had to sell the books they
caption they would, nost of them fail pitifully.

| have indicated nany of ny concl usi ons—+he | essons | have | ear ned—
fromny experinentation wth titles. | pointed out that there are
nmagi cal words like Truth, Love, Howto, Facts You Shoul d Know, etc.

| think | have nade it clear that titles wth hazy poetic hal oes
wll not work, and that titles which state the plain facts about a
book are in alnost all cases the best.

In general, ny own rules for titling a book are few, but they are
much to the point. Particular books often demand particul ar
treatnent, but there are one or two

| essons of general application that | have | earned at sone cost, and
that | amglad to pass on to others for whatever they nay. be worth.
For even though a book w Il have a large and lurid blurb, and plenty
of bol stering wth advertising space, | see no harmin giving it a
title which wll carry it alone if necessary. If the title does
describe the book it will help to elimnate confusion in the mnds
of prospective readers, and clarify for themjust the book they nmay

Page #98 The First Hundred Million — E. Haldeman - Julius



deci de to buy.

Inthat |ast sentence is ny first rule: Make the title describe the
book. The title should contai n sone domnant word which clearly

i ndi cates the subject of the book. If it is biography or criticism

| think the title should al so indicate what the nan stood for or
what the natter criticized chiefly represents. If hunan nature can
be put intothe rifle, well and good. Every effort should be nmade to
tie up the book wth real life, or wth the average person’ s desire
for romance, adventure, and fun.

M/ second rule is: Mike the title as distinctive as possible, so as
to conpel attention and awaken interest. | subordinate this to the
descriptive requirement. But | have a notion that nmany publishers
put ny second rule first-they seemto prefer the bizarre and
startling to the suggestive and revealing. But by putting this first
It 1S necessary to add the description on the flap of the jacket or
in the body of the advertisenent. | cannot do this, so | amobliged
to consider the description of first inportance, and distinction
second.

In a series such as the Little B ue Books, description can be given
first inportance for another reason. Any publisher is aware that
there is a constant denand for certain books of infornation,
education, and such. That is to say, there is a fairly constant
interest in a manual of Parlianentary Law Several of these are
always on the narket, differing chiefly in price. Thereis a Little
Bl ue Book on Parlianentary Law, and here the title is descriptive
only. It is not necessary for it to be distinctive, since any
attenpt to distinguish this Little Bl ue Book nanual from ot her
manual s i s obviously superfluous—the distinction lies in the fact
that thisis a Little Blue Book for five cents, whereas the others
are bi gger books costing much nore noney. The first rule only is
necessary in titling such books.

As afinal word, I mght hint in a |oud whisper: Take a | eaf out of
the page of the novie-titler’s ritual. Titles of books and stories
are nearly always changed for the notion picture versi on—due

undoubtedly to the necessity to make a nuch w der appeal. A low ne
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toignore the nerits of the photopl ays thensel ves, and cite two of
the titles as exanpl es. John Barrynore began work on Francoi s
Villon, but this was rel eased under the nuch nore popul ar title of
The Bel oved Rogue. O consider that other Barrynore film from
Antoi ne Francoi s Prevost’s Manon Lescaut (whi ch woul d have been a
total failure as a novie title), which was call ed Wien a Man Loves.
Gonsidered nerely as titles, these are both nore descriptive and
di stinctive than the original s.
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Chapter 1 X

What A Changeof Scenery Will Do
S ck Books May Be Hel ped by Changi ng Location

THOUH changing titles is a publishers’ practice wth a well -
establ i shed reputation, there is an aspect of this Hospital to which
sick Little Blue Books go which | amsure is uni que. Keeping the
figure, this phase of the treatnent of books which need new life put
into their sales nay be called giving the book a change of scenery.
A doctor nay say to his patient: "Youre really all right, old nan.
There’s not a thing | can do, but | think a change of scenery m ght
pep you up. | suggest that you run down to Horida for a nonth or
so." If the patient inproves in the Horida clinate he nay nove
there permanently. That is the way it happens with a Little Bl ue
Book.

By scenery | nean the classifications used in listing Little Bl ue
Books either in the regul ar catal ogue, in a sales catal ogue, or in
the advertisenents. These classifications are being changed, nore or
less, all the tine-newclassifications are being tried and ol d ones
di scarded. In general, however, these classifications were at first
specific and rather dry, such as the thoroughly established
divisions of reading |ike Biography, Hstory, Fction, Debates,

Epi grans, Drana, Essays, Science, Religion, Philosophy, etc. Later
on it was thought advisable to Iiven up these classifications, and
B ography becane Personalities, F ction was broken up into nany
snal | er groups, Science becane VWnders of Science, and so on.

As ny latest advertising shows, | have found that these
classifications are inportant. They are a vital part of the selling
of the Little Blue Books; in their way, they are also titles. In
certain advertising | have found that it pays to use such words as
Fun, Jokes, Entertai nnent, Mirder, Mstery, Horror, and so on, in
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listing the books. More and nore of this formof classifying is
likely to characterize Little Bl ue Book advertising of the future.

The change of scenery, intreating a failing Little Blue Book, is to
nove it fromone classification to another. Astonishing as it may
seen this has actually worked wonders in the sal es records. Take,
for exanple, a book by ny wfe, Marcet, which was first called Wat
the Editor’s Wfe Is Thinking About, and was reprinted fromthe

Hal deman Julius Vekly in response to nunerous requests. This book
sold well only at first, anong the nore steadfast of Little B ue
Book readers. It then dwi ndled to al nost zero. The title was changed
toIntinate Notes on EH -L, wthout noticeable result.

The first classification under which this book appeared was
B ography, and later, under infornation about ne which it was
easiest to answer by sending a copy of this Little B ue Book.

Its annual average was, neverthel ess, appallingly | owsonethi ng
around 1, 000 copi es, which woul d be partly accounted for in conplete
sets of Little Blue Books. Then | experinented wth a classification
cal | ed Gonf essi onal Autobi ography, and this book of Marcet’s was
noved there any signs of |ife, doing scarcely 2,000 copies in 1927.

1927, this book was |isted under the classificati on Fanous \Wnen, as
foll ows: Marcet Hal denan-Julius Intinate Notes on Her Husband. Thi s,
anazing as it really is—+ was quite flabbergasted when | learned it—
sol d 16, 000 copi es of this book in 1927!

gave ne a great deal of concern. This was an anthol ogy cal | ed Poens
of BEvolution, really an unusual collection and deserving a better
fate than The Morgue. The title seenmed to be what was the natter
wthit—+t did not tell that these poens are

book, indeed, is Langdon Smth’'s fanous Evolution, wth its fairly
wel | known line: "Wen you were a tadpole and | was a fish"—ahich is
a lively and excel l ent piece of poetical journal ese.

patient |ived' Poens of Evolution was changed to Wen You Wre a

Page #102 The First Hundred Million — E. Haldeman - Julius



Tadpol e and | Vs a Fish The junp in sales froma nere 2,000 in 1925
tonearly 7,000 in 1926 anused the doctor, for he has al ways been
especi al |y stubborn about any threatened child. He did not want to
et heri ze any youngster wth the word "evolution" inits title (The
Cayton, Tenn., farce was at its height at the tine). Sheer

st ubbornness and the inspiration of a happy title saved the

creat ure.

Thi s book cane hack to The Hospital, though, for it did not quite
total 10,000 annual ly. There was another consultation. |, as the
doctor in this apt nmetaphor, took the patient’s pul se and noti ced
its healthy heat, wth no little satisfaction. The triunph of 7,000
copies in 1925 proved that the child was well on the road to heal th.
There was only one thing to do—+o prescribe a change of scenery!

Wi ch neans that the book, which had once been |isted under Poetry,
and was now under Evol ution, was noved to a new |isting under the
broad banner of Hunor. The end of 1927 shows that about 21, 000
copi es were sol d!

In general, | have found the classification of Juvenile Books
unsatisfactory. Children do not buy fromny advertising, though
young peopl e do. But it seens that young peopl e do not identify

t hensel ves wth the word Juveni | e-+hough they mght like to read
Robi nson Qrusoe or Qulliver’'s Travels or tales fromthe Arabi an

N ghts, they are turned anay by a Juvenile listing. They do not even
care to be referred to as Young Peopl e, | have found. So these books
are now distributed through the various classifications, and no
separation is nmade for age. Each group or generation can find the
books it wants for itself, and it is working out nuch better so. The
change of scenery for books that were fornerly |isted only under
Juvenil e has certainly done themgood; it has w dened their scope,
and thereby increased their sales.

of books—essays, belles-letters, odds and ends of literature which
It has been difficult to classify. In the days of sharp division, a
cl assification headed Mscel | aneous or sinply Literature was used
for these. They never sold very well, largely, | amsure, on that
account. Later, wth the newer and livelier classifications, it
becane necessary to pl ace these books nore definitely and nore
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alluringly. Sone of themwent readily under Mystery, or sone such
general head, but others—particularly things like Geat English
Poens, is of sound assunption that the prospective purchaser wl |
not use his inagination name the thing for what it is—+f the books
are cultural, say so, books wll sooner or |ater find thensel ves in
the great abyss of ny Morgue. But ny point is or Joubert’s Thoughts
on the Meani ng of Life—nReeded other treatnent.

The cl assification, now bel ng used extensively, called Qultural
Hel ps has been nost successful . Books that before were close to the
zero nmar k—books that have earned their right to be in the world s

| iterature-have picked up wonderfully wth this change of scenery.
The desire for culture on the part of reading Arericans is thus
clearly shown;, if there is anything in these books-and surely there
Is cultural help in any piece of literature -which will help themto
find a sound basis for culture, Anerican readers want it.

That Qultural Helps classification was an inspiration and a good
one. It enphasizes the idea culture behind the University in Print—
that culture for which the Arerican reading public is ever
clanoring. The books are cultural, whether attentionis called to
the fact or not, but it

"lazy" and nade use of a Mscel | aneous cl assifi cati on—ahi ch, of
course, is quite neaningl ess

A nunber of Little Blue Books readily fall into this classification.
The beauty of it is that they do not readily fit into any ot her
classification. In early days (in 1922 and earlier), | was often.

and weak. | also used a Literature classification, which was sinply
anot her way of saying M scel | aneous. Books whi ch coul d not
reasonabl y be put under any ot her headi ng were pl aced under either
one of those. Then the list was so snall that people wllingly went
through the entire 200 or 300 titles; but now wth |,260 titles,
anyt hi ng under "M scel | aneous" or so general a headi ng as
"Literature" woul d be conpl etely overl ooked
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Even Percy Bysshe Shell ey’ s Defense of Poetry, wth the enphasis on
cul ture, sold

The first attenpt to find a conpel ling classification for those
"mscel | aneous" cul tural books

was too poetic. It was "Door to New Vorlds," which was apt enough,
but hardly in sufficiently plain English to be forceful. | also
tried "Expl anations of Life," which was better, but not so well
suited to several of the books. | nade shift wth "Doors to New
VWrlds," but the books |isted thereunder —ncluding Spirit of
Brazilian Literature, Spirit of Yiddish Literature, Howto Enjoy the
Hunor of Rabelais, etc. —eontinued to hover exasperatingly and

di sappoi ntingly around the zero nark.

The Rabel ai s book, by the way, was first titled A Guide to Rabel ai s,
whi ch suggested little if the nane of the author of Gargantua and
Pantagruel was unfamliar. Then | tried Howto Uhderstand Rabel ai s,
but even this did little better than 2,000 copi es annual ly. The
success of Howto Enjoy the Hunor of Rabelais (which is to say, or
intimate, "Rabelaisian" hunor) is partly due to the word "enjoy" in
the title, for we all want to enjoy things, and to the word "hunor, "
for we all like to laugh as part of our enjoynent—but it is due al so
to the enphasis on sel f-inprovenent in the classification Qultural
Hel ps, where it sold 13,000 copies in 1927.

copies in 1927—not very good, but far better than the |,500 it sol d
in 1926. 1.B. Soughton Holborn's Need for Art in Life, nowlisted
nore personal ly as Wy You Need Art in Your Life under the "Qul tural
Hel ps" classification sold al nost 14,000 copies in 1927, when it was
faci wthdrawal the year before. The Spirit of Brazilian Literature
showed i nprovenent only—+t is still far froma successful book, for
it scarcely sold 4,000 copies during the |ast year, and The Spirit
of Yiddish Literature did | ess than 3,000—-but you nust take into
account the fact that both of these books noved | ess than 1, 000
copies each in 1925. | amafraid that these two
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clear—@ultural Helps is a definitely successful classification. The
change of scenery has done all ood—+t has prolonged their lives, if
it has not always nade themimortal .

M/ list of books under Poetry and the books under Bi ography grew
rapidly, and they became unw el dy and forbi dding i n appearance to
the prospective purchaser. Shorter and nore alluring classifications
have proved their worth. The devel opnent of the catal ogue-
classification of Little B ue Books has proceeded until | can
positively assert that it serves nore than convenience in listing a
book —+t is a constructive formof sal esnanshi p.

Wsual ly it woul d be thought that classifying books nust al ways
conformto set rules. If there is a headi ng B ography, it woul d Be
assuned that all the biographies in the series woul d necessarily
group thensel ves under that heading. That is what | did, for a tine,
until | experinented and found a better nethod. Now t he
classifications of Little Bl ue Books are | oose rather than strict—
the B ography group, Personalities group as it is now is
representative only, sone of the better biographies in the Little

Bl ue Books are classified as such. Qher ostensible biographies are
given other places, and for very good reasons.

B ography until |ately. But biography, to be significant and

appeal ing, nust build itself around fanous figures, outstandi ng
personalities. Wio, at a venture, knows the nane of Mirat? Even

i dentifying hi mand keepi ng the book under B ography or Fanous
Personalities is not so good as putting this |[ife of himalong wth
ot her radi cal books—+or this biography is really a "study in

radi calism" The book was a failure for two years; in 1927, wth the
radi cal enphasis, it sold
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The sane is true, substantially, of Gonstantine Vol ney’ s fanous
Ruins o Enpires, of which the Little B ue Books contain an excell ent
sumary. This also is a radical book, in nany ways a devastati ng
book. By putting it under Skepticism Iconoclasm or sone simlar
classification-for the place of no Little Blue Book is quite
permanent, but in different catal ogues and adverti si ng noves about,
t hough keepi ng the sane general enphasis-this book al so reached a
sales total of 9,000 in the past year.

Q her bi ographi es have been scattered in a simlar fashion. The life
of Pasteur is now put under Health or Hygi ene, because his nane
really is better known in the word "pasteurization." Lives of

Frankl in and Jefferson and Paine find thensel ves |inked successfully
wth United SSates history-but if they are placed wth general

bi ographi es they are lost. Paine and Voltaire, too, are put wth the
skepti cal books, the books of free thought and i conocl asmfor which
| have | earned hundreds of thousands of Americans are hungering. You
see the i dea—nstead of allow ng B ography to becone too solid a
nass of type, | have found it better to put many of the biographies
under subj ect classifications.

| have done the sane wth poetry. Longfellows Gourtship of MIes

S andi sh does better under Love than anywhere el se, and the sane is
true of Hizabeth Barrett Browing s Sonnets fromthe Portuguese—a
bad title if there ever was one! Qiver Véndel |l Hol mes’ he Hoss
Shay and Q her Poens does nmuch better under Hunorous Verse- al nost
7,000 agai nst the previous 3,000 as an annual figure—han under
Poetry wth the weaker title, Poens of Hbl nes, And Poens About
Jesus, a failure so far, is being put, for 1928, under the general
headi ng of Religion, and under the sub-headi ng of Christianity-where
| have real hopes that it nay do enough to stay in the |ist.
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To go back to ny experinent wth "Doors to New Wr | ds"—+n 1926
Francis Bacon’s The New Atlantis was in this classification and cane
to ny Hospital for resuscitation. | had begun to think this was one
of those "literary" nasterpi eces which could not be sold w dely, but
| quickly found that | was killing the book by keepi ng an unheal t hy
aroma of "classic" about it. The rare atnosphere of highbrow
literature was snothering this book. Wen | got it out and away from
the dust of dry tones, into fresh air and sunlight wth books of
adventure along wth the Arabian N ghts and Robi nson G usoe and

Qi liver’s voyage to Lilliput—and called the book sinply The New
Atlantis: Lost Island, it |leaped up to 16,000 copies in 1927.

Everyone knows that Snft’s scathing satire, Qilliver’'s Travels, can
be read as pure fanciful adventure. If one does not wsh to think
about the satire, one does not have to think about it. The sane is
true of The New Atl antis—as ny Little Bl ue Book experience has
proved beyond any possi bl e doubt. The story can be read sinply as a
story; you can even do that, to sonme extent, wth John Bunyan’'s
Filgrims Progress, overburdened as it is with allegorical dogna and
ritual —a book which, by the way, sold 11,000 copies in 1927 in the
Little Blue Book edition, |isted under Fanous Tal es.

This change of scenery is after all just a device to conpel
attention and center the spotlight on certai n books. The fundanent al
purpose of Little Blue Book classifying is nothing el se but putting
t he books on good display, as in a store w ndowputti ng those on
Fifth Avenue which seemto do best there, and those on Seventh
Avenue whi ch do best there, and those in the Bronx or down by the
Battery or al ong the Bowery which do best there, always renenbering
that the high and the loww Il to sone extent gaze in the w ndows of
all these localities!

Sone books are lost in sone classifications which stand out
brilliantly and enticingly when placed el sewhere. Wen Geor ge

Mbore’ s Euphorian in Texas—an abomnable title fromny point of view
for such a fascinating story—+s placed in a list of general fiction
It islost, but when it is given an explanatory subtitle, as An
Unconventi onal Awur, and put wth other stories of |ove or anorous
dalliance, it stands out and, in 1927, it sold 22,000 copi es. The
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record for 1926, | amsorry to report, was less than half of this;
and for 1925 the sal es of the book had sunk al nost out of sight. The
vani shing poi nt was reached under George Mbore’'s own recondite title
the old image of hiding a |ight under a bushel basket.

Few peopl e nowadays w Il run through the entire list of 1,260
different Little B ue Books when naking up an order for a dollar or
two. They scan the list in a cursory fashion, and if 20 or 30 books
catch their eye at once, they perhaps order themw thout | ooking
further. It behooves ne, in selling these books, to see to it that
in so far as possible all of the books are given adequate displ ay
and enphasi s-for two reasons. First, so that the sane books w || not
be sol d i n excessive quantity, squeezing out others just as worthy,
and unbal ancing the list; second, so that those who have bought 20
or 30 books—those which readily caught their eye—ill not toss aside
a new catal ogue after glancing at it, inthe false notion that it
contains nothing to interest them

This is the real reason why a change of scenery so surprisingly
affects the sales record of a book. In the newclassification, in a
| ater catal ogue, going to old buyers of the Little Bl ue Books—ho
are circularized at |east tw ce every year-a book catches the eye of
t hose who probably overlooked it inits less effective
classification in the previous catal ogue or circular. Anericans have
the reputation for being mserly of their tine, and are great |overs
of tinme-saving devices no+ess in a Little Bl ue Book catal ogue than
el sewhere.

And there is another inportant point in this connection. M/ |ist of
bi ographical titles, as | have said, was always too long in
conparison wth other classifications in the catal ogue. The fact
that such listings as B ography and Fction did run far too long to
be useful was one reason for changing the classifications from
conventional divisions according to the literary formto the nature
of the nmaterial in the books as the basis for division.

B ography had reached a | ow | evel when these changes in
classification were tried. Sone of B ography, for exanpl e, was
satisfactorily split up into snaller groups |ike Fanous Lovers,
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Beacon Lights of Hstory, Benefactors of Manki nd, Fanous Vénen,
Gonf essi onal Aut obi ography, etc. The |ives of hunorists were put
directly after Hunor, wth the heading Geat Hunorists. The

bi ography of Torquenada, the fanmous torturer, was put under Horror.
The religious biographies, or the lives of rationalists, went under
Gonparative Religions or Skepticism as the case mght be. In
another place | nention the i nprovenents nade w th bi ographi cal
titles by identifying the person in the title. But the sales of

t hese books have increased wonderfully by these changes, in nearly
every i nstance.

| have found, however, that the Thing is nore interesting than the
Person, in treating biographi cal books. By that | nean that peopl e
are nore curious about a set of ideas or notions than about the

per son who nay have di scovered, invented, or sponsored them For
exanpl e, Sarah Bernhardt’s Phil osophy of Love sold 14,000 copies in
1926, which is very good But on the principle that Sarah Bernhar dt
mght not be as interesting as her profession, the listing was
changed to The Code of a Parisian Actress—wth the startling result
that the book sol d 29,500 copi es in 1927.

Q take the 1927 figures alone, and conpare three books of a simlar
nature. The Truth About Christian Science sold 26,000 copies, in
round nunbers; Joseph MCabe’s Absurdities of Christian Science sold
36, 000 copi es; but The Real Mary Baker Eddy sold only 22,000 copi es.
This indicates that fewer people identify Mary Baker Eddy with
Christian Science than mght be supposed, or el se, which | believe,
It shows that people are indeed nore interested in the subject than
in the personality behind it.

Thonas Carlyle did a brave thing to romanticize history by witing
It around heroic figures, but ny own experience seens to show t hat
the peopl e woul d rather have the history than the historical
characters. For exanple, | have a book giving brief lives of all the
US presidents. This sol d about 14,000 copies in 1927—but An
Qutline of Lhited States Hstory sold tw ce as nany. Even A Short
Hstory of the Qvil War did close to 15,000 copies, and that is
only a portion of US history. & course, the lives of the
presidents al so represent only a portion of the country’ s history-
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but the fact remains that interest in persons does not domnate
interest in the thing or things wth which the persons are
concer ned.

Take E nstein and his theory of relativity. This book was put into
the list under the title of An Introduction to Enstein. It readily
sol d 15,000 copi es, but it seened possible to inprove it. The change
intitle was not as drastic as you mght thi nk—+he new |isting was
B nstein's Theory of Relativity Explai ned, which sold 42,000 copi es
in 1927. The thing, Relativity, is of nore interest than the nan,

B nstei n.

The sane thing happened wth Friedrich N etzsche and his phil osophy—
N et zsche is, by the way, the nost popul ar of all the phil osophers
the world has yet produced. | have a book which

Durant’ s book on N etzsche, which was at first called N etzsche: Wo
S ood For, doing barely the necessary 10,000 copi es annual |y, sold

in 45,000 copies under the title The Sory of N etzsche’s
Phi | osophy.

He Was and Wiat He 1927 no | ess t han

was called at first An Introduction to N etzsche. It did well, for
the name N etzsche is known. But | was amazed to find that by
linking the nane wth the thing, and calling the book Hwto

Under stand N et zsche’ s Phil osophy, the sal es | eaped up—+o 19, 000
copi es in 1927. Even WII

Q take the book which was called E Hal dernan-Julius: The Man and
Hs Wrk. This was narked for The Morgue, when, acting on this
principle of the thing being better than the nma the book was |i sted
as The Hstory of the Little Bl ue Books-of which the sal es were

13, 000 copies in 1927

Anot her significant conparison is that of Fascismagainst its
founder, Mussolini. The figures tell the story, and bear out the
general conclusion that the man is of |ess interest than the thing.

Page #111 The First Hundred Million — E. Haldeman - Julius



In 1927 The Truth About Missolini sold only 14,000 copies, as
conpared w th 24,000 copi es of The Facts About Fasci sm

wthto

Gonpare again the sales total of The Jesuits: Religious Rogues,
34,000 copies in 1927,

the record of Loyol a: Founder of the Jesuits which sold only 8, 000
copies. It is not hard understand that if Joseph MCabe had witten
The Sory of M/ Life, the sales record woul d have been far | ess than
his M Twel ve Years in a Mnastery, which, in 1927, reached the
wonderful sales total of 46,500 copies. The thing+ife in a

nonast er y—+s beyond a doubt nore interesting than nerely the life of
Joseph McCabe woul d have been.

| mght summarize all this by saying that the nmen die and are
forgotten but the things which they discovered, invented, or
establ i shed go on forever. The fickl eness of hunan nenory nay he
food for cynicismor not, just as you happen to ook at it, but it
Is none the less a fact. W

for oblivion except in school texts and question-and-answer ganes.
It wll not do to wite a book about radiumand nane it after Nadane
Qurie, any nore than it would suffice tolist the Little B ue Book
on Behavi ori smunder the nane of John B. Vétson. Mdern heal th

boar ds approve of pasteurization wthout ever thinking of Louis
Pasteur, and there is nore interest in the psychol ogy of sexual
dreans than ever could be aroused in S gnund Freud.
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Chapter X

The Morgue
Wiat Happens to the "Failures" Anong Little B ue Books

THS is the nost painful part of ny story. Those books which go into
The Hospital and do not cone out are consigned, wth regrets, to The
Morgue. The Morgue is filled wth books that have not found a | arge
audi ence anong the readers of today. It is also filled wth nmany a
bitter |esson, and sone experience, though negative, the val ue of
whi ch cannot be neasured in dollars and cents.

| have never had a conplete failure, if by that you nean a book t hat
did not sell at all—-a copy at |east now and then. It appears that
there is always sonmeone to buy a few copi es of any book you coul d
possibly print and offer for sale, provided it is a good book of its
kind. But | had as near a failure as | ever care to cone wth the
Short Poens of Friedrich Holderlin. It was a good book, but it was
poetry, plus the fact that no one knew-er cared'—aho M. Hoil derlin
mght be. | printed 10,000 copies of this book. M/ confession is
conplete when | add that | finally baled, after a year and a hal f,
8,000 of these. This hook went into The Morgue and stayed there, for
It was certainly dead.

e book that went into The Morgue is still a profound regret in ny
nenory. | hated to delete such atitle fromthe list. | argued wth
nyself, and for atine | let the book ride along nerely for the
prestige and the satisfaction it gave ny anour propre. For Sr

R chard Burton’s version of The Kasi dah has been a favorite of mne
ever since |l first read it as a young nan. | always wanted to nake
an edition of that book available to the public at far |less than the
several dollars it usually costs. But The Kasidah kept comng into
The Hospital . There seened nothing that could be done with it. A
last it was consigned to The Morgue. But one of these days I'll find
a way to sell The Kasidah, at a fraction of a dollar, and it wll be
brought back to the light.
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Just when does a book go into The Mrgue and any renai nder into the
bal es of waste paper? Wl|, as | have said, in order to sell Little
Bl ue Books at a nickel apiece it is necessary for each title to sell
to the extent of at l[east 10,000 copies annual |y, speaking in round
nunbers. If every book sells at least its quota, then, wth 1,260
titles the total distribution nust be 12, 600, 000—+n one or two bad
years, and at first, the sales for a year fell belowthis figure,
and in 1927 exceeded 20, 000, 000. Sone books sell far better than
10, 000 copi es a year, and help to support those which fall behind
and which it is, for one reason or another, desirable to keep in
print..

In general, the rules which slate a book for The Mrgue are not too
drastic. But if a book sells |ess than 5,000 copies annual Iy, and
not hing can be done to increase that total, it goes into The Mrgue
and any renainder is sent to the baler. If a book sells 6,000 copi es
inayear | may keep it on sale, especially if it is a thoroughly
good book, and I ends prestige to the series. | nmay try to junp up
that sales total -but the book nay not imedi ately go to The Mrgue
even if it does not do better than 6,000 a year.

In a sales test nade in 1925, in 400 orders selected for the test,
rangi ng from 20 books each and over-up, in sone cases, to as nany as
100 books in a single Oder,—ot one order was received for the
fol | ow ng books. These were, in other words, at the zero nar k—nost
of the stock of themwas standing still in the warehouse and

accumul ating dust. This is the |ist of dead heads di scovered in

Cct ober, 1925:

Herbert Spencer: Hs Life and Wirks Defense of Poetry. Percy Bysshe
Shel l ey Rudol ph Eucken: H's Life and Phil osophy tWtticisns of
Madane de Sevigne Aphorisns. Thonmas Huxl ey

Literature and Art. et he
Poens. Robert Sout hey

* Addison and Hs Tinme. Charles J. Finger T Quide to Soicism S.
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George Sock T Yugosl av Proverbs
T Literary Stars in Scandi navian F rnanent. Julius Mritzen
T Essays on Rousseau, Bal zac and Hiugo. John Cowper Powys

t Essays on Emly Bronte and Henry Janes. John Gowper Powys The
Unworthy Goopers. E and M Hal denman-Jul ius t Essays on Euri pi des.
A exander Harvey T Essays on Aeschyl us. A exander Harvey

T Essays on Sophocl es. A exander Harvey

t Poens of Carew Sucking, Lovel ace and Herbert T Matthew Arnold’' s
Literature and Dognma T Proverbs of Vst Africa

A Quide to Aeschylus. Henry T. Schnittkind

Canoens: Central Fgure of Portuguese Literature. Dr. |saac Gol dberg
T Georg Brandes’ Main Qurrents of N neteenth Gentury Literature
Essays on the Friends of Jesus. A exander Harvey Gtterdammer ung.
Theodore MR yon Kel er The Gospel of Luke

The Gospel of Mrk

T Prince Hagen. Weton Sinclair

* A ol lection of Apothegns. Francis Bacon
Poens and Prose of WIIiamB ake

* Qup-Bearers of Wne and Hell ebore. Ll ewel yn Powys T Short Poens of
Frederich Holderlin T Poe as a Literary itic. Dr. |Isaac Gol dberg

T Haupt nann and Suder mann: Two Gernan Dranati sts. George Sei bel
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T Talks with Lanb, (ol eri dge and Goet he
T Revolt.in Gernman Drama. R erre Loving

T Perkin Vérbeck and G her Poens. Lord Alfred Douglas King Henry M.
W1 1i am Shakespear e

. A Ballad of a Nun, and G her Poens. John Davi dson

. What the Editor’s Wfe Is Thi nking About. Mrcet Hal denan
Julius t Mexican Poetry: An Anthology. Dr. Isaac Gol dberg (editor) T
The Acharni ans. Ari st ophanes

Tt Proverbs of Turkey
. Sonnets of a Portrait-Painter. Arthur Davi son F cke

Those starred (*) were saved by title changes as di scussed in the
chapter entitled "The Hospital ." Those with a dagger (1) agai nst
themare in The Mrgue, or soon wll be. The others are still

awai ting renedy or renoval .

Aglance at this list shows that it is craammed wth titles of
limted or rather schol astic appeal. Many of these sooner or |ater
went into The Morgue. But | should explain that although not one
person out of the 400 selected at randomfor this test ordered a
copy of any one of these books, they did not actually stand still

w thout a single copy ever being sold. Sone of them taking it by
and |l arge over a year wth thousands of orders pouring in, would do
around 5,000. Sone of themwere saved by the efforts of The

Hospi tal, al ready descri bed.

Then, too, it is never possible to nake repl acenents whol esal e.
There is always a waiting list for The Morgue—unfortunately this
will always be true inalist as large as that of the Little B ue
Books—and as a rule those go into the discard first which sonehow or
ot her show on the inventory at 5,000 copies or |ess on hand. That is
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why sone books are still waiting for The Mrgue. GQhers, which it is
necessary to drop, reach the deadline sooner. Sone day, if a few of
t hese books do not nove at all, they wll be dropped forthwth. |
have bal ed, in one or two instances, as nmany as 28,000 or 30, 000
copi es of a book. This is expensive, but | needed the warehouse
space and it is better to list a book which noves a little than to
wast e space on one whi ch does not nove at all.

In the preceding list you wll notice, if you look carefully, two
books taken fromthe Bible. It is custonary to cite the Bible as the
best selling book in all publishing history-but | nust be intrepid
enough to point out that this does not nean it is the nost w dely
read book in print. Oh the contrary, for, as | have al ready proved,
a Little Blue Book is purchased, if any book is, in order to be
read-and no one, generally speaking, wll buy the B ble in Little
Blue Book form | have both The Sernon on the Munt and Q her

Sayi ngs of Jesus and Essence of the B ble, besides the two |isted
above, and all are poor sellers.

| once had a conpilation of the Wrds of Jesus, nade by Henry C
Vedder, in two vol unes, nicely couched in the best of nodern
English. | think that nodernizing the | anguage of an ancient book is
desirabl e but people do not care for the B ble in nodern Engli sh.
They do not want to read it anyway, you see-er at |east they don't
want to nake any sense out of reading it, and want it just because
it isthe B ble and one really ought to have one sormewhere on the
prem ses.

To sell the Bible you nust publish it between bl ack covers. The
standardi zed stiff blue card covers used for the Little Bl ue Books
nean, in the eyes of purchasers, that it is not the B ble. For the
Bible is not a book—+t is an object, a fetish, a piece of furniture.
A large nail -order house once tried to sell a cl othbound Bi bl e—+n

bl ue or red covers. They were forced to abandon the proj ect—peopl e
did not want the B ble just as a book.

But criticisns of the Bibleah, that is sonething el se entirely.
Peopl e eagerly purchase all sorts of adverse comments on the B bl e,
the truth about its origin, the sources of its nyths and | egends, a
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collection of its self contradictions, facts about forgeries of sone
of its books, discussions of whether Jesus ever |ived or not—-as the
Little Blue Books of this kind have shown. The facts about this wll
be found in Chapter V.

Anong the recent consignnents to The Morgue there is Gscar Wlde' s
Qitic as Artist, which | kept inthe list for along tine as two
volunes inthe Little Blue Books. At an earlier date it was found
necessary to elimnate Poe’s Marginalia, and Qritical Excerpts from
Poe, and Poe as a Literary Qitic. It is disappointing to have to
renove these books, but there was no alternative. They are not books
that it is feasible to sell on a basis of nass producti on.

| did not so much regret the passing of the Poens of Philip Freneau.
| readily saw that Freneau was in the sane depths of obscurity as
Holderlin. It was a bad mstake to put such a book inthe list in
the first place. The sane is true of Sainte-Beuve's essays on
Chesterfield and Rabel ais; good as they are, they were out of place
in the general scope of the grow ng series and they coul d not be
effectively grouped for the best selling enphasis. Likew se, the
Essay on Sw nburne, by Sr Arthur Quiller-Couch.

In a sonewhat different class was the Hstory of Printing, by
Dlsraeli. This sinply seenmed to be an exanple of limted interest.
An original work, published inthe Little Bl ue Books for the first
tine, called A Newspapernan’'s Estimate of the Fourth Gospel, by Qin
Vel lington Archer, net the sane fate for the same reason. | shoul d
also list here Charles J. Finger's decidedly interesting brochure
entitled England i n Shakespeare’s Tine. It went the way of the
others, for no other reason than that it had limted appeal .

Certai n expansi on-centers in the growth of the Littl e Bl ue Books
woul d now and then stray beyond the preci se boundary set by
commerci al success. | nean by this that the public woul d express a
desire for a certain class of books, and, to neet this desire, new
books being printed of the sane class woul d exceed—when t hi ngs had
qui eted down and the first flutter of popul arity was over—he
capacity that mass production would justify. Aclear exanple is the
G eek and Roman drana classification, translated chiefly by
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A exander Havey. |t becane necessary to w thdraw sone of these
books, including Iphigenia at Aulis, by Euripides; Cedipus at

Gol onus, by Sophocl es; The douds, The Birds, The Knights, The
Acharni ans, The Wasps, and The Peace, by Aristophanes; The Captives
and The Pot of ld, by P autus; The Sel f-Tornentor, by Terence; and
so on. Afewof these classics, in accord with the popul arizati on of
the works of antiquity, as discussed earlier in this chapter; are
being retained. There is a real denand for a very limted |ist of
this kind of readi ng.

At the end of 1927 | find that the series of proverb collections in
the Little Blue Books, as a series, is a failure. AA first there
were only nine of these books—chi nese Proverbs, Irish Proverbs,
Russi an Proverbs, etc. People were much interested in the early
days—these col | ecti ons have al ways been a uni que feature of the
University in Print, enbodying, as they do, the crystallized w sdom
of various races and nations. But as a w der range of popul ar books
was offered, interest inthis formof reading dw ndled, until now
only three or four of these books are successful —rotably the
Proverbs of China and those of Ireland. The ot hers—there are 19
books of proverbs inall as | wite, and | nay retain half a dozen—
are slated for The Mrgue. They have to go. Even pointing out, by
the catal ogue listing, that these proverbs are the best wt and

w sdom of |arge groups of humanity has done no good: in general, it
has been shown that readers are not interested in such collections.

Qccasionally | have found. it necessary to send a biography to The
Morgue. As a general principle, however, a biography can usually be
saved with proper attention to the title, provided it is a good

pi ece of work. The Life of Keats was one of the first to go, and

al so Wi stler: the Man and Hs Art. For sone reason not altogether
clear to ne the lives of painters and poets, as individuals, do not
interest the greater portion of the reading public. | also killed a
| engthy critical study of Shakespeare and his plays. Anong ot hers,
there was D derot and the French Encycl opedi sts, probably too
pedantic in tone; and, w thdrawn for nuch the sane reason, Haupt nann
and Sudermann, by George Seibel. Arong the first to go,
incidentally, was an old-tiner, The Trial of WIIliamPenn. Another
old-tinmer, a Life of olunbus, was sent to The Morgue, only to be
replaced, wth fair success, by an edition of The O ary of (ol unbus
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i n 1492.

As | have shown fromthe begi nning, the general devel opnent of the
Littl e Bl ue Books has been al ong broad |ines. Few books of a
particular nature, isolated fromothers simlar toit, get into the
series. Now and then this has happened, sonetines successfully and
sonetines not. Anong the failures were such titles as Wen the
Puritans Vre in Power (although there is now Rupert Hughes Facts
About Puritan Morals), Voices fromthe Past, Satan and the Saints,
Sate and Heart Affairs of Henry MI I, James Anthony Froude’ s
Science of Hstory, etc. Ghers of this class, successful and still
inthe list, are Twenty Years Arong African Negroes, Max Beer bohms
Def ense of Cosnetics, Burton's Anatony of Ml ancholy, etc. | cannot,
of course, predict howlong sone of these titles will stay in the
list; sone of them| amdetermned to keep, but others wll have

j udgnment passed upon themby the actual verdict of the buyers of the
books.

There is one general rule The Morgue taught ne. At one tine |
thought that |onger works, |ike Uton Snclair’s The Jungle, could
be issued in a half dozen or so volunes of the Little Bl ue Books,
nmaki ng the whol e work cost much less than a dollar. | tried this

| dea out w th two-vol ume, three-volunme, and four-vol une wor ks
particularly. Every one of themhas been a failure. And principally
for the reason that when books are offered in this way, your choice
at five cents, readers wll buy the first volune only, to see what
it islike, and then never get around to ordering the rest. A
contributory objection, no doubt, is that there is sonething

forbi ddi ng about a work in several snall pocket sized volunes. If a
book is to be carried in the pocket, and that is one of the points
inits favor, then it nust be in sone sense of the word a bri ef
book.

Anong t he nany-vol uned works sooner or later to be found in The
Morgue are The Jungl e, aforenentioned, and Frank Harris’ Mn
Shakespeare (4 vols.), Psychical Research (2 vols), Wrds of Jesus
(2 vols. ), Dante and G her VWning dassics (2 vols.), UWdton
Snclair’'s Mllennium (3 vols.), etc. Although the objection may be
advanced that sone of these books are, by their nature, as conpared
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wi th other single-volunme works in The Mrgue, destined to such a
fate, | can also cite the exanpl e of the Menoirs of Madane de
Ponpadour, which was fornmerly in two volunes and not a satisfactory
success. It is nowin one volune under the title: Menoirs of a
French Royal Mstress. The only best seller in nore than one vol ume
Is Dante’ s I nferno.

A solution of the difficulty has been to give the separate vol unes
their own titles. This was done wth the Arabian Nghts, and it is
at present being tried wth the four vol unes of Enerson’'s
Representati ve Men and the four vol unes of Frank Harris’
Gontenporary Portraits. These |atter two, being biographical in
nature, are being identified by the nen treated in the separate

vol unes, in the manner of single biographies. This treatnent has not
al ways been possible, | amsorry to say.

The story of The Mrgue has been a long one. It has, indeed, been
much | onger in existence than The Hospital. Buried init thereis
nore than one corpse, long since a skeleton to haunt the editorial
cl oset. Such ghastly relics as these | hesitate to exhune. But |
have vowed that | would tell a straight story, and tell it honestly.
In sone ways it is ghoulish, but I owe it to the denands of this
chronicle to state the facts.

In ny younger days | was a Socialist journalist. | nean this in a
political and sonething of a fanatical sense. Al young nen who
dreamdreans are fanatics. Wen | was in ny twenties Sociali smwas a
nore inportant issue, under that nane, in Anerica than it is now
Peopl e were interested in Socialism It was being tal ked about .

Peopl e wanted to read about it. But the interest passed, Socialism
waned, until nowit is really a dead i ssue fromany bird s eye point
of view you nay choose. It lives only here and there. | cannot go
into the causes of this decline here. That woul d nake an essay by
itself, if not a whol e book.

But in The Morgue you wll find the remains of an early Socialistic
debauch of mne in the Little Blue Books. | can call it nothing
else, for the list of such titlesis, as 1 |ook back at them now
appal | ing. They went into The Mrgue because they ceased to sell. |
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have space to nention a

fewof them and | think the titles are of enough interest to
justify it. There was, for exanple, Kate O Hare’'s Prison Letters.
That brings back nany an al nost forgotten nenory. Then there were
the follow ng: The Socialist Appeal, FromTerror to Triunph (Sovi et
Labor Laws), Jack London’s Dreamof Debs, Shall Church Property Be
Taxed? (A Debate), Socialismvs. Catholicism Socialist PepperBox,
Keir Hardie Calendar, Fight for Your Life, Solution of the Trust
Problem etc., etc. Inthe Little Blue Books as they are today you
wll find issues of the hour treated in a practical, truth-telling
way, Visionary aspects aside. For exanple, Anna Louise Srong, in a
series on Russia, gives the facts about the Soviet Lhion, as in How
the GCommuni sts Rule Russia. Arthur Garfield Hays tells his side of
the story in Wat | Sawin Russia, and so on. Two debates on
Socialismare also still inthe list, so that the subject has fair
representation.

So much for one large area in The Morgue. Anot her generous group
brings back anot her phase of the Little B ue Book idea in the
process of growh and transfornation. Many of the titles consi gned
to The Morgue have been dropped to make roomfor better books. |
nean this in a strictly critical sense, entirely aside fromwhet her
the books wll sell or not. For there are sone books in The Mrgue,
about which | now propose to tell, which were very good sel | er s—and
yet they were w t hdrawn.

| refer to a series of a. dozen or so books dealing wth the

| nprovenent of the mnd, the personality, and that sort of thing.
Howto Srengthen Mnd and Menory was the title of one of these
books; Howto Be a Leader of Qhers was another. | w thdrew these
books because they were false. They did not give the facts, but drew
rosy pictures, fostered erroneous views of |ife—+n short, these
books were not hi ng but bunk. They were killed, all of them

Then, later, it becanme possible to approach simlar subjects froma
nore scientific point of view | found a way to offer the facts,

Instead of falsities, and you wll find nost of those earlier books
replaced in the series as it is today by books whi ch are sound and
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authoritative and tell the truth about life. For exanple, WIIliamJ.
F el ding discusses personality in The Puzzle of Personality; Leo
Markun has witten The Psychol ogy of Leadership and Facts You Shoul d
Know About WII Power, and so on.

The Mrgue has taught ne that the public does not want |arge doses
of hi ghl y-col ored propaganda. Sone peopl e regard any presentation of
facts as propaganda, but | use the word here to signify books which
abandon reason and | ogi c and facts and set about creating fanciful
notions based entirely on the i nagi nati on. The Mrgue has al so
taught ne that the public does not want bunk if it can get the
truth. | feel entirely justified in killing those earlier "self-
hel p" books, for the new Sel f-Inprovenent books thoroughly |ive up
to their aaimand do honor to the series as a whol e.

The Littl e Bl ue Books have taken shape as a series of w de appeal .
The policy expanded to be nearly all inclusive: those were dangerous
days, full of publishing risks. In those days |I tal ked of going on
and on, to two thousand titles, even to ten thousand titles. But |
soon saw that the only outcone in that direction would be a gigantic
war ehouse, full of an assortnent so | arge that no one coul d nake a
real choice, and so expensive that no one could get any real benefit
fromit. Froma rather indefinite intention to publish al nost
anything to sell for a nickel, the conflicting forces brought to
bear upon the Little B ue Books, as they were offered in the narket,
chisel ed out for thema policy of their own.

The Morgue has renmoved fromthe list, and is still renoving fromthe
list, those titles that do not coincide with this policy of good
books wth a wide appeal. That is why Ernest Dowson’'s FPierrot of the
Mnute is in The Mrgue. That is why the literary criticismof John
Cowper Powys, his essays on Emly Bronté and Henry Janes and the
rest, are destined for The Mrgue. That is why Theodore MB. von

Kel er’ s conci se summaries of nmany of the | esser known operas wl |

all find thensel ves one of these days in The Mrgue-sone of themare
al ready there. These are good books, but they are not of w de
appeal .

There has at times been a current, topic-of-the-hour phase of the
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Little Blue Books. In general, this is not worthwhile. Sonetines it
Is all right to put in a book that wll stay for perhaps a year and
then drop out. | refer to such dated itens as the 1926 Price Range
of Stocks, 1927 Drectory of Radio Sations, 1924 Republican and
Denocratic Patforns, and the like. The fad of crossword puzzling
brought a coupl e of crossword puzzle books into the list, but these
wll stay. Their sale is nothing like what it was during the hei ght
of the craze, but it is good enough to be worth devoting a nunber or
sotoit. Wen the Ku Klux Klan finally fades into oblivion, it nmay
be that the two books on the Klan will go into The Mr gue.

Meanwhi l e, there is enough interest to sustain them And there is no
reason why The Best Jokes of 1926 should not sell for years to cone,
i ke the OBrien short-story anthol ogi es.

| amsorry that such a book as Dr. |Isaac Gl dberg' s Quide to
Cervantes shoul d have had to go to The Morgue. But even this tells
its hel pful story. | can put alongside it Gol dberg s Dante: An
Esthetic Mew and Julius Mritzen's S gnificance of Georg Brandes
and al so his August Srindberg: Literary Enigna all of themnowin
The Morgue, and say to you that this again

proves the evol ution of the Little Bl ue Books into a general series
of wde appeal. Wy is it that Dante’s Inferno is a good sel |l er,
while an introduction to Dante as a whol e goes beggi ng? There is
only one answer. The reading public is wlling to accept guides to
anyt hi ng except readi ng, speaking generally. People woul d rat her
read a fanous book by Dante than read about him They w || accept a
tabul ati on of good books, |ike John Cowper Powys’ (nhe Hundred Best
Books, but they do not care for the significance of Georg Brandes or
anyone else when it is witten like a thesis for a collegiate

degr ee.
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| amsorry, just as | know nmany who read this candid account w |l be
sorry, that the story, in some of its aspects, is not different from
the truth. | would like nore than | can say to have kept nany of

t hese books out of The Morgue. | wsh | could keep thembefore even
that snall portion of the public which would I'ike to buy one of them
now and then. But | amnot playing hit or mss, |ike sone playful
god—ti ke, at a venture, the Setebos fancied by Galiban in Browiing s
poetic description of theology on the island! | amnot putting in
this title and taking another out just because 1 think | should. It
Is all anatter of figures, as the Eficiency Expert would say if |
had one. The books are wanted or they are not wanted—+t is quite

si npl e.

As for general conclusions fromThe Mrgue, it can all be summari zed
by sinply saying that the reading public, viewed as a whol e, wants
books that are not too esoteric, not too high-hat, not too refined
and hi ghbrow People as a nass want books for everyday appeal and
val ue, which does not at all nean that they want badly-witten
books, or books which deal insincerely or half-heartedly wth the
subj ect treat ed.

The worst classes of books, fromny point of view, as a publisher in
nass quantities, are poetry, literary criticism biographies of |ess
than international figures and personalities that are known by
peopl e of special education or limted interests, conpilations of
any sort except fiction or hunor and works of the better known
nasters, and the large group of books usually called belles-lettres
for want of a better nane. Oh the whole, | avoid both the famliar
and the fornmal essay, unless the subject is of w de appeal. Books of
orations and speeches are not desirable as a class, though | have
succeeded very well with a large group of debates. The printed drama
as a group is decidedly not in denmand.

If I could have given nyself, when | began the Little B ue Books,
advi ce which | now mght offer out of ny nine years’ experience, |
woul d have said sonething like this: "Wenever you consi der a book
for publication, pick out twenty-five inaginary readers for it from
all levels of life. Pick out a college professor, a scientist, a
col | ege student, a high school boy and a hi gh school girl, a day
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| aborer, a factory worker, a stenographer, a housew fe, a school
teacher, a hobo, a chorus girl, an editor, a doctor, a |lawer, a
soda-fountain clerk, a waitress, a Pullnan porter, a mllionaire, a
sal esnan, a boot bl ack, an undertaker, a grocery nan, a preacher, and
a tired business nan—and put yourself in the place of each one in
turn, and ask yourself candidly whether such a person woul d buy the
book for the price you are selling it if he had the chance. |f
fifteen out of the twenty-five woul d probably buy the book, then I
woul d recommend putting it into the Little Blue Books. If |ess than
fifteen would be likely to buy it at sone tine or other, its success
as a Little B ue Book woul d be doubtful. If less than ten woul d buy
it, its failure would be assured."
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Chapter X

An Editor And HisWriters

Peculiar Eitorial Problens of the Littl e B ue Books

AS | look back at the history of the Little B ue Books, fromthose
first two vol unes of poetry—Rubai yat of Qrar Khayyam (No. 1) and
Gscar Wlde's Ballad of Reading Gaol (No. 2)—+to the list as it is
now totaling 1,260 different volumes, 1 amanazed at the panorana
of experience spread out before, or rather behind, ne. N ne years
have contai ned a surprising nunber of things. Wen | began with two
fairly wel l-known classics, and poetry at that, | had not the | east
inkling that ny top nunber woul d be a book by ny wife on a
contenporary soci ol ogi cal situation, Story of a Southern Lynchi ng.
Nor had 1 any idea, either, that the next to the top nunber woul d be
a reference vol une such as A Dctionary of Geographi cal Nanes,

conpi | ed by Leo Markun. But those four volunes, the first two and
the last two, nunerically speaking, are an epitone of the w de range
of editorial growh and change through which the Little B ue Books
have carried ne.

It was Frankenstein who created a nonster and gave it life,
whereupon it | eaped beyond his dreans and terrified him Sonetines |
feel like that. Sonetines 1 amawed by contenpl ating how | started
the Littl e Bl ue Books—pocket classics for the peopl e—-and how t hey

| eaped into the inpressive conception of a "Uhiversity in Print,"
finally realized. 0 course, the series is inconplete. | haven't
been able to keep pace wth it at all. | candidly admt that the
series has grow |ike sone mghty beast, now and then obeyi ng ny
comrand, but just as often cavorting here and there seemngly of its
own free wil.

But what woul d you have in nine years? According to arithnetic,

which is practical enough certainly, the average increase per year
is 140 titles. That is an aggregate of 2,100,000 or so words. As a
natter of fact, sone years | added nore than that, for nany of the
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years, especially the first ,years, the expansion did not proceed to
anywhere near that speed. | amnot ashaned that | nade m stakes. And
| do not hesitate to be proud that | have behind ne a record of real
publ i shi ng achi evenent .

Al of whichis intended as a preanble to saying that there is
nothing else quite like the Little Bl ue Books. | had newspaper
experience before | tackled this pocket series idea. | cannot

| nagi ne what ot her background coul d have hel ped ne at all. | was
plowing avirginfield, and | knewthat | had to hit stones and that
| had to risk the harvest, good or bad. As |I have enphasized in

anot her place, there was only one principle to guide ne in editing a
series of this kind—a Little Bl ue Book woul d be bought only to be
read.

Probl ens that arose in editing the Littl e B ue Books were uni que. |
had nothing to gui de ne except ny own experience, and why shoul dn’t
| confess that ny own experience was precious little at tinmes? | was
getting that experience even as | struggled along. Qccasionally it
was costly. (ten it was profitable. But | did not hesitate; there
was never any backsliding, never any attenpt to pass the buck, never
any claimthat ny inspiration was infallible, never any adm ssion
that | was failing. For after all, as the present list of Little

Bl ue Books shows, it was a nagnificent success all around. Now the
story can be told. Now!l can tell, and | amdoing it, exactly what
nine years of publishing and editing these 1,260 Little Bl ue Books
have taught ne.

The series had not progressed very far—possibly there were 250
titles in print—shen the first inportant editorial step had to be
taken. Y to this point the series had been strictly nmade up of
reprints of classics—and by that | nean books whi ch had appeared i n
print before, nost of themby witers already dead, nost of themin
the public donain, which is to say that there was no | onger any
copyright naking themthe excl usive property of any individual or
corporation. The series had to start this way. There coul d not be
any paynent to authors, for special nanuscripts for the series,
until capital accunulated to justify such an expenditure. But the
success of that first 250 books, reprints though they were, opened
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the way for a new era of publishing pocket-sized books. It meant
that witers could be hired to prepare nanuscripts of exactly the
right length, in exactly the right style, on exactly the right
subj ects, to enbody the Little Bl ue Book i dea.

| amtenpted into an asi de about copyrights and the so called public
donain of literature. | sincerely beg the pardon of any readers
whose sense of coherence and unity and all that pedantic ritual is
outraged, but the story of the Little Bl ue Books contai ns so nany
Interesting cases along the route that | cannot hel p being | ured

I nto bypat hs. Many peopl e have not the | east idea what a copyri ght
Is or what it nmeans. Mbst peopl e stand i n consi derabl e awe of the
na esty of the | aw anyway, and seemto have the strange notion that
it is all beyond their puny understanding. | have frequently had the
question put to ne, for exanple, howit is that | amable to publish
Shakespeare in the Little Bl ue Books w thout payi ng col ossal

royal ties.

Agai n, many peopl e have been under the inpression, fostered | argely
by the beginning of the Little B ue Books, that the entire series,
even today, is made up of reprints. Such peopl e are al ways ast ounded
when | tell themthat fully three-fourths of the list is protected
by copyright. They are incredul ous when they are inforned that a

| arge part of the material inthe Little B ue Books can be obtai ned
inno other form But that is the actual state of things—the
copyright records and docunents of the Little Bl ue Books occupy an
inportant niche in the plant’s huge vault. This sounds puerile, but

| give you ny word that it wll be news to sone of ny readers.

Gopyrights have a definite life. Wien they expire they nay be
renewed, but renewed only once. After that the work autonatically
beconmes a part of the public donain, and may be published by anyone
w t hout paynent of royalty. Unfortunately the Uhited Sates
copyright lawis in nany ways inefficient and unjust, but | cannot
go into the technicalities of the |law here. The general statenent is
enough to give an understandi ng of the situation. Shakespeare,
Boccaccio, Irving, Poe, and so on, are in the public domain. It is
rather funny, then, to have soneone ask ne how | can publish these
wor ks.
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Affidavits for copyright registration are al ways nmade out by a girl
in the office and this has given rise to sone anusing incidents. |
renenber how one of the girls who had this anong her duties, once
asked ne if Boccaccio was a citizen of the Lhited Sates. | think
she was intending to slip in a copyright on The Fal con and G her

Tal es, by Boccacci o of Decaneron fane. At another tine she, in an
absent nonent, handed ne the formproperly and correctly nade out
for 4,000 Mst Essential English Wirds, which has no author, but Io
and behold! in lieu of an author she had drafted the book’s subtitle
into extra duty and entered, in the bl ank space for author, "A Basic
Literacy Test."

In contrast wth such anecdotes is one | read sonewhere about a

pl agi ari st who tried to foist Bret Harte's Luck of Roaring Canp on
an editor of a fiction nagazine. The amateur pirate insisted the
story was his own work, and when told that, due to sone irony of
fate, a gentlenman by the nane of Bret Harte had witten it |ong
before him he retorted that it was true but made no difference
since the story was in the public domain. Al of which adds to the
nerrinent of life, but is not getting ne on in ny chronicle.

The Little Bl ue Books, as | said, soon entered the field of

I ncl udi ng copyright works especially witten or edited for the
series. Immediately this necessitated a sonewhat unusual editori al
policy. Due to the strict nechanical requirenents, which at first
were confined to 64, 96, and 128 pages in the conpl eted book, and

| ater were standardi zed to 64 pages or occasionally 32, it was

| mpossi bl e to consi der unsolicited manuscripts in the nanner of nost
publ i shi ng houses. In other words, | could not go into the general
publ i shing field and pick out here and there a book or two fromthe
great nass of freelance nanuscript. It was inpossible. It could not
be thought of —manuscript already witten was so nuch fl ot samand
jetsamas far as | was concerned, no nmatter how excellent.

Manuscripts for the Little Bl ue Books are now strictly standardi zed
to 15,000 words each. This is the absol ute nechani cal requirenent,
and although it nay and does vary a trifle, the nargin of variation
Is very snall. Inthe first place, a 64-page Little Bl ue Book nust
contain at |east 60 pages of type natter or the nan who buys it wll
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feel cheated. This is a fact that always has to be kept i n mnd.
After all, thereis always that sal es resistance to a "panphl et,"
and when | advertise that a Little B ue Book contains 15, 000 wor ds
it sinply cannot contain, wth any frequency, only 10,000. In the
second place, type is not infinitely elastic. If the nmanuscript for
a Little Blue Book, when set in the usual style of 8 point on an 8-
point slug, 16 ens w de, runs beyond the bottomof page 64, it has
to be cut, and that is expensive. Wen you are producing a five-cent
product expense nust be reduced to a mni num Hence, nanuscripts are
witten strictly to order.

d course | have had the accusation of "hack-witing" flung at ne
tine and tine again. The inplicationis silly, as any editor knows.
Art is one thing, well enough, and literary craftsnanship is
another. Wether a thing is witten to order, or cones from"divine"
Inspiration, matters very little. The result is what counts. An
editor can tell a good book when he sees one and he bothers his head
not at all about howit cane to be wittenif it neets his need. The
folly of crying "hack-work" at anything done on order, and accordi ng
to specifications, is easily shown. But the prize incident which
conmes tony mnd is the slurring letter I once recei ved whi ch
accused nme of hiring an ordinary hack by the name of Francis
Thonpson to wite a stupid essay on Percy Bysshe Shelley. That is
No. 10 inthe Little Bl ue Books. | woul d have been proud to hire M.
Thonpson—but the work had been done for sone other editor before ne,
and it was ny honor only to reprint it.

| do not pretend to inply that | amthe only editor who corresponds
wth witers and tells themwhat he wants. That woul d be
preposterous. Al editors do this regularly, especially wth witers
fromwhomthey can expect work to neet their requirenents. It is
even done wth fiction, that standardi zed fiction which entertai ns
the nasses fromweek to week, and | see no objection to it as an
editor. | do not use that kind of fiction, for wth fiction I have
other standards, but then, | amdoing a different work. But | do
say, flatly, that ny particular nethod of eliciting work from
witers by correspondence was i nduced by the requirenents of the
Little Blue Books and has peculiarities all its own.
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The Little Blue Books are quite different fromthe publi shi ng
programof any publisher of clothbound "library" vol unes, which
arbitrarily includes from20 or 30 to 100 or so new vol unes every
year. There is seldoma peak in the sales record of an individual
Little Blue Book, and then a steady decline until the hook is sold
out and never reprinted. It is ny intention, when | schedule a
Little Blue Book for publication, that it shall remain in the |ist
indefinitely. | amnot clairvoyant, and many a Littl e Bl ue Book has
had to be wthdrawn, as ny Mrgue readily shows, but in general the
life of a Little Bue Book is the life of the series itself. If it
Is agenuine Little Blue Book, filling all the requirenents of the
series, it stays for good.

Thus, you can begin to see howthe Little Bl ue Books have bl azed
their own trail, so to speak. They have nade it necessary to inpress
upon witers these special requirenents, and they have el i mnated at
once those witers whose work is creative along rather indefinite
artistic lines. For exanple, | mght not have published the stories
of Sherwood Anderson if he had submtted themto ne originally. But
it fitted into ny plans admrably to be able to nake arrangenents
wth M. Anderson’s publishers for two volunes of his representative
stories, after he becane known. The sane has been true of Ben Heeht,
S ephen Leacock, Fannie Hurst, Theodore Dreiser, WIbur Dani el
Seele, etc.

In a manner of speaking, the Little Bl ue Books have been a kind of
periodi cal, each vol une being an i ssue, of which the best-selling
"back nunbers" are continually kept in print and on sale. This
iIllustrates rather well the necessity for general and constant
appeal in considering a manuscript for publication, conbined wth
the excel lence and high literary standard which | have al ways set
for ny witers. The original works have been confined to the
preparation of specially witten biographies, brief histories, self-
t eachi ng educational volunmes and to a slight extent vol unes of
literary criticism Qiginal works of fiction, poetry, and bell es-
| ettres, not previously published, have not been sought.

Fromthe first, then, ny contact wth witers has al ways been—ahen
they have been working for the Littl e Bl ue Books—hrough extensive
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correspondence and frequently by di scussions in personal interviews.

e of the first witers to work for me, Charles J. Finger, | nade
all arrangenents wth in person. | renenber when the Little Bl ue
Books were still young—t was along in April, 1923 —that | drove

fromQrard to Fayetteville, Arkansas, where M. F nger has his
wor kshop, expressly to talk over the natter of Little B ue Book
nmanuscripts wth him He had al ready done sone books for ne, and
there was waiting for ne, when | arrived on that trip, Gscar WIde
in Qutline.

It was to introduce a nunber of classics that Charles J. F nger was
specially needed at that tine. Ho wote the introduction for
Burton's Kasi dah, which later had to be consigned to The Mr gue.
Among his books still inthe list are such unique Little Bl ue Book
features as Sailor Chanties and Cowboy Songs; A Book of S range
Mirders; Qeat Rirates; Lost AQvilizations; Hstoric Qines and
Gimnals; Adventures of Baron Minchausen, etc. O his bi ographi cal
and literary introductions, anong the best |iked are Barnumand H s
drcus; Robin Hod and Hs Merry Men; Thoreau, the Man Who Escaped
fromthe Herd; Mark Twai n, the Phil osopher Wio Laughed at the Vorl d,
etc. M. Fnger helped the Little Bl ue Books wonderfully in those
early days. He was close at hand, which was necessary, because nany
a conference was inperative before these nanuscripts coul d be
properly prepared.

Mirray Sheehan was anot her resident of Arkansas who wote for ne in
the begi nning. Sone of these nanes, | take pride in pointing out,
were but little known when they began to appear anong the Little

Bl ue Books, but have | eaped into nore promnence in recent years. A
nost renarkabl e case was WIIl Durant. M. Sheehan was especially
hel pful along practical |lines, witing such books as Hnts on News
Reporting, A Hstory of Architecture, AHstory of Painting, etc.

Anyone who has followed the Little Bl ue Books closely wll have
noticed that certain of ny witers gained rather rapid promnence in
the list and then ceased work so far as the Little B ue Books were
concerned. | nmade use of a witer only so |long as he coul d serve the
purpose of the series itself. The requirenents of the Little Bl ue
Books, in different phases of their growh, have sapped several
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prolific witers dry. Nanmes that loomlarge in the list have been
seemngl y spasnodi c, because the Little Bl ue Books have been able to
absorb all of awiter’s work that would fit. Such names, besides
the two already nentioned, are those of Leo Markun, Carroll Lane
Fenton, WlliamJ. Felding, Hereward Cartington, Theodore MR von
Kel er, Vance Randol ph, denent Wod, Lloyd E Smth, |saac Gol dberg,
A exander Harvey, Julius Mritzen, Janes (openhei m Ral ph Qopenhei m
R A Power, Maynard Shipley, MriamA |l en deFord, Henry C Vedder,
Nel son Antrim Qawford, George Syl vester Miereck, Keene Wllis,

d ari ce Qunni ngham Josephi ne Headen, etc. Each of these witers
either wote or edited several Little Bl ue Books—+hey were good
worknen, wthin their limtations, and their work was needed.

Sone of these peopl e have witten for ne over a long period. WIIliam
J. Felding is a notabl e exanpl e~ t hout doubt the nost popul ar
witer inthe entire series. Mre of himin due course. 0 those
still at work, Joseph MCabe is the outstanding king of themall. In
the list | have given you see at once the snall arny which the
Littl e Blue Books have put to work, a veritable battery of busy
typewiters. (G themall Joseph McCabe is the only one who prepared
his manuscripts by hand, wth pen and ink.) Nor is this all. There
are two or three dozen nanes of witers who prepared fromone to
three or four books which | have not nentioned, anong them such
famliar ones as Hoyd Dell, Ludw g Lew sohn, P erre Loving, Thel mna
Spear, B. Russell Hefts, etc.

| haven’'t the space to discuss each of these witers at |ength.
George Syl vester Mereck | put to work at a tine when, because of
the afternmath of the World Vér, he was finding it hard to get into
the swng of things again. Prejudice has never neant anything to nme
If awiter can the work | want the way | want it, particularly that
prej udi ce whi ch conmes fromdifference of opinion. Julius Mritzen |
accepted at his own valuation as the sem-official representative of
Georg Brandes and Scandanavian literature in Awverica. Henry C
Vedder, as areligionist, served very well to give the B ble and
certain theol ogi cal personalities places in the list. Janes

openhei mt ook charge of psychol ogy in his role of psycho-anal yst.
Keene VAl lis did sone admrabl e translations fromthe French;
perhaps it wll be renmenbered that he won the Bl i ndman’s Poetry
prize for 1925 wth his poementitled Goat Bl ack Jesus; in this sane
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contest denent VWod recei ved honorabl e nention. Hereward Carrington
was active chiefly in that dem-nonde between sci ence and psychic
paraphernalia, a field which | soon thought w se to abandon. And so
on and on.

Al of this work was arranged by correspondence. Stri ct

speci fications were given each witer, even to such prosaic
particulars as the nunber of typewitten pages, margins, and so on.
It has always surprised ne to find out how few peopl e who wite for
aliving really know how to prepare nanuscript properly. This is a
difficulty all editors have, and it finally drove ne to include in
the Little Bl ue Books a conpl ete set of directions: Hwto Prepare
Manuscripts. Witers who failed to followinstructions had their
nanuscripts returned to them and probably they did not get any nore
work to do for ne. It is possible to wite a biography in 15, 000
words; several of ny witers have proved it. Every subject the
Littl e Bl ue Books have required has been fitted into this nechanical
neasure, or a nultiple of it.

Wien illustrations were desirable, witers either nade themfor
their own manuscripts, or draw ngs were nade by a cormercial artist.
Peopl e are often surprised to find Little Bl ue Books generously
illustrated. It is expensive, of course, but where it has been
necessary it has al ways been done. Even regarding the illustrations
careful instructions were always given.

Hundreds of unsolicited nmanuscripts have been received. That is
inevitable. But | can truthfully say that | never received one which
was ready, wthout correspondence, to go into the series of Little
Bl ue Books. The work has all been done on assignnent. |nstead of
fitting the book to the manuscript, naking each vol une conformto
the nature of the copy, wth ne it has been a probl emsinply of
fitting the nanuscript to the book.

e scientist who did a lot of work for ne was Carrol | Lane Fenton,
a prof essor; he was sonetines assisted by his wfe, who is a

pal eontol ogi st. M. Fenton not only prepared various nanuscripts
about the earth, evol ution, zoology, and so on, but he frequently
did accurate scientific illustrations. He did nuch to popul ari ze
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certai n phases of science through the nass nediumof the Little B ue
Books. Later on, his work was carried to wder fields by Maynard
Shipl ey, President of the Science League of Anerica, and aut hor of
the recent book, The Vr on Mbdern Science. M. Shipley s work nore
directly linked science wth a rational viewof life, which
especially fitted into ny plans and ny own beliefs. Fromthis last |
do not want it assunmed that the Little Bl ue Books are any sort of
engi ne for propaganda. True, it has been ny effort to give the facts
and the truth about things, in the light of nodern di scoveries and
fromintelligent viewoints. But the wde variety of the naterial in
the series defeats any accusations of special and limted
propaganda. The Little Bl ue Books are representative: that much has
been achi eved beyond the question of a doubt.

So far as | amaware the fact that the Little B ue Books have

I ncl uded such works as Maynard Shi pl ey’ s Sources of ble Mths and
Legends or his Evol ution va. Dogma has never been any handicap to
their popularity. Qhce in a while sone fanatic wll take the trouble
towite ne that he has burned his supply of Little B ue Books
because he happened to see sone anti-religious work in the |ist.
this sort of wld-eyed activity, however, no publisher shoul d take
seriously. | have never given any of ny witers any curbing as to
sayi ng exactly what they believe, so long as they err on the side of
being too scientifically frank or too rationally candid.

As a matter of record, ny instructions to authors have now and agai n
I ncl uded adnoni tions to beware of bunk. | have al ways urged ny
witers to give the facts, and at the sane tine to avoid careful ly
enpty wordi ness and bl atant poppycock of one kind or anot her.

| shall always point wth pride to the story of philosophy as told
in a dozen Little Blue Books by WII Durant. This work went on, as a
natter of fact, subsidized by the support of Little Bl ue Book
readers. It was the pocket classics which nade this continuous
Introduction to the world's great phil osophers possible. That it
shoul d, when issued as a cl ot hbound five-dol | ar book, becone the
best-sel ling nonfiction book in Anerica is no nore than just.

Beyond a doubt, as far as the Little B ue Books thensel ves are
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concer ned, those bearing the nane of WlliamJ. Felding are far and
away the best sellers. This is partly because of the i mense
interest his subjects are sure to arouse in any prospective reader,
and also, in all fairness, partly due to the well-known nane of the
author. Hs larger books in recent years have included such as
these: The Cavenan Wthin Us, Sanity in Sex, and Sex and the Love
Life. Hs first Little Blue Book was Psycho-Anal ysis: Key to Hunan
Behavior. This was rapidly fol |l oned by others al ong psychol ogi cal
lines, especially his Puzzle of Personality.

It soon becane clear that there was a greater and still nore
inportant work for which M. Felding was emnently fitted. Every
Intelligent and progressive person believes that honest infornation
about | ove and sex shoul d be available to everyone. This infornation
shoul d be accurate and authentic. By this is not neant anythi ng
obscene, any pornography, or stuff of that sort. Just the facts,
told in a way everyone can understand, w thout conceal nent, wth
not hi ng of fal se nodesty, so as never to be in any way msl eadi ng. |
had tried out Margaret Sanger’s Wiat Every @ rl Should Knowin the
Littl e Bl ue Books. The denand for this book showed beyond any
argunent that the Little B ue Books were the nedi umwhi ch shoul d
give information about sex and its place inlife to the public at

| ar ge.

Taboo has played no part in the job of editing the Little B ue
Books, except as it nmay have kept bunk and hypocrisy out of the
list. The taboo against sex is being rapidly lifted in these nore
enl i ghtened days, and the next fewyears wll see an even nore
intelligent attitude toward it, but when WiliamJ. Felding first
undertook the task of preparing a Rational Sex Series for the Little
Bl ue Books, we were still in the fringe of the dark ages. It was all
right to speak of Iove, but the word "sex" was never used in the
nost polite parlors of our great Anerican hones. A few nagazi nes
still censor sone of the F elding books fromny nati onal

advertising, but | amsure the general public has never been
anything but grateful to have these always available in the conplete
catal ogue of 1,260 titles.

First of all, Felding followed Ms. Sanger’s admrable lead, wth
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What Every Boy Shoul d Know, and so on for every young wonan, young
man, narried wonan, and narried man. If there i s anyone who w nces
at the candid manner of these titles, or of Wnan's Sexual Life and
I ts conpani on vol unes on nan, the child, and honosexuality, |
chal | enge himto read the books thensel ves. For a tinme the Canadi an
Governnent prohi bited the inportation of these books into Canada,
under the inpression that they nust be disgui sed obscenity. Fnally
| was enabl ed, through the kindness of a Canadi an citizen who
prefers to remai n anonynous, to get in direct touch wth the
authorities, and when the books were properly examned the ban was
imedi ately lifted. | cite this as but one indication of the
honesty, the straightforwardness, the health and sanity of these
rational booklets of sex information. | know that nmany a publi sher
woul d have shied |i ke an unbroken colt at one of M. Felding s
real |y courageous and genuinely hel pful "sex" books. | refer to Wat
the VWnan Past Forty Should Know | know, too, that nany a witer
woul d have insisted on hiding behind a pseudonym-and yet, for what
earthly, sensible, or even extraordinary reason? Thisis life. It is
nothing to be ashaned of. It is the way the world is and the way we
are; know edge can only hel p, and never hi nder.

M. Felding is one of ny indi spensable witers. Heis still
carrying on, just now conpl eting a new series on wonan down t hrough
all history. The first of this newgroup is already in print: \Vdnan,
the BEernal Primtive.

M/ story runs ever longer than | w sh, but there is so nuch nore to
tell than it has ever seened. Years fly swftly, crammed as they are
wth events and progress. he who has stood by ne fromearly days is
| saac Gol doerg, the affable critic who lives in Roxbury, Mss., a
part of Boston. ol dberg did his best work for the Little B ue Books
in two volunes of the self-hel p group, Music and How to Enj oy
Readi ng. He has done nuch other work, sone of it literary criticism
sone vitally concerned wth nusic, notably his recent Jazz; Wiat It
Is And How To Uhderstand It. To regul ar fol l owers of ny
publ i cati ons, Goldberg is best known for his book review col um in
ny Veekly.

Sone of Gldberg s Little Bl ue Books, too, grewinto |arger
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cl ot hbound vol unes, notably his Havel ock H1lis and his The Mn
Mencken. Thus have the Little Bl ue Books frequently paved the way
for nore conventional |ibrary vol umes—paved the way in two separate
capacities: first, by enabling the author to publish his work before
the conplete naterial for the larger book is ready, and, second, by
testing out the appeal of the material to the popul ace. Naturally, |
do not offer the Little Bl ue Books as a testing ground for

m scel | aneous witers. | publish only those manuscripts whi ch seem
tone, as | aminfluenced by the policy of the nonent, to fit snugly
into the series.

Versatile denent Wod gave the pocket series nmuch of his effort at
atine when it was in need of a wde range of new subjects. M. Véod
Is a facile worker—at tines he seens to sacrifice accuracy for
speed, so rapidis his production. It was denent Wod who edited a
variety of collections fromMther Goose rines to linericks and
Broadway w secracks. He did several vol unes on wonen and fanous

| overs, as Qeat VWnen of Antiquity and deopatra. He did a bookl et
on The Sone Age, one on philology, a dictionary of slang, a history
of the Jews, a brochure on Torquenada, the crossword puzzl e books,
etc. Hs industry was due to ny need, and the scope of his books
show how readily a witer may adapt his output to specific
requirenents. | point this out principally to refute the contentions
of those who cry "hack" at every edict of an editor’s pen. Q enent
VWod wote a biographical and critical study of Any Lowel | which won
the praise of so discerning a critic as |saac Gol doerg; yet the sane
man coul d, under the Little Bl ue Book reginen, turn out a bookl et of
mat henati cal odditi es.

| sonetines wonder if inspiration and working according to
specifications are so inconpatible. 0 course, such practical Little
Bl ue Books are not works of art, but they are certainly good
craftsnanshi p. Take, for exanpl e, the books which Leo Markun did for
ne. This young chap over in Indianapolis undertook to cover the nmany
phases of practical psychol ogy—enory, |aughter, fear, and so on —
after he had al so proved his versatility. He worked strictly
according to order. Yet his books are emnently readabl e and
deservedly popular. If | had waited for the witer to receive the

I nspi ration the books woul d be still unwitten.
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The nmain thing was always to find the witer, unknown or not nade
little difference, who could do the work well. That is why | had no
hesitancy in letting Lloyd E Smth prepare an entire series of

sel f-teachi ng vol unes on English grammar, spelling, vocabul ary, etc.
M. Smth even undertook the arduous task of conpiling for the
Little Blue Books an entirely original dictionary of synonyns, which
was devoured hungrily by crossword puzzle fans during the hei ght of
that word-mania. This book of synonyns is still an excellent seller.
Though it nmay seeminpossi bl e to offer such handy books of reference
for five cents apiece, neverthel ess, due to the

cooperation of this sane Lloyd E Smth, it has been done i ncl udi ng
4,000 Wrds Gten M spronounced and How to Pronounce 4, 000 Proper
Nanes. ood work, accuracy, and a thorough understandi ng of the
requi renents, nechanical as well as editorial, are the el enents

whi ch have nade assi gnnent-work of this kind feasibl e.

But ny crowning achievenent in finding a witer and putting himto
work cane to pass when | net the fanous British schol ar, Joseph
MCabe. | may say that this nan is British, only because he happens
to reside in England; his schol arship and his outl ook are as
cosnopolitan and tineless as it is hunmanly possible for themto be.
He has educated hinself in nany | ands and through nmany | anguages; as
he wote in one of his books, nothing is alien to hi mwhen he
travels. He conbines a nature deliberation and judgnent wth the
energy and fire of youth. He feels nore fit, he says, at sixty-one
than he renenbers he did at twenty.

Joseph MCabe was in the Lhited Sates debating and lecturing in the
w nter of 1925-1926. | already knew of the nan—or who has not heard
of or read his M/ Twel ve Years in a Mnastery? Even at that tine |
had al ready included in the pocket series his debate wth Arthur
Gonan Doyl e on spiritualism in which M. MCabe, of course, took
the negative. Wien | was inforned that he was accepting ny
invitation to cone to Arard ny enthusiasmnounted until, after he
had cone, and was gone, there was a contract for no less than fifty
Little Blue Books, to be witten strictly according to
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specifications. The work was to take a year; the books were to
conprise a conpl ete, thoroughly candid, humani stic and rationalistic
hi story of religious controversy.

Joseph McCabe’ s 50-vol une story of religious controversy was
conpl eted, closely fol |l ow ng

the original outline discussed and drawn up when he was wth ne in
Arard. Apart fromthis he also did a personal interviewwth Luther
Burbank, follow ng the horticulturist’s declaration of agnosticism
and a volune giving vital facts about the classics viewed as a

whol e.

This book about the classics, by the way, grew out of an interesting
experience wth the Anerican reading public. Sonme years ago | put
into the series, in tw volunes of the Little Bl ue Books, A bert
Mordel |’s Dante and G her Véning A assics. It soon devel oped t hat
this was a failure. People did not care anything about Dante and any
conpani on cl assics, on the wane or not. The tide of these two books,
volunes | and Il, was changed to Facts You Shoul d Know About the

d assics. The sales record junped fromless than 1,000 copi es a year
In 1925 to over 15,000 copies in 1926. Such is the w zardry of
titling—a bad seller was nade a good seller, and it was di scovered
that the public wanted a book such as the newtitle inplied.
Therefore | assigned to Joseph MCabe the task of witing a 54-page
one-vol une work (works in nore than one vol une, as | have renarked
el sewhere, are not feasible in the series) to be called Facts You
Shoul d Know About the dassics and the Mtdell vol unes have been

W t hdr awn.

But this work done, what next? Here was a nman who began to think
about |ife and the whys and wherefores of things when he was a nonk
in a nonastery, known as the Very Reverend Father Antony. Sowy but
surely he cane to a rationalistic and substantially an agnostic

vi ewpoi nt; though he dislikes labels so nuch that it is really
unfair to classify him He is certainly a thoroughly debunked,

enl i ghtened, and civilized human bei ng. He harbors no bitterness for
the loss of his youth wthin nonastic walls; in fact, his tol erance
of nodern youth and his sincere synpathy wth yout hful hopes and
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Interests is one of the nost invigorating and refreshing things to
be found in his books. Finally he left the Gatholic Chrch, giving a
true account of his experiences in the autobiographical chronicle of
his nonastery years which | have al ready nenti oned.

The process of education and the acquisition of know edge di d not
stop there. Joseph MCabe has traveled all over the world, and | do
not hesitate to acclaimhimas the greatest scholar now living. If
the Littl e Bl ue Books have done not hing el se, they deserve a great
deal of honest credit for finding such a scholar as MCabe and
putting himsteadily to work so that much of his |earning and
experience nay be offered to the general public. It is strange how
thi ngs happen, but due in a large neasure, perhaps, to the prejudice
agai nst MCabe because of his apostasy in the eyes of orthodox

bel i evers, this emnent scholar was slipping into obscurity. It was
Joseph McCabe who was engaged to prepare the Qutline of Science, but
he had it taken away fromhimand it was turned over to Professor J.
Arthur Thonson. | suppose the publishers were afraid of M. MCabe’ s
unsavory—to their nostrils—+eputation.

Here was a nman who had witten the conplicated story of the

evol ution of mnd; a nan who had nmade an excel | ent Engli sh
translation of Brnst Haeckel's R ddl e of the Uhiverse; a man who
knew Haeckel and Huxl ey personal ly; a nan who wote out standi ng

bi ographi es of Abelard and of Talleyrand; a nman who had foll owned t he
| ure of know edge around the world and through the | abyrinths of
forei gn tongues; a man who had worked to sone extent in books

popul ari zi ng sci ence a nan who, in short, had done nany anazi ngly
wonder ful things, but who had never been given a real chance to do
his utnost. | have MCabe’s Oamn word for it that the task of witing
those fifty Little Blue Books put newlife and zest into him | cite
fromone of his enthusiastic letters:

| amfeeling better than ever and rejoice in the big work before ne.
Have had a spl endi d hol i day across Mexi co and Quba—and | ear ned nuch.

The preceding was on his return to London, dated April 14, 1926.
Mich later (January 17, 1927), when nearing the end of the Little
Bl ue Book contract, he wote:
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"Life wll seemquite blank when | have conpl eted ny fascinating
task." Again, on February 11, wth two nore books to wite:

"This big job has been quite a pleasure to ne and I amgl ad you
appreci ate the work. | feel on ny part that you are doi ng nore good—
broader work and nore of it—han all the heterodox associations put
together, and I amproud to be so nuch init."

Commenting on a report of the success of the books then in print, he
wote on February 18:

"I have your letter in which you tell ne, to ny pleasure, that the
books are goi ng satisfactorily. | have been anxious that you shoul d
not | ose, as one has a chance of doing on a big and bold enterprise

like that. | think we may say that between us we have done the
finest thing for advanced thought that has been done for nany a
year. | aminclined to think that the value of the work wll be

gradual |y realized and the sales go up."

And on August 13: "I continue to have better health than | ever had
before and amquite reconciled to life." | cannot hel p feeling proud
of an enterprise like the University in Print, which has literally

brought to life and busy activity a scholar such as this nman MCabe.

Through the Little B ue Books he has reached a w der distribution
than ever was possible fromthe | ecture platformor in any other
nedi umof publication. Further, it is all newy witten work,
copyright naterial, and | assure you that it all follows the best
Little Blue Book tradition—+f a series can be said to have a
tradition after nine short years of actual existence.

If | ever did a courageous thing in naking a publishing venture, |
woul d rather the MCabe series should be cited than any other. Sone
peopl e consider it a nark of editorial courage. It is daring, they
say, to offer so nmuch "propaganda" (their word) agai nst established
t heol ogy and dogma and ritual. Perhaps it is. But it is the only
honest thing to do. If it is courage, it is the courage of

convi cti on.
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| have never seen any reason why the Little B ue Books shoul d
restrict their programof education because of this and that taboo.
The standard | set was that of an enlightened and civilized
mnority, but the i mmense circulation of the MCabe books—and Sel f -
Gontradictions of the B ble, nerely an unsigned conpilation, is a
real best seller —and others along simlar |ines denonstrates
powerfully that the general public is curious and has a strong
desire to satisfy that curiosity. If people want the truth | believe
ingiving it tothem | tried themby offering the truth—+ am happy
to say that they have been willing to pay for it. Not nmuch, but as I
pointed out in other places, Little B ue Books are bought only to be
read.

The culmnation of the revival of Joseph MCabe has conme wth his
newest and nost conprehensive work, The Key to Qulture—a series of
forty 30, 000-word essays conprising all the know edge everyone
shoul d have as a foundation for general culture. This is still in
process, but it is an inportant forward step in the great task of
hurmani zi ng know edge for the nasses. Here, at last, and due to the
Little Bl ue Books and their commercial success, is the full result
of a schol arship nmatured and perfected through forty years of

conti nuous study. | can do no better than et this effectively cl ose
this chapter.
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Chapter XI|

How ThelL.ittleBlueBooksAreProduocd

The Facts About Mass Production

THE question peopl e ask nost frequently about the Little B ue Books
Is this: "How can you turn themout in such large quantities and for
such a low price as five cents api ece delivered anywhere in the

wor | d?" & course, the two words Mass Production tell the whol e
secret, but nany peopl e woul d no doubt |ike to know the facts behi nd
this production of literature in nass quantities—-ust how nany books
are produced, and howit is done. It is easy enough to nunbl e Mass
Production in reply to this persistent inquiry, but how? Sooner or

| ater | have al ways known that | would find an opportunity to answer
the questionintail. In a book telling the whole story of the

Littl e Blue Books a chapter on production surely finds its proper

pl ace.

Wsual ly there is little romance attached to the nanufacture of a
product. In spite of the fact that poets have attenpted to find
soul s in machines (there is even a novie called "Metropolis" which
nakes capital of marvel ous nmachi nery), few peopl e ever becone
greatly excited about it. Machinery is dirty—t is always greasy,
for one thing-and it is terribly noisy.

But printing is sonething el se again. From Qutenberg on down, the
printer’s craft has had a

glanour about it. Wen the first types were nade and the first books
produced it was thought wonderful that several hundred copies of a
book coul d be nade w thout i mmense | abor. Nowadays, view ng the
gigantic presses which turn out a nodern netropolitan newspaper, one
| ooks back at the early nethods thinking what a lot of work printing
used to be. Certainly it is a far cry fromthe hand-printed books of
days gone by to an output of pocket-sized classics running to as
many as 80, 000 books in one 8-hour day—the utnost capacity of ny
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plant. Yet this can be tripled, if necessary, by running three 8-
hour shifts—a th no increase in equipnent.

The production of the Little Bl ue Books began, however, |ike the
acorn and grew into the oak. Wen | | ook back at the |aborious
nethod of turning out those first few books-in editions of 3,000
each, and sone of themrunning to over 100 pages— sigh rather
heavily and reflect that in a nechanical sense the world, and the
various units that make it up, certainly do progress.

The first books sold for twenty-five cents. Getting the price down

to five cents per book was a natter of increasing production, after

installation of the |latest nmachinery, and of increasing the sale of

t he books enough to support production on a |large scale. The sal e of
t he books bel ongs under the |ast three chapters, and is told there

wth all its details.

A Little B ue Book, when finished, neasures 3 1/2 X 5 inches. The
standard size contains 64 pages, the type neasuring 16 ens w de by
25 ens deep (including the folios or page nunbers). The first books
were printed on a 12 X 18 inch job press, in signatures of 16 pages
at atine. This 8 pages were printed at an inpressi on, and was
conpl eted this had to be backed up, or signature containing 16
pages. Thus it took four such signatures to nake a 64-page book, or
8 inpressions for each book, not counting the cover. An edition of
3,000 thus neant 24,000 i npressions—and sone of the books had nore
than 64 pages. This press could turn out a thousand i npressions an
hour at its best—+t thus required three working days of eight hours
each to conplete the printing of one book alone still wthout its
cover.

| have been idealistic even in these conputations of the printing of
the first books. | have made no al l owance for the tine taken to
change the forns, or to nake ready on each formpreparing the type
sothat it wll print evenly and wth a clear inpression all over
the sheet. This would certainly, on the average, increase the press
tine by another half day for each 64-page book in an edition of
3,000. It took another half day to print the cover. Then each of the
four signatures and the cover all had to be fol ded by band-an
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extrenel y tedi ous process—and stitched one at a tine wth two
stapl es in each book on a foot-power stitcher of an old type. Then
followed the trimmng and the book was done.

It is easy to understand, considering these particulars, why the
first Little Blue Books sold for twenty-five cents api ece. They were
not Little Bl ue Books either—that is, they were not known as such,
for the nane by which the series is nowinternationally known cane
into being sonething like two years after the first books were
printed. These first books had covers of all col ors—+ed, brown,
green, yellow The series was variously called the Pocket Q assics,
the People’s dassics, the Pocket Series, etc., for the first two
years or so.

e of the first nunbers of the Pocket Series, in the days when it
was printed so |aboriously, was The Trial and Death of Socrat es—ade
up of verbatimM atonic dialogues, wth no attenpt at editing and

W thout any explanatory introduction—totaling no |ess than 160
pages. Early readers of these books nay renenber this title. It was
| ater supplanted by a specially prepared edition with the same
title.

The first books were always printed fromlinotype slugs. AQd N ck,
the czar of the linotype, set sone of those first titles. N ck,
which is short for M. Nchols, still operates the |inotype

keyboar d—he has been an operator for the past thirty years, or close
toit, and turns out an astonishingly clean galley of slugs in
record tine. It was his chief task to set the first Little B ue
Books, until the series began to growtoo fast for even the two
linotypes in the Arard plant, and the setting of the Little B ue
Books began to be done on contract in Kansas Aty, M.

Sonething like 500 titles in the Little Bl ue Books were in |inotype
slugs at one tine, stored anay. on galleys in the Arard conposi ng-
room The weight of the netal was trenendous. It was awkward to
handl e those |inotype pages whenever a new printing of a particul ar
title was required. BEven wth the utnost care, pied pages and
transposed |ines woul d occur, and not al ways be caught on the press
proof. Qccasionally a line would be lost entirely. Any publisher
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knows the handicap if he has had occasion to send a book in |inotype
slugs to press for the second or third tine. And sone of these
Little Blue Books in linotype slugs went to press as nany as ten or
twel ve tines. Then the type woul d wear out and the book woul d have
to be reset.

Even the covers of the Little Bl ue Books were standing in type at
first. Some of themwere set

by hand every tinme a new edition went to press. The type was | arger
than the |inotype coul d produce. Now each title has a cover plate,

cast in a nickeltype, nounted on a wood-base, ready to go into the
formwhich prints the covers 64 at atine. This is nade at the sane
tine the Little Blue Book is el ectrotyped.

Soon the books were graduated, however, fromthe job press to a
flat-bed press which would print signatures of 64 pages each—32
pages at a tine, then back up. This was a consi derabl e advance, and
this press is still in the shop and is nowcalled, affectionately
and not at all contenptuously, the Pony. The series now contains a
few books of only 32 pages, and the Pony still serves by printing
these snal |l er books. The Pony is able to turn out about 1,500

I npressions an hour. In nunber of inpressions it is faster than the
new Perfector—but the Perfector prints four books at a tine,

conpl et e.

The series grew by | eaps and bounds. Soon two new fl at - bed presses
were added, capable of printing 64 pages at a tine, or signatures of
128 pages when necessary. But these doubl e signatures were cut in
half to be folded. At about this tine the special fol ders were
install ed, of which the plant now has four. These folders readily
handl e, when required, the capacity output of 80,000 Little B ue
Books i n one day.

So far the Little Bl ue Books were printed singly, nmaking themrather
snall to handle and trim This caused bungling at times, and | had
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to consider the problemof howto elimnate sone of the handling.
The sol ution was sinple enough, but it revol utioni zed the production
of Little Blue Books. The price was dropped to ten cents api ece as a
di rect consequence of the innovation.

Fromthat tine on the Little B ue Books were printed, folded,
stitched and trimmed in pai rs—ene book above another, two at a tine
all through the shop. Fick up two of your Little Bl ue Books—any two
w th the same nunber of pages—and pl ace one directly above the
other, so that one titleis ontop and the other just belowit. The
cut whi ch separates the two books is the last cut nade in
nmanufacture —we call it guillotining. A single knife slices the
books apart, whereupon they are packed in corrugated cardboard boxes
and sent to the warehouse.

Pairing the Little Bl ue Books for production purposes was possi bl e
only when there were enough titles to justify it. Nearly 500 titles
were in print when the innovati on was nade. The sane press-work,
folding and stitching | abor, and handling for trimmng and the ot her
processes, thus sufficed for two books instead of one. At this tine
It appeared to be advi sabl e to standardi ze new books as far as

possi bl e at a naxi numlength of 64 pages each. Al 64 page books
coul d thus be readily paired.

A 64-page Little Blue Book, with its conpanion which follows it |ike
a Sanmese twn all through its manufacture until the final severing,
requi res one sheet of paper 29 X 42 inches in size. This sheet thus
represents two books, and it is one signature. Qnh the three snaller
presses—Aot including the Pony—this neans two i npressions for every
two books: the printing of one side and then the backing up or the
printing of the other side, naking 128 pages in all, 64 pages to
each book. A 128-page book, of which there are still several in the
list, requires two such signatures and thus increases the cost of
nmanuf acture by about one-hal f. The 96- page books, of which there are
still afew require tw .signatures—ene of 64 pages and one of 32.
The labor is the sane as for 128 pages.

The printer’s arrangenent of the pages for two 64-page books, so
that when the sheet is folded the pages will followin proper
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nunerical order, is as follows. | put these data in for the benefit
of many of ny readers, to whomprinting books is nuch of a nystery—
as | amnade fully aware by the many visitors who viewthe plant and
its work in Qrard.
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e S de, wth Page 1 Qher S de

49 16 17 48 33 32 01 64 63 02 31 34 47 18
15 50

49 16 17 48 33 32 01 64 63 02 31 34 47 18
15 50

56 09 24 41 40 25 08 57 58 07 26 39 42 23
10 55

56 09 24 41 40 25 08 57 58 07 26 39 42 23
10 55

53 12 21 44 37 28 05 60 59 06 27 38 43 22
11 54

53 12 21 44 37 28 05 60 59 06 27 38 43 22
11 54

52 13 20 45 36 29 04 61 62 03 30 35 46 19
14 51

52 13 20 45 36 29 04 61 62 03 30 35 46 19
14 51

Later, partly to offset the additional expense of the desirable 96-
page and 128- page books, and al so because many titles did not |end
thensel ves readily to a book as long as 64 pages, a snall nunber of
32-page Little Bl ue Books were added. These are printed on the Pony
press, each pair of 32-page books requiring a single signature of 64
pages.
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The covers for the Little Blue Books, all on a standard bl ue stock
of stiff cardboard, are paired to correspond wth the books as they
are printed. Arun of 64 covers at atine, or 32 paired

conbi nations, is nade on one of the snaller presses, known in the
shop as the North press or the Mehle. Knives are inserted so that
as the large sheet of cover stock is fed through the press, just
after it is printed, it is autonmatically cut into strips of eight
covers each. these strips are |ater folded on a special folding-
nmachi ne, which puts a single crease down the mddl e where the book
Is to be stitched, and at the sane tine cuts the strip intoits four
pairs. These fol ded pairs are packed away in boxes until the bindery
Is ready for them

It is essential that in running covers the various pairs exactly
nmatch the pairs of books being printed. Due to the obvious fact that
no two Little Blue Books sell at exactly the sane rate, it is

| npossi bl e to deci de how t he books shall be paired very far in
advance. The pairs are determned by a stock report of those books
of which ten boxes ( a 64 page book packs about 500 in a box) or

| ess are shown on the inventory. So far as possibl e, those books are
pai red toget her whi ch have appr oxi nat el y—+hough never quite-the sane
sales record. Snce the printings vary, ranging from210,000 to

30, 000 books at a tine, depending on a book’s popularity, this
attention to pairing is inperative.

It is al so necessary always to pair two 64-page books, two 32- page
books, or two 128-page books. Whless this is done the books cannot
be printed or otherw se handl ed toget her.

The next innovation was doubl e—+t came wth the setting up of the
huge Perfector (Mehle) press which prints both sides of a sheet at
atine. The onein Qrard was the first of its kind west of the
Mssissippi, if not west of Chicago. It prints two pairs of Little
Bl ue Books, naki ng four conpl ete books at every doubl e-revol uti on of
the cylinders. The output is 40,000 Little B ue Books every ei ght
hour s.

By this tine all the other presses had been equi pped with autonatic
feeders. Those on all the snaller presses are of the buckling type,
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which is a systemof knobs or rollers pushing up each sheet as it is
ready, and shoving it into the grasp of netal fingers which slide it
into pl ace agai nst the cylinder, whereupon it is whirled around,
printed, and slides onto |long netal fingers which sonersault it
through the air to the printed stack at the other end of the press.
Friction is the basic principle of these feeders.

The Perfector press is equipped wth an air-suction feeder, one of
the latest nodels. Here the top sheet of the pile of stock is ]if
ted by suction-cups and shoved into place for goi ng down agai nst the
first cylinder. Vacuumis the basic principle of this feeder.

The two flat beds of the Perfector work wth a shuttle notion
opposite each other, each having its own cylinder. The unprinted
sheet is whirled around the first cylinder, and one side of the
sheet is printed. Then it goes onto the adjacent cylinder, is

whirl ed around again, .and the back of the sheet is printed. It wll
occur to everyone inmediately that the ink fromthe first inpression
nust still be wet when the sheet is backed up, and therefore what is
known in printing as offset mght result. However, this press, at
the top of this second cylinder, has a special roller which dips
into oil. As the printed sheet goes wth its printed side agai nst
the tynpan or backi ng paper fastened to the cylinder, it |eaves an

I nperfect inpression of its printing on that roller. To prevent this
fromrubbing off on the next sheet, this oil-roller places the
thinnest possible filmof oil on the tynpan, which does not harmthe
next printed sheet and keeps the ink fromoffsetting.

O the three snal l er presses, and al so on the Pony, the stock has to
be | oaded fromthe warehouse platforns onto an el evator attached to
the press. This elevator-platformhol ds from 10,000 to 20,000 sheets
at atinme. Aspecial hoisting-notor then raises it so that the top
sheet is in position under the autonatic feeder.

But for the Perfector this handling of stock is elimnated. The

| oaded pl atformof stock fromthe warehouse, noved by one of the
“Iron men" or trucks which nove platforns of everything around the
| arge plant, can be wheeled right under the Perfector’s feeder,
where two steel bars are slipped under it and chains raise it into
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position. And though the other presses stack the printed sheets onto
arasedtable at the front end, where at intervals a lift of 500
sheets or so has to be renoved by the pressman, the Perfector stacks
an entire run of 10,000 sheets on a specially arranged pl at f orm at
its front end, where the platformcan be wheel ed i nto the warehouse,
when ready, by one of the trucks.

Wth this Perfector press able to print four Little Blue Books at a

tine, an even lower price level for the series was in viewthis was

finally experinented wth—+the famous five-cent price for each book—
and neant the other innovation which the Perfector nade necessary:

el ectrotyping the Little B ue Books.

Li notype netal has a conparatively short |ife, besides the
difficulty of handling that | described in the precedi ng pages. Wth
the prospect of electrotyping, it was desirable al so to reduce
handling of the plates to a mninumand | amvery proud of the
solution which is still in operation. The arrangenent of the Little
Bl ue Book pl ates has al ways been one of the nost interesting and
original aspects of their production in nass quantities.

Asingle plate for a page neasuring only 3 1/2 x 5 i nches woul d be
awkwardly snall. The solution was to gang the plates in fours—our
plates for four pages grouped together in a horizontal row Thus, if
you Wil refer to the table of arrangenent of pages for a 64-page
book, given a page or two back, the four page-nunbers at the |left of
the top rowrepresent the first solid electrotype plate. Each row
thus contains two el ectrotype plates, and for a 64-page book there
are 16 plates in all-or 32 separate plates for the paired-

conbi nati on of two 64-page books.

These el ectrotype plates are not nade type-high (.918 inch). The
type-surface is of copper.; fastened to a | ead base, the whol e bei ng
about three-twentieths of an inch (11 points) in thickness. A

speci al base is |locked in the chase which goes on the press, or
which is always on the Perfector, so arranged that when a Little

Bl ue Book el ectrotype plate is put onit the whole is type-high and
the plate can be | ocked on by flanges which grip and hold it in

pl ace. The 32 plates necessary to print a pair of 64-page Little
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Bl ue Books wei gh 88 pounds. The linotype slugs for the sane two
books woul d wei gh about 160 pounds. The difference, entirely aside
fromthe i mense saving in handling and elimnation of error, and
besi des the nmuch longer life (four or five tines that of |inotype)
of the plates, is imensely significant.

These el ectrotype plates are cast fromtype set in Kansas Aty, M.,
and sent down to Grard by overnight freight. Page proofs of the
Little Blue Books are always read by the editorial staff in @rard
bef ore any book is given an okay for being sent to the foundry- Each
Little Blue Book is read, on the average, four tines in order to
nake it as free fromerror as possible. In the case of originally
prepared nanuscript, the author is al so asked to read the proof.

To set that first 500 books in type and have el ectrotypes nade was a
col ossal task, indeed. But it was done, and nowthe entire |ist of
1,260 different books is in plate form stored in three huge vaults,
one above the other fromthe basenent to the second floor, in the
AQrard plant. These vaults are fire-proof wth special autonatically
| ocking fire-doors. Wen you reflect that it takes 16 plates of four
pages each for every 64-page Little Bl ue Book, you will realize that
these vaults contain in excess of 20,000 separate plates. The pl ates
of all wthdrawn Little Bl ue Books are al so on file sonetine, you
know, it nay be desirable to i ssue themagain.

Little Blue Books are printed on a fair grade of book paper. The
stock is coomensurate in quality wth the selling price of the
books. It is shipped to Grard direct fromthe mlls in carl oad
lots, ranging from25 to 35 tons to a car. It cones all ready in the
proper sizes for the Perfector and other presses and is stored in
the warehouse, stacked flat on platforns. These platforns are
wheeled in to the hungry presses on the trucks before nentioned.
Wsual | y a dozen stacks are kept in the pressroom especially in
wnter, to be dry and warned so as to keep static electricity down
toamninmum Satic, by the way, which causes sheets to balk at the
feeder, to run crookedly down to the cylinder, and so on, naking all
kinds of grief, is one of a publisher’s annoyi ng probl ens.

Al the presses and other machinery are electrically driven, by
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power supplied fromthe nunicipal power plant in Qrard. Even the
automatic letter-opener in the front office runs by electricity.

Fromthe presses the printed stacks of paper go to the bindery,
where the autonatic folders | have al ready nentioned proceed to fol d
each signature of two books to nake themready for stitching. It
takes five folds to conplete the folding of a pair of 64-page books.
The signature now | ooks |ike two books, one above the other, w thout
covers, unstitched and untri med.

The boxes of folded signatures and boxes of correspondi ng fol ded
covers are now pl aced al ongsi de the stitchers-of which there are
two. For a 64-page book it takes three girls to operate the
stitcher—ene feeds the signature on the endl ess chain, another feeds
the cover to nmatch, both are jogged autonatically so as to be even
and are then stitched wth two wre staples in each book, and the
third girl receives the stitched book and packs it again into boxes.

The boxes of stitched books now go to the trimmers, of which there
are also two. In stacks of 16 these stitched books, still paired, go
Into place under the kni ves—a stack of 16 on each side. Wth the
trimmers in use here, two operations are necessary-the books are
first trimmed on the outside edges and then, being turned around on
the bl ock by a special handle, they are trimed on the ends. The
operator packs the trimed books into boxes once nore.

Now t he books are ready to be guillotined. Qne cutter only is
necessary to handle the entire output at this final stage of the
manuf acture of Little Bl ue Books. In stacks of 16, the books are

pl aced parall el under the long knife, there being roomfor 12 such
stacks. Wen the knife cones down, notor-driven, it cuts the book
exactly in half at. one operation. The books are then packed in
"house boxes," each box bei ng nunbered to indicate the book it
contains, and the boxes are stacked on platforns ready to go into

t he warehouse and be put away on the shel ves. The pl ace of each box
as it is put anay is recorded on the inventory cards, so that a box
of any desired nunber can be |ocated in a nonent. Each house- box
contai ns about 500 books; for an edition of 10,000, therefore, about
20 boxes are required for storage. This varies for 32-page books,
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whi ch average 800 books to the box; 96-page books average 350 to the
box, and 128-page books average 250.

At any tine, wth alist of 1,260 titles, the warehouse inventory
shows an average total stock of between 7,000,000 and 12, 000, 000
books. The lowest level in tinmes of active distribution has been

6, 000, 000 books—er an average stock of 5,000 copies of each title.
This would last only six nonths on the principle that a successful
Littl e Bl ue Book nust have a sal es record of 10,000 copi es annual |y
—and the best sellers run to as nany as 30, 000, 50,000 and even
70,000 copies sold in a year. The necessity for a routine printing
procedure to keep all the books in stock is thus clearly evident.

The mninumedition or printing of a Little Blue Book is set at

10, 000 copi es. The naximumis limted to 30,000 copies at one
printing. Sone are printed in quantities of 20,000 copi es. The
reason for thisis the limt of warehouse space, plus the necessity
of constant rotation in printing the editions in order to keep al
the books in stock. Naturally, it would be cheaper to print editions
of 50,000 copi es and store themaway; but the growth of the series
has been so extraordinarily rapid that facilities have not grown
sufficiently to take care of nore than the average printing of

10, 000 books at a tine. There are al ways about 300 books with a
stock of less than 5,000 copi es—sone of the fairly slow sel |l ers—so
that there are al ways books ready for new printing. Thus the presses
have al ways been kept in operation.

The total nunber of Little Bl ue Books produced and sold is taken up
and anal yzed in the first six chapters. The average printing,
distributing it evenly over the nine years from1919-1927 i ncl usi ve,
has been cl ose to 13,000, 000 books annual ly. At first, of course,
the figure was but a fraction of this, and at maxi numcapacity it
has run to over 25, 000,000 books in one year.

The waste fromthe trimmers and ot her nachines is, of course, bal ed
and sold for waste paper, by the carload. It is worth while to
nention, in passing, that the only serious accident during the
entire nine-year record of Little Bl ue Book production occurred wth
this notor-driven bal er-the young man operating it got his finger
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caught in the tightening wre and lost the first two joints of the
second finger on his left hand. He is now an apprentice in ny
conposi ng-room

Summari zi ng, the nachi nery ready for a naxi numout put of 80, 000
conpl eted Little B ue

Books per day of eight working hours, includes one Perfector press,
three snaller presses, and the Pony press, four folders, two
stitchers, two trimmers, and one guillotine. There is al so one

fol di ng-machi ne for folding covers. Qccasional ly covers are run two
up or four up on a job press especially for a rush printing—and the
two snal |l er cover-folders stand ready to fol d these special runs.
There are four job presses—ene 12 X 18 and three 10 X 15, all wth
automati c suction-feeders—or printing special runs of covers, order
bl anks, office forns, circulars, etc. There are two special folders
to handl e the output of these presses. There is also a perforator,
for office forns, and a foot-power stapler if desired. There is al so
a notor-driven extra cutter for preparing special stock, and a

not or-driven sharpener to sharpen the various knives used in

nmanuf act uri ng the books. For waste paper there is the bal er.

For maxi numproduction, the total nunber of enpl oyees runs about as
follows: For the pressroom eight; for the bindery, sixteen; for the
bal er and warehouse, five to seven. The latter includes the |abor of
wheel i ng stock into the pressroom printed stacks to the bi ndery,
shel vi ng books for inventory, etc. Besides this, for changing the
presses and for such conposition as nay be necessary, there are two
| i notypes, wth operators, and a forenan and two assistants in the
conposi ng-room

| have not described ny three publications—+he Mnthly, Quarterly
and the Wekly. For the latter, to nention it for the sake of

conpl eteness, there is arotary press capable of printing fromfour
to si xteen newspaper sized pages. There are al so the necessary

equi pnent and nmachinery for putting fromfour to eight pages "to
bed," maki ng steamheat - hardened nats, casting rotary stereotype

pl ates, etc. The Hal denan-Julius Veekly is printed in the sane
nmanner as the fanous appeal to Reason, of which it took the place
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when | bought the old Appeal plant. So thoroughly did the Appeal, as
It was intinmately known, fasten its nanme upon the town of drard
that even now the Hal deman-Julius plant is al ways spoken of by the

t ownspeopl e, and even by nany of the enpl oyees, as "the Appeal ."
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Chapter XI11

Following A New TitleFrom
Gopy To Qust oner
How a Little B ue Book Gets from Aut hor to Reader

UNDOUBTELLY t he best way to understand the whol e process of getting
alLittle Blue Book into print, on sale, and sold, is to foll ow one
of the titles added during the big year of 1926 through the entire
process of its creation and nanufacture, advertising and delivery.
There are certain aspects of the process which cannot be told in any
better way than this. And this wll insure a unified and conti nuous
narrative of all that goes into the nmaking of each Little Bl ue Book—
followng it fromits inception and assignnent, and its birth on the
author’s typewiter (assumng for this purpose that it is a book
especially prepared for the series), to the honme of the ultinate
reader who has seen it advertised and has included a copy of it in
hi s order.

| put down the year 1926 as the banner year of Little Bl ue Book
gromth. The list leaped in that year fromslightly over 900 to nore
than 1,200 titles, and there began a drastic policy of replacing

al nost 200 books schedul ed for The Morgue w th new and nore popul ar
books. For various nechani cal reasons—ene of thembeing the fact
that a larger |ist becones increasingly unw el dy and expensive to
handl e-the |ist has becone fairly established at the total of 7,260
different titles. The rather odd nunber is due to the capacity of
the order-filling departnents. But the limt is al so approxinately
that of the capacity of the present equi pnent to keep in stock.
Qccasional ly, as sone old title and very slow seller sells out or
nearly sells out, newtitles wll be added as repl acenents of old
nunbers. Public taste is always changi ng, and nust be net and

sati sfied.

The idea for a newtitle is born fromthe uni on of several
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contributing factors. Possibly a series—as on English gramar and
synt ax—has been pl anned and there are still a fewtitles needed to
round out the series. Perhaps a sudden and unforeseen popul arity of
sone i sol ated book-as the Book of R ddles, for exanple, gave rise to
books of puzzles, brainteasers, and nore riddles, one of which, a
book of tongue-tw sters, is in the process of preparation even now—
possi bly the popul arity of sone such books as this riddl e book wll
indicate that a nunber of simlar books are needed. Perhaps there is
just a sudden and unaccountabl e "inspiration,” or spontaneous idea,
for a newtitle-as happened when | inpul sively decided to add two
books, one on Fasci smand one on Missolini, and pronptly wote to
MriamA len de Ford to do the job. It just seened as though those
two books ought to be successful Little Bl ue Books; and so far, | am
happy to say, they have been.

Then again, sone regular contributor to the series nmay have ideas of
his own. He is not in touch wth the sales end of the Little B ue
Book organi zation, and he is probably not famliar wth the broad
lines of the growth of the series, but he sends in a batch of ideas,
jotted down for ready reference. Qut of this list of ideas submtted
by a witer newtitles are frequently born. Just as civilization has
advanced the nost rapidly where there has been a clash of cultures,
so the Little Bl ue Books have increased where the ideas of several
peopl e have mngl ed and nul tipli ed.

Thus, either the idea emanates fromthe Arard editorial sanctum so
to say, or it is an idea approved and perhaps sonewhat nodified in
that pregnant retreat. For it is here, not behind cl osed doors and
w t hout secrecy or cerenony —though in fancifully faceti ous nonents
| sonetines like to think .of the birth of a newlLittle Bl ue Book

| dea being heralded wth tonttons or at |east wth haut boys and
viols! —that every Little Blue Book has had its real begi nning. The
title fairly well decided upon—+t nay still be changed when the
manuscript arrives, before it is set in type-the author is sel ected
to do the job, unless it is an idea which sone author has submtted,
when, of course, he is given the chance to wite an acceptabl e
manuscript for it.

| like ny authors to be pronpt. Few of those who have contributed to
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the Littl e Bl ue Books have taken |onger than two nonths to deliver a
nanuscri pt assigned to themto prepare. For one reason, the books
any single witer has done have nearly al ways been on subjects he is
famliar wth already, reducing the |abor of research. As discussed
In the chapter entitled "An Editor and Hs Witers," the author is
given very specific instructions.

Wien the nanuscript is ready, prepared according to specifications,
it issent toneinQrard. | read it—at once. | cannot understand
editors who keep authors waiting for decisions on nmanuscri pts—
especially those wthin the Little Blue Book limt of 15,000 words.
Long book manuscripts are another nmatter, but work of this kind and
| ength should require no nore than a week for a decision. | often
read, a manuscript during the evening of the day it is recei ved-and
If it is acceptable a check for it goes to the author by the first
nail the follow ng day. This has been an unbreakabl e rule of mne
for work done on assignnment. | have had the pl easure of havi ng sone
of ny authors express personal appreciation of this pronptness of
paynent. And | know fromny own freel ance days that it is a nethod
of paynent which, in effect, doubles the actual anount of the check
in the eyes of the grateful and appreciative recipient of it. The
rate of paynent, incidentally, has been decided in the

cor respondence whi ch assigned the manuscript; it is governed, of
course, by the author’s experience, promnence, etc.

Havi ng been accepted and paid for, the nanuscript is schedul ed for
publication. First of all, it is given a nunber. Before the series
reached its top nunber, this sinply neant giving the manuscript the
next hi ghest nunber available. This is recorded in a card i ndex,

w th the nunber, nane of the author, title of the book, and the
nunber of pages the book is to contain. This last infornation is so
that the cover nmay be printed far in advance of the book itself, and
paired off wth another title wth the same nunber of pages. Now
that newtitles are replacenents only, the nunber has to be
determned by the stock report, and it is the one of sone book
destined for The Mr gue.

Before being sent to the typesetters in Kansas dty, M., the
manuscript is carefully edited. | often do nost of this when | read
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the nanuscript. the first tine editorially. Matters of style are

i ndicated, the position of illustrations is indicated if the author
has not already done it, the type, copyright notice, etc., are
witten on the copy. Wsually, a Little Blue Book is set in 8-point
type cast on an 8-poi nt slug, which nakes 35 lines to the standard
Little Blue Book page. Sonetinmes, when it is very desirable to get
In nore words, it is set 8 point on a 7 point slug, which nakes 40
lines to the page. Quoted natter is narked to be set 7 point, and

| i kewi se any footnotes. Along index is usually set 5 1/2 point, two
col ums to the page.

The copy is set in Kansas Adty, on contract, and the galley proofs
are read and corrected there. The book is then paged, bei ng made up
wth title page first, then copyright notice and Tabl e of Contents;
the first page of the text is on either page 3 or page 5. Runni ng
heads repeating the title are at the top of each page, though
sonetinmes this heading varies and indi cates each separate story in a
col lection of short tales. The book is proofread once and sent back
for revise, or correction. Then the proof is sent to the author, as
an extra precaution, and when it cones back the author’s corrections
are checked and the book is given a final reading before bei ng given
an QK Wen at last QK it is sent back to Kansas Adty, and the
type is delivered in the foundry for the casting of the el ectrotype
pl ates described in the chapter entitled "Howthe Littl e B ue Books
Are Produced. "

The plates for the new Little Blue Book arrive in Qrard by freight,
or by express if it is arush. It is pronptly schedul ed for
printing, and no doubt the covers are ready waiting for it. In the
regular routine it is printed, goes through the bindery, and is
ready for the warehouse. Each box in which this title is packed, has
the nunber on it-everything

relating to this book throughout the plant is done entirely by its
nunber—and as it is shelved a boy records it onits inventory card.
Wien the order departnents need new supplies of the book it can be
readi |y found and pronptly put in place.

Wien the new book is first placed in stock, several copies of it are
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brought to the office. Everyone in charge of a departnent gets a
copy, including each of the proofreaders —and fifty conplinentary
copies are sent to the author, if it is a book witten specially for
the series. If the book is to be copyrighted (as all the new books
are), the proper formand affidavit are nade out, | sign the latter
before a Notary in the approved manner, and it goes to Véshi ngton,
DC, wth tw copies of the book, for recording in the federal

ar chi ves.

Meanwhi l e, fromthe tinme the proof has been given an QK , plans
have been under way to list the new book in the catal ogue and in the
advertising. Little Bl ue Book enthusiasts scan each new

advertisenent, | amtold, wth all the fervor of astrononers
scouring the heavens for new stars or conets. Wen a newtitle
appears these Little Bl ue Book fans spot it, | gather, wth a cry of
"Eureka! "

But the newtitle is given a classification before it can be |isted.
This classification may vary fromthe one in the catal ogue, for
several systens of classification are in use. Sonetines the sorting
I's done rather pedantical | y—i ction, B ography, Hstory, Science,
etc. At other tinmes it is done nore | cosel y—Mirder, Vénen, Love,
Mstery, Health, Jokes, Fun, Entertainnent, etc. It all depends on
the audi ence for which the advertising is intended. In general, the
| ooser and nore general classifications have had the better sal es
record. Sngle-word classifications are now thought best in the
national advertising. This is all described in the chapter entitled
"An Editor Turns to Advertising.” (I sinply nust keep sone order in
this narrative, which is very nmuch |i ke an untanabl e | eopard and
WIll run anay wth ne! )

Soon the Little Blue Book is being ordered. Its nunber is found
listed anong others that the custoners want to read (the mni num
order being for twenty books, or one dollar). By this tine, if
everyt hing has gone snoothly as it shoul d, the new book shoul d have
been conpl eted and is in stock.

The nunber only is necessary when ordering a Little Bl ue Book. Each
book is identified by its nunber everywhere in the plant. The orders
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are filled by the nunbers. If titles only are sent, pronpt filling
of the order is inpossible because it nust be set aside for a
special clerk to |l ook the nunbers up and wite themon the order.
Now and then there is a little confusion when a newtitle replaces
an old title wth the sane nunber—especi al | y when soneone orders
froman ol d adverti senent or catal ogue. This is usual |y adj usted,
however, and frequently it is caught by the checkers before the
books are sent out. O occasionally a typographical error slips in
and a book is listed wth the wong nunber. But this is fortunately
rare, and the systemof identification by nunbers works out, on the
whol e, extrenely wel|.

The orders arrive in Grard at a varying rate. The average has been,
in the past three years, about 2,500 orders per day, being nuch | ess
In sumer and going to a fairly constant average of 4,000 in the
wnter. This nail is opened several tines a day—each | etter bei ng
slit by an autonatic nail-opener which slices atiny strip fromone
edge of the envel ope.

Arls sort the orders into pigeon-holes by states, and the nail is
finally opened as arranged by states. This is for conveni ence in
zoning the parcel post |labels later on. Pairs of girls work together
i n opening the mail, each pair having an addi ng- nachi ne. They sit on
opposite sides of a desk, wth a specially constructed box between

t hemwhi ch has separate conpartnents for checks, noney orders,

bills, specie, one-cent stanps, two-cent stanps, and ot her stanps.

As each letter is opened one girl carefully notes the amount of the
remttance enclosed, tossing all the other contents of the envel ope,
as well as the envelope itself, to her partner. The contents, plus
t he envel ope (which may be useful in checking carelessly witten
addresses, or for identifying orders which contain no nane or
address inside the envel ope, as frequently happens), are placed on a
file by the second girl, The first girl calls out the amount of the
remttance, indicating its nature, as "X' if it is a check, "P. Q"
if it is anoney order, "cash," or "stanps." Thus, if a nman sends a
dollar bill, the girl calls: "Qhe dollar cash." If it is a check for
$1.10, she says: "nhe dollar ten cents X" If it is stanps, she
says: "Forty-two cents stanps."
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The second girl verities this anount wth that in the order or
letter. If it agrees she wites the anount and character of the
remttance in red pencil on the order or letter; if thereis a

di screpancy it is checked up at once. At the sane tine the anount is
recorded by the first girl on her addi ng-machi ne. The total of each
file of orders is thus secured, and the addi ng-nachi ne slip pi nned
tothe full file, to be checked upstairs in the clerical departnent
before the orders are sorted into departnents. CQD orders and
general inquiries are placed on separate files, as the nail is
opened. If no remttance is enclosed, it is so witten on the order.

Fini shing her share of the mail, the first girl totals her addi ng-
nmachi ne. Then the contents of the box—ehecks, noney orders, cash,
and stanps-are careful |y counted and checked. If no mstake has been
nade this agrees wth the addi ng-nachine total. If thereis a
mstake it is searched for until found. Then the various receipts
are prepared for deposit in the bank, and the group of nail-openers
starts on the next nail. There are usually four such openi ngs every
day. In busy tines eight girls work all day opening the nail.

Upstairs in the clerical departnent the nail is further sorted into
orders for Little B ue Books, clothbound books (a snmall |ist
advertised on circulars in outgoi ng packages), the publications, and
foreign orders. The latter are given separate clerical files for
handl i ng by the nore experienced cl erks. Trade or whol esal e orders
are al so separated and sent down to the Trade Depart nent.

The Little Blue Book orders are then careful |y checked—+he nunber of
books ordered is counted and checked with the remttance.

O screpanci es are set aside for handling by the head of the
departnent. Each order havi ng been checked, and the orders bei ng
grouped in files of twenty-five orders each, typists prepare a
conbi nation parcel post |abel and receipt. Then the orders are
"zoned," as the girls say—the parcel post zone being indicated for
t he gui dance of the stanpi ng clerk when the package is mailed. On
the order is narked to go by express, freight, etc., as may have
been requested. A clerical force of fromfifteen to forty girls,
dependi ng on the amount of business, is required for this part of
t he | abor.
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The files of orders are sent down to the Oder Flling Booths, where
girls take the files and start their endl ess pronenades from nunber
to nunber. These boot hs contai n 650 pi geon—-hol es each, and each such
hole wll hold about 30 Little Bl ue Books, dependi ng on the nunber
of pages. It thus takes two booths for each conplete order-filling
section. These are arranged in nunerical order, wth gui de nunbers
at the top of each row so that the girls wal k fromnunber 1 around
to 1260 to fill an order. It is helpful if customers list their
orders in nunerical sequence.

Soecially detailed girls known as "case-fillers" seeto it that the
pi geon-holes of Little Bl ue Books are always full. They get their
extra supplies fromthe house boxes, which are arranged |ikew se in
nureri cal order on | arge shelves just outside the booths. These
enpty house-boxes, in turn, are replaced with full boxes by ever-
wat chf ul boys.

Qher girls act as checkers, sitting at |ong tabl es where each
order, after it is gathered, is checked for error or omssion. Each
checker initials the order when Q K fastens the parcel post |abel
to the books, and it goes in oblong, fiat boxes, wth other orders,
to the packers. The checkers alternate wth the girls who wal k about
filling orders, in about two-hour shifts, so that they first walk
and then sit down, thus keeping themfromtiring too nuch.

Little Blue Books are substantially packed in specially nanufactured
corrugat ed pasteboard cartons, which are ready in sizes suitable for
20, 25, 30, 40, 50, 80, 100, 200, 400, 500, and 1,000 Little Bl ue
Books, respectively. These cartons are sealed wth strong gumred
tape—+t is permssible for nail-order houses to seal parcel post
packages if they guarantee the contents to be as indicated on the

| abel, and also if the parcel bears the notation: "My be opened for
postal inspection if necessary.” This nakes a thoroughly sturdy
package and nmakes sure that all shipnents of Little Bl ue Books
arrive in good condition. It is also a swfter and nore efficient
net hod of packi ng than the ol d-fashi oned way of w appi ng- paper and
tw ne.

The seal ed cartons, wth the labels glued on, then go to the
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nailers. Here they are wei ghed and stanped according to the zone

I ndicated on the |abel, and those to go by express drop down a

speci al chute where an express agent picks themup at regul ar
intervals. The stanped parcels go into ULhited Sates nail sacks, and
are carried to the post office by truck four tines a day. Eficient
train service fromdrard neans that the books are soon on the way
to the custoner, and, received in good condition, the Little B ue
Books are ready to be read.

The order-filling, packing, and stanping girls vary in nunber
according to the press of business. The mninum at tines of |owest
ebb, is ten girls. The maxi numhas been rather flexible-once in a
while the nunber of girls desired is not availablebut it has been
as many as forty-five girls, working in four sets of two boot hs
each.

d course, wth the volune of orders constantly being handl ed, there
are errors and m sunderstandi ngs, and consequently conpl ai nts. But
the conplaints are all handl ed by one girl in charge of the

Conpl ai nt Desk.

As soon as the inventory of a Little Bl ue Book shows | ess than ten
boxes in the warehouse it is reported to the front office and a new
printing of the book, if it is sellingits quota, is scheduled. If
the book is falling behind its quotait is sent to The Hospital, as
described in the chapter on "Rejuvenating the d assics."

Such is the routine fromday to day. Oders cone in from everywher e—
fromChina, Japan, India, Australia, New Zealand, all the countries
of South Arerica, fromthe Wst Indies, Central Anerica, Mxico, and
t housands from Canada, and also fromall over Europe, and fromS am
Iraq (Mesopotama), Egypt, South Africa, etc.-in short, wherever
English periodicals may be sent and read. Qne order, of which | have
al ways been especially proud, recently came fromway up North, on

A aska Red Rver, a tributary of the Yukon in the Arctic Arcle—
where there was only one nail service a year. The custoner wanted a
supply of reading to last fromone year to the next.

There is nore than a little romance in the daily mail. It nust keep

Page #168 The First Hundred Million — E. Haldeman - Julius



any nail -order business frombecomng dull. Aside from nanuscri pt
and regul ar routine correspondence, there are all kinds of
unsol i cited communi cati ons-freely of fered suggesti ons and advi ce,
pleas for financial aid or donations of books, urgent inducenents to
Invest in a new patent fly-wheel or sone other "patent" whatever-
you- nay-care-to-call -it—sent in, by the way, conplete wth bl ue
prints—eonfidential letters fromfanatics who have found the secret
of the universe or a panacea for all human ills, people who have

al ways wanted to wite a book or who have witten one and are still
seeking to get it published, pencil-witten screeds and | aboriously
penned hopel ess manuscripts, and so on. | have been invited to join
scores of societies, associations, and clubs; | have been asked to
be an honorary nenber of this or a contributing editor to that.
Peopl e want ny advi ce on the books their children should read, or
they want ne to quote chapter, page, and verse for themon data for
sone debate or ot her.

But | have passed up nany such chances to becone rich in a single
night, or to be an everlasting benefactor to nankind, or to | earn
the deep, dark, hidden secret which rules this gigantic universe.
have never |ost any sleep over these opportunities | have m ssed,
for the next mail, along wth a generous batch of orders for Little
Bl ue Books, is sure to bring others to keep ne and- ny assistants
frombei ng bored with nothing but nickels and nunbers of titles
want ed.
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Chapter XIV

BusnessMan or Philanthropis

Is the Policy of the Little Bl ue Books Commercial |y Sound?

PH LANTHRCPY is a word that has been gratuitously applied to the
Little Blue Books so many tines that it has cone to be al nost an
accusation. (he thinks of philanthropy as applied to hospitals, wth
t hankf ul ness, and sonetines as thankful |y when applied to |ibraries,
but it becomes nore of a gesture and | ess of a benefit when it takes
the formof statues, bronze plates, and other bric-a-brac. To | abel
the Little Bl ue Books with philanthropy, then, may be a doubt f ul
conplinent; though it may indicate the generosity of the sponsor, it
al so suggests that the power of noney al one supports the existence
of the enterprise, and that is scarcely conplinentary to the

perspi cacity and general ship that nay be behind it all. It is an
axiomthat noney can do anything, and peopl e have ceased to be very
much surprised by what noney does. If they are inpressed it is not
because it is exceptional that noney has such power, but because
they are forcibly remnded of all that noney nay do if it can be
obtained in sufficient quantity.

| insist that | ama business nman and not a philanthropist. |
invested ny capital inthe Little B ue Book idea because | thought
It was a sound business venture. It was ny belief that the Arerican
readi ng public woul d support a series of this sort, and | ganbl ed on
that belief-ganbled, that is to say, after carefully weighing the
chances and deciding that there was |ikely to be nore than an even
br eak.

Perhaps the notion that philanthropy was backing the Little Bl ue
Book arose when the series was given the idealistic name of a
University in Print. For a five-cent series of pocket-sized bookl ets
to aspire to be a Lhiversity in Print is unheard of in nodern

busi ness annals: it is visionary, say the skeptics, and surely it is
folly, say the statistical business physicians who keep their
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fingers on the commercial pul se.

The only thing anyone thought could be sold to the public in nass
guantities, in the way of reading natter, was a nagazi ne or a
newspaper, and particularly a sensational sheet w th scream ng
headl i nes, or a tabloid wth kindergarten pictures. So said the
intell ectual skeptics. It was even contended that you coul d sell
chew ng gumin mass quantities, but you could hardly expect the
buyers of it to read even what is said on the wappers. The Ask- Me-
Anot her craze showed how few peopl e who snoked t housands of
cigarettes really had noticed whose picture was on the gover nnent
tax stanp affixed to every package. But one is privileged to wonder,
Is he not, howsignificant all of these observations rmay be?

By openly advocating a Uhiversity in Print—aot at a hundred dol | ars
or so, but at five cents as a basic price per unit—+ can understand
that | did lay nyself liable to the charge of philanthropy. But in
this book there are figures, and tabul ati ons of sal es, and anyone
can see for hinself that | did not have to be a phil ant hropi st—+hat,
to put it very bluntly, | was as interested in naking a profit as
Henry Ford.

| use the word philanthropist in its nost prosai c sense—as inplying
soneone who gives for the sake of charity. He gives expecting
nothing in return unless it be the plaudits of the nultitude. The
philanthropist is a |over of nanki nd because there is a vicarious
notoriety init; it is the next best thing to being a nonarch or a
general or a manufacturer of autonobiles. But philanthropy nay al so
have a figurative inplication+t mght be applied, | daresay, to an
enterprise which is comercially sound and yet which is genuinely
val uabl e and benefici al .

So though | reject the nane of philanthropist, and prefer being
regarded as a business nan, | hasten to explain that | woul d not do
"anything for noney." | amglad that ny profits have not cone from
the nmanufacture of nunitions of war, for exanple. | amglad, in
other words, that | have been abl e to use good busi ness toward the
| nprovenent instead of the exploitation of the nmasses.

Page #171 The First Hundred Million — E. Haldeman - Julius



There were series of dine and ni ckel books before the Little Bl ue
Books. Anong ot hers, there were the di ne novel s—vany of which, by
the way, were not as scarlet as they have been painted. But "di ne
novel " is universally accepted to nmean sonet hi ng trashy and perhaps
contamnating. "Little B ue Book," on the other hand, represents a
st andar d+-ust because a book would sell in large quantities at five
cents was never a sufficient reason for putting it into ny series.

There is a difference between naki ng noney fromthe wde sale of a
bad book and nmaking a profit fromthe popularity of a good book the
difference is gratifying. It is one of those virtues which are their
own reward. | see no reason why a man shoul d not be proud of doing
such a thing, and | see no reason why he should not insist that it

I S good business and not charity.

Certain deni zens of an intellectual dem-nonde fling the word

"popul ar” at this and that as though it were al ways a condemi ng
epithet. Wat nearly everyone wants or nearly everyone is doing is,
perforce, they contend, enpty and worthl ess—lat and stal e, though
profitable. This is no true judgnent. No sweepi ng generalization can
be a true judgnent.

The Little Bl ue Books have gradual | y becone popul ari zed and are
becomng nore so yearly. | admt this, because it was the aimof the
series in the first place, and because | see nothing derogatory in
It. Early experinentation was to a large extent finding out what the
reading public wanted nost at a low price in the way of good
reading. M/ fundanmental contention was that the public woul d buy
good reading if it was nade available in a convenient format a
fraction of a dollar. This was borne out, and is still borne out, by
the results.

Necessarily, there has been a | arge nunber of books-part of the
world s best literature, certainly-which have not had a w de popul ar
appeal . This could not be expected. Even the proverbial well-read
nman has not read all of the good books, for there are plenty which
wll not appeal even to him Tastes differ; sone books are by their
nature of wde appeal, while others are limted. The very fact that

| did not keep unpopul ar books in the series, when it was found they
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were not selling, is really sufficient evidence that | amnot a
phi | ant hr opi st .

But wth the ideal s which have al ways been behind the Little B ue
Books the series, though grow ng nore popul ar year by year, has
never been degraded. Do you consi der joke books degradi ng? A sense
of hunor is hardly | owbrow, and even the broadest joke the nost
intelligent of us nay laugh at, for there is really nothing
contamnating in the laughter that nmakes the whole world kin. Life
needs nore | aughter. Joke books do not distort the truth, do not
mslead their readers, do not msrepresent |ife—except, wth the

| i cense of conedy, to nake exi stence nore endurabl e.

Profitabl e ventures anong the cheap paper - backs have been nanual s of
fortune-telling, palmstry, astrology, and other forns of fanciful
character-reading, so called. People wll buy such books, | gather.
But the books are deliberately msleading. Though ostensibly for
entertai nment and good fun, they induce the credul ous to believe
that there is sonething in them Wat do you find inthe Little Bl ue
Books? Instead of sol enm conpendi uns of this fal se know edge, there
are books whi ch expose the frauds and showthe falsity of all such
systens, books witten, too, wth a sense of hunor and good fun that
nakes themat the sane tine popul ar and honest.

| have dropped profitabl e books fromthe series because they did not
cone up to the standard set for the Little Bl ue Books. Such books
got into the series in the early days-especially several on

i nproving the mnd, doctoring up the personality, and giving s rosy
glowto the daily hunmdrumof life. These books were liars. They

pl ayed fal sely upon the inagi nati on. Because of the great rush of
the first days of the series—the necessity to get a | arge nunber of
books into the series—sonme bad books, but lightly scrutinized, got
into the list. This inprovenent group proved i mensely popul ar—but

| ater, in calmdeliberation and determnation to keep to a definite
hi gh standard, the books were killed. They went into The Mrgue.
This, if youwsh, isidealism or philanthropy inits figurative
sense. But if you contend that it is not al so good busi ness, |
retort by asking you, then, what is the worth of a good w Il built
upon a nai ntai ned standard of truth-telling, shamsnashing, and a
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debunki ng policy that knows no favoritismor evasion?

| say again that this is good business. It is comercially sound
because the reading public of Averica has shown that it wll buy the
truth if it can get it. It wll buy good reading and the facts about
lifeas it is, alongwth its fun and entertai nnent—aith its jokes
and its puzzles and its ganes, this reading public wll buy
Shakespear e, psychol ogy, authoritative manual s of health,
significant debates, science, the best fictionin the world s
literature, self-educating books, sone poetry, and the best thoughts
of the world s greatest thinkers.

You can point out that this reading public wll also buy bad books
galore, that it is not really capabl e of exercising judgnent or
discrimnation. | amnot so sure of this. At any rate, it is the
publ i shers who exercise the discrimnation, and a nan who nust read
Wlly-nilly wll buy, after all, only such books as are on the
narket and wthin reach of his purse. But given a chance, these
readers wll buy good books, and by reading themthey wll acquire a
better taste and learn to tell the difference between a good book
and a bad one.

If I claamcredit for anything, aside fromestablishing a
commercially sound series of five-cent books, it is that this
series, which has lived up toits aimof a University in Print, has
done nmuch to inprove the reading taste of the Arerican public. As |
point out to sone of the better known witers today, if some of
their best work appears in the Little Bl ue Books, a w der narket for
their other work is created. A nman who reads one or two of the
stories of Wlbur Daniel Seele, or some of the hunor of St ephen
Leacock, in the Little Bl ue Books, wll be on the watch for other
wor k, published el sewhere, by these sane witers. | take a great

deal of pleasure, personal deference aside, in introducing such
names as Fannie Hurst, Theodore Dreiser, Ben Hecht, EW Howe, WII
Durant, Joseph MCabe, WIlliamJ. Felding, |saac Gl dberg, Manuel
Komrof f, James openhei m Sherwood Ander son, Max Beer bohm John
Cowper Powys, A arence Darrow, UWpton S nclair, and so on, to nention
sone of the contenporary nanes, to a new audi ence through the Little
Bl ue Books.
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Incidentally, this is probably the best place to denolish anot her
astoni shingly preval ent msconception of the purpose of the Little
Bl ue Books. The charge is sonetines brought against ne that | am
trying to injure the cl ot hbound book business by putting Qut these
paper bound "jitney classics." This is absurd. In the first place, a
Little Blue Book by its very nature, though substantial and durabl e,
cannot supersede a cl ot hbound book. It has never been ny intention
to have it do so. Frequently, by circul arizing buyers of Little Bl ue
Books, 1 sell large quantities of clothbound books of other

publ i shers—or | issue no cl ot hbound books what ever nyself.

The aimand field of the Little B ue Books are distinct fromany
other. Far frombeing conpetitors, the Little Blue Books are really
tiny mssionaries, spreading a taste for good |iterature and
Inducing a desire for better reading. The average nan, the potenti al
book- buyer of tonorrow has but little spare cash to spend for
books. The chances are he will not spend it at all unl ess he can be
sure of getting what he wants. Perhaps he reads the reviews, but
nany times he does not. Even if he does, they do not tell himall he
wants to know But by naking a sel ection froma series such as the
Little Bl ue Books, he can nibble and sip at small cost, and thereby
| earn what he wants to read-and perchance find out that good books
are not really dull after all, which is sonething, | wager, that he
never | earned i n school .
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Chapter XV

An Editor TurnsToAdvertiang
How the Littl e B ue Books Have Been Adverti sed and Sol d

SOME people think it strange that | have al ways been ny own
advertising nanager. But the enterprise of the Little Bl ue Books
does have the peculiarity that production and selling are closely
linked wth editing the books. The phases are so cl osely interwoven
wth .each other that it is really inpossible to separate them As
an editor | could do ny work best only by know ng the situation from
the point of viewof the advertiser; as an advertiser | could act to
best advantage because | was al so the publi sher.

Though | have al ways been ready to consi der good suggestions from
others, the advertising of the Little B ue Books has been to a | arge
extent dependent upon ny experience in editing and publishing them

I n another chapter | give a clear exposition of the date-lines sal es
policy in advertising the series, and why that policy has served its
useful ness and is already discarded. That sal es policy, however, as
| pointed out, was a direct outcone of the publishing circunstances
and condi ti ons.

In national advertising several general principles characterize ny
policy. 0 national advertisers using full-page space i n nmagazi nes
and newspapers, | amthe only one who utilizes literally every agate
line. My advertising has | ess "white space,” and consequent!|y nore
type, than any other | can renenber. Mich of ny advertising, since
It carries alarge list of Little Blue Book titles, is al nost solid
type. Though this is contrary to the dictates of sone of the best
advertising experts, all | can say is that it has done the work.

At the start of this discussion of advertising | shoul d perhaps
explain that advertising is neasured in "agate lines." An agate |ine
Is the amount of space required for a line of agate (51/2 point)
type a columm w de. A newspaper or nagazi ne page i s divided
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customarily into a specified nunber of colums, a certain nunber of
agate lines in each colum. Agate lines run fourteen to the inch, so
that an advertisenent a colum w de and ten i nches deep woul d
neasure 140 agate lines. An agate line is the unit of neasurenent,
and the advertiser nust pay for it even though the space is not
occupi ed by type, if the space is divided off fromthe rest of the
page or paper as part of his advertisenent.

Anot her consideration in Little B ue Book advertising has been that
inprinting the list of titles it has been necessary to confine each
title to one agate line, if possible. This requirenent has often
nade it necessary to alter the title, and it has al ways nade it
necessary to include all possible description—hat woul d be the
blurb for a larger and nore expensi ve book—+n that one agate |ine of
space. | have discussed all this in the chapters entitled
"Rejuvenating the Qassics,” "The Hospital ," and "The Mrgue, "

The Little Bl ue Book business, too, is fully ninety-five percent a
nai | -order business. A few scattered bookstores, and to sonme extent
the five-and-ten-cent stores, handl e assortnents of Little Bl ue
Books, but by far the greater part of the business is directly
recei ved fromthe custoners thensel ves through the nails. This is
anot her characteristic of the advertising—all of it urges the
custoner to order direct fromdrard, enclosing his remttance wth
hi s order.

The fact that the orders are received direct fromthe custoners is
inportant. It has enabl ed

ne to test the pulling power of all kinds of advertising nedi uns and
nethods, for all Little Bl ue Book advertising is "coupon
advertising"—ahich neans that it requires the custoner to send
direct to the Hal denman-Julius Publications, and the address gi ven
contains a "key" nunber, such as Departnent X-11. This "Dept." or
"key" nunber on the envelope or in the letter enclosed wth the
order tells at once what advertisenent shoul d receive credit for the
business. It is much better than requesting the custoner to
"nention" the nmagazi ne or paper when ordering, and | have found that
| ess than one person in a hundred omts the key nunber when
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addressi ng his order.

Key advertising is thus different fromgeneral advertising which has
no direct returns. The advertisenents of tobacco, cosnetics, chew ng
gum aut onobi | es, gasol i ne, nmachi nery, and so on, whi ch have no
coupons (such as requests for sanpl es), are published w del y—and the
only possible test is whether the business of the conpany as a
whol e, as conpared with the advertising budget for previous years
and the present year, shows a proportionate inprovenent. But the
adverti ser who uses no key cannot tell at all whether one nagazi ne
Is better than another, or whether his billboards are doi ng any good
what ever .

Even the advertising of nost book publishers is unkeyed. The usual
line is "at all bookstores," or "ask your seller.” If the book sells
enough copies to pay all expenses, including the advertising, wth a
nargin of profit besides, the publisher bal ances his books wth a
smle. But he has no assurance that sone of his space was not

wast ed; he does not know, for exanple, that he mght have done even
better had he stayed out of certain publications entirely and
doubl ed his space in certain others. He has no way of know ng. The
net result of the whole is the only figure available to him

e mght think it safe to assune that a nagazi ne wth a guarant eed
circulation, wth an advertising rate proportionate to that
circulation, and wth a sufficient nunber of regul ar advertisers to
Substantiate the stability and coomercial worth of the publication,
woul d be a good nediumfor advertising Little Blue Books. This is
not at all a safe assunption to nmake. | would test such a nagazi ne
w th keyed copy, and see howit conpared wth others of simlar
circulation and cost. If good, all right; if it failed, that would
be the end.

Advertising is an "art," not a science. That is to say, if it is
successful 1t depends nore upon a happy inspiration than upon a
hard-and-fast rule of technique, all the advertising school s

notw thstanding. If it were a science it woul d al ways work accordi ng
to fixed lans; the expert could determne in advance, w th graphs
and fornul as, just what the outcone woul d be-he could foretell
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whet her the returns would vary as a parabola or would rotate |ike an
ellipse. But, | amsorry to say, this cannot be done. Wenever |

| ssue a piece of advertising copy, even to a nediumthat | knowto
be good, | await the result wth an open mnd. (ten | am anxi ous;
sonetines | amdelighted, sonetines di sappoi nted.

| have seen sone of what | considered ny best ideas fail when put to
the test. | have been anazed to find others taking hol d wonderfully.
For exanple, two or three years ago | tested sone copy headed: "An
Agnostic Looks at Life," feeling that the tine had cone for general
circulation of literature that advocated a liberal attitude toward
religion. This failed. Now recently, | amexperinenting wth.
Joseph MCabe's fifty Little Bl ue Books, discussing religion, wth
the headline: "The fascinating story of nman's struggle to grasp the
neaning of religion,” and it |ooks as though this will be a success.
And in the face of a failure to put across a Little B ue Book
"Library of Love," as a set, | amhaving encouraging results froman
endeavor to sell a high school "Educational Gourse,” nade up
entirely of Little Blue Books, as a set. It is sinply inpossible to
forecast what an advertisenment wll do.

It is aconstant ganble or, if you do not like that word, it is a
constant repetition of experinent and change, and experi nent agai n.
It is not even true that the sane piece of copy wll 80 its work
indefinitely; as a matter of fact, the results fromone

adverti senent, wthout change i n appearance, are never the sane
twce in succession. In this connection | should point out that |
have never been able to afford—due to the | ow price of ny product—
advertising nerely for "propaganda" purposes. For exanple, | could
not spend noney to run a standardi zed col utm adverti senent

announci ng new Littl e Bl ue Books, or to run copy whi ch endeavored
nerely to get people’ s curiosity aroused about the Little B ue
Books. Such net hods doubl e or triple the cost of the adverti sing
necessary to put over a sale. | nust sell, as | later explain, from
the first insertion itself. That is one reason, perhaps, why | nust
al ways change the appearance of ny advertisenents, trying first this
appeal and then that.

Many t hi ngs nust be taken into account when estinating the val ue of
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a nagazine or paper. Inthe first place, if the periodical has a
large circulation, howdid it build up that circulation? A nunber of
so-called "nail-order" periodical s have weekly or nonthly
circulations sonetines above the mllion nark—papers such as Hone
Friend, Househol d Journal, CGonfort, Hone drcle, Gentlewnan, etc.—
but are these nagazi nes bought to be read? To a | arge extent, of
course, the magazines wll be at least hastily examned i n the homes
to which they go, for one reason because they go to rural districts
and farns where little reading of any kind is available. But the
circulation is built up wth premuns—you get a dozen rose bushes,
and two or three nagazines for a year, all for a half dollar or a
dol l ar, as the case nmay be. The nagazi nes contai n conparatively
little reading naterial the whol e they have been found undesirabl e
nedi uns through which to sell Little Bl ue Books.

There are sone nagazi nes whi ch base their advertising rate, not on
t he nunber of hundred thousands circul ation, but on the quality of
the circulation. If the nagazine is read largely by famlies wth

| ncones over eight or ten thousand dollars a year, or by peopl e
interested only in the nore expensive products, this periodi cal can
charge a rate commensurate with the quality of that circulation.
Such nmagazi nes are House and Decoration, New Yorker, Vanity Fair,
Vogue, etc. Due to the lowprice of Little

Bl ue Books, and though many of the readers of these nagazi nes m ght
|ike to read the pocket series, these nagazi nes cost too nuch for
the business they get for such a lowpriced product. | do not use
themfor Little Bl ue Book advertising, except possibly in very snall
space at different tines, as a test.

There are a vast nunber of trade and cl ass publications, of which
the average reader has no idea. The tobacco world al one has several
nonthly periodicals devoted to it; so has the drug trade, the
cosneti c and beauty hop busi ness, hardware nerchants, groceries, and
all the rest. BEven the filling stations have their own periodical.
But these nagazines are not read for general interest; their appeal
I's based on the business or trade they represent. It is the sane

W th union | abor publications, or religious journals, or |odge
papers. Their interest is so specialized that they do not divert a
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proper anount of attention to an advertisenment of general reading
such as the Little Bl ue Books. | have found them on the whol e,
undesi r abl e nedi uns.

In a group by thensel ves are the school and col | ege papers. These
run into the hundreds. They are nearly al ways unsound fi nanci al |y,
and their advertising rate has no relation to their pulling power. |
see no reason why vast national industries, wth noney to scatter
prom scuousl y in advertising, should not hel p out these struggling
student attenpts. But | have found—either because the students are
of ten pennil ess, or because their studies give themenough to read—
that | cannot sell Little Blue Books to the school and university
groups through their own periodicals. Though ny audience is |largely
nade up of nodern youth, | reach these young peopl e through the
nagazi nes they buy on the newsstands.

d the nore general nagazines, printing an assortnent of fiction and
articles, the group known as wonen’'s nagazines is the largest and
boasts the largest circulation. | nean such nagazines as Fictorial
Review, Ladies Hone Journal, VWnen' s Hone Gonpani on, [elineator,

etc. | have tested these at different times—er sone of themand I
have al ways confirnmed the early rule that wonen' s nagazi nes do not
pay for Little B ue Book adverti sing.

Per haps sone of ny readers will throw up their hands in amazenent,
protesting that wonen are known to be the largest part of the
Anerican reading public. Perhaps that is so. | have no precise
figures to contradict this statenent, but if it is true it nust be
because they buy their reading fromother nedi uns than their own
nagazi nes. 0O course, these wonen’' s nagazi nes are | argel y addressed
to the interests of the housew fe and her househol d-and housew ves
have, on the average, little tinme to read nuch besi des the one
"honme" nagazi ne they nay recei ve. Busi ness wonen, who read nmany of
the sane general periodicals as nmen-tike Liberty, Judge, Golliers,
Qurrent Hstory, Review of Reviews, (olden Book, Svart Set, Physical
Qul ture, Cosnopolitan, etc.—perhaps are better buyers of books than
housew ves.

| do have one set of figures that is significant. In 1926 the
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Research Bureau of Liberty nade an exhaustive test of Little Bl ue
Books sol d t hrough their colums. This test—ef 1,000 orders sel ected
at random confined only to 25 books each-showed that 79.8 percent
of the books were ordered by nen and only 20.2 percent were ordered
by wonen. This ratio nmay be ten percent off, due to the fact that
many wonen sign their nanes wth initials only, and in this test
only those orders that were obviously fromwonen were counted as
such. But the figures indicate that not nore than 30 percent of the
orders cane fromwonen. | think it fair to assune that Liberty s
circulation represents a cross section of the nultitude of Anrerican
people, and if thisis granted, it shows that nore than tw ce as
nmany nmen buy and read Little Bl ue Books as wonen. These are the only
exact figures | have, but they strongly suggest why | have never
been abl e to nake the wonen’ s nagazi nes pay.

In support of this arraignnent of wonen as Little Bl ue Book readers
| can say that | have a fair list of books devoted exclusively to
wonen’' s interests—beauty hints, howto dress, cosnetics, care of the
baby, pin noney, cooking, hone hel ps, etc. But none of these books
are sensational sellers, though nost of themshow a fair average. On
the other hand, books about wonen-such as Venen of Antiquity, Vdnen
Wio Lived for Love, Vonen the Eeernal Primtive, etc.—-are very good
sel l ers, probably because they are w dely purchased and read by nen.
A new book is bei ng added i n 1928100 Professi ons for Vénen—whi ch
nay indi cate whether the professional interest is stronger in

readi ng wonen than the hone interest. It wll be interesting to
watch the record of this book. | amsorry that no figures are

avai l able for this discussion.

Unfortunately | have no figures whatever as to age. | have al ways
had the feeling that Little Bl ue Book readers are |argely young
people. It is certain that a | arge nunber of themare of college
age, or areintheir early twenties-1 gather this fromletters |
receive. But due to the fact that periodicals which appeal strongly
to young peopl e—as Shart Set and Physical Qulture-are al ways good
payi ng nedi uns, | know that young people forma large division in
the arny of Little Blue Book enthusiasts. | believe in the youth of
Aneri ca—these youngsters are w de awake, ready to |learn, and urged
on wth real energy and anbition. They want to know all the facts—
but it is a healthy sign that they want facts and not sordid
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msrepresentations or lurid products of the inagi nation.

How do | know whet her an advertisenment for Little B ue Books pays? |
have al ready expl ai ned how the advertising is keyed, so that every
order received can be credited to the proper advertisenent. This
keying is done by one girl every day, as the orders are checked
over. Special cards are provided, wth the key nunber, nane of the
publ i cation, copy used, space used, position given, and the cost.
Entries on these cards are nade tw ce dail y—+he norni ng recei pts and
the afternoon receipts. Thus | know not only how nuch the
advertisenment finally .brings, but I know howlong it pulls, how
soon the recei pts reach their peak, how soon the adverti senent
brings inits cost, and so on.

Good nagazines pull for nonths after the advertisenent has appeared;
orders are still received fromadvertising as far back as 1925-+n

Li berty, for instance. But these dribblings do not naterially hel p
the advertisenent’s record, except that they show howlong old
nagazi nes are per used.

In general, | amwlling to spend fromtwo to two and a half cents
tosell alittle Blue Book—especially to get new nanes. If | have to
spend | ess than two cents to sell each book, the nediumis of
exceptional pulling power. If 1 get $2,000 or nore froman
advertiserment costing $1,000, | amsatisfied. If | get $2,500 to
$3,000 | ament husi asti c.

Here are sonme of the actual receipts fromsone particul ar
adverti senents: Date Space Cost Returns

N Y. Tines Book Review 10-30-27 2 pages $2,500 $4348.89 M d- V¢ek
Pictorial 9-15-27 2 pages 300 924.56 NY. Daily News 1-30-27 1 page
1,400 2789.49 Physical Qulture Cct. 1927 1 page 800 1, 759.19 Sart
Set Nov. 1927 1 page 850 1,888.35 Pathfinder 4-11-25 1 page 1, 000
2,763.66 Life 9-26-23 1 page 650 1, 215. 23

Harper's Monthly Got. 1925 1 page 200 382. 15
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Review of Reviews (ct. 1925 1 page 325 642. 68 (ol den Book (ct. 1925
4 pages 800 1,927.48 Liberty 1-9-25 2 pages 5,000 13, 321. 31 Chi cago
Tribune 2-10-26 1 page 1,300 2,884.36 Hearst’s International Feb.
1925 1 page 1,000 2,369.12 The Nation 9-10-24 1 page 150 349. 29

To show how the returns froman advertisenent steadily increase to a
peak and then fall off, | amincluding a table of three insertions
of two pages each in Liberty. This table shows the fluctuation of
the recei pts in an understandabl e way. It is worthy of note that the

general trend of the receipts is the sane, substantially, for all
t hr ee.

Daily Returns fromThree LIBERTY Insertion (Sundays Are Not Count ed)

Date of Insertion 1st Day 2nd Day 3rd Day 4th Day 5th Day 6th Day
7th Day Sept. 18, 1926

(1st Day 9-13) $13.74 $85.01 $447.38 $613.07 $849.06 $713.48
$1, 042. 48

Jan. 9, 1926

(1st Day 1-4) 94.86 108. 47 403.83 698.57 768. 65 844.81 1, 222. 43 Jan.
30, 1926

(1st Day 1-25) 55.43 98.61 452. 65 666.36 699. 84 233.401 1, 396.36 8th
Day 9th Day 10th Day 11-12th 13-15th F nal Tot al

Sept. 18, 1926 $319.82 $429. 96 $344.11 $412.69 $904. 62 (Dec. 6)
$10, 050. 39

Jan. 9, 1926 355.23 526.11 612. 75 920.64 802.52 (Mar. 6) 13.231.31

Jan. 30, 1926 363.97 492.56 455.27 741.17 2,187.41 (Apr. 2)
12, 051. 45
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1 Saturday on which rmail was opened only in the norning; what woul d
have been the afternoon's nail is included in the next day's
(Monday' s) total .

In brief explanation of the figures in the foregoing table, | shoul d
add that an insertion in Liberty, if successful (and | have never
had a failure in this magazine so far), wll nore than "pay out"
(which neans to bring in the cost of the advertisenment or better)
wthin the first three weeks of returns. The first returns begin

al nost al ways on Mbonday—the magazine is placed on the newsstands the
previous Saturday, being dated the Saturday follow ng. That is,

Li berty for Septenber 18, 1926, was pl aced on the newsstands
Septenber 11, and | had the first returns on the 13th. Liberty
always "pull s" (brings returns) regularly for nearly ninety days,
and then drops down to fromone to five dollars a day for another
nonth or so, finally dwndling to a dollar or so every now and t hen.

Advertising in the newspapers has the sane characteristics as that
I n the nagazi nes. The enphasis in Little Bl ue Book copy—Aow t hat
date-lines and sal es i nducenents have been abandoned—s on two
things: the established five-cent price, including postage to any
address in the world, and the great scope of choi ce—&, 260 different
titles. These two selling points, added to the reputation and
general excellence of the series, are nowdoing all the work of
selling the books to a wde and constantly increasi ng audi ence.

| can nake the general statenent, froma w de experience, that
advertising a nail-order product in snall-city newspapers never
pays. nly newspapers in the larger cities—New York, Boston,

Phi | adel phia, Baltinore, Chicago, Los Angel es, etc.—are good. Sone
papers in these larger cities are nuch better than others, not due
so much, perhaps, to variations in the nentality of their readers as
to a difference in purchasing power. An inportant factor is the
reader-interest the newspaper has—and this is a matter of
reputation. Is it bought because it is examned thoroughly from
first page to last, or does it depend upon one or two features to
build up its circul ation?
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| know that | have nentioned only two general considerations, and
that even these cannot be applied |ike a blanket to all cases. The
difference in pulling power between two papers in the sane city is,
after all, nuch nore deep-rooted than either of these things. It
woul d take an involved analysis to explainit. Al that | knowis
that all papers are not alike, and | keep away fromthose in which |
once wasted ny noney.

But it is an absolutely general rule that the snall-city newspaper
does not pay. This is because the rate i s based upon two thi ngs—+he
actual circulation and the cost of running the advertisenent. The
latter includes typesetting, ink, paper, etc. But the circul ation of
the snall -city paper is not sufficient to justify an adverti sing
rate based upon that alone, so that per hundred readers, |et us say,
the cost is proportionately greater than it is to reach every
hundred readers of a newspaper in one of the larger cities. The

| arger the paper the lower the cost. For exanple, | have nailed copy
fromdrard | ate Saturday afternoon, every line of which had to be
set—totaling actually nore than 1,300 |ines of type-and have had the
pl easure of seeing the conpl ete advertisenent inserted in the early
norning editions of the Chicago Tribune for the very next Tuesday,
and have received the first orders \dnesday afternoon! Chicago, you
know, is 600 mles fromdrard. The cost of rushing through that
advertisenent is really very large a snall-city newspaper coul d not
afford it at a rate based upon circul ation at so nmuch per thousand
as the Chicago Tribune figures it.

Newspaper advertising i s nore epheneral than that in the nmagazi nes.
By this | nean that it reaches its peak sooner, and falls off nore
rapidly. Newspapers are read soon after being delivered—at |east On
the evening of the day they are dated-and, except Sunday newspapers,
whi ch approach nore nearly to the nmagazi nes, their readers act

qgui ckly on any nail-order advertising that appeals to them To show
this | amalso putting in a table of three insertions of one full
page each in the Chicago Tribune, which shows the fluctuation of
newspaper receipts. Conpare this wth the table of Liberty-and then
wth the table of an insertion 0 two pages in Review of Reviews, a
nonthly of steady pul | i ng power.
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Caily Returns fromThree CH CAGD TR BUNE I nsertions (Sundays) Are
Not Gounted) Date of Insertion 1st Day 2nd Day 3rd Day 4th Day 5th
Day 6th Day 7th Day Feb. 10, 1926

(1st Day 2-11) 0.0 $202. 19 $391.05 $177.80 $408. 78 $118. 62 $210. 61
Jan. 14, 1926

(1st Day 1-15) 11.31 962.08 491.67 258. 32 221.54 154.23 161.19 Jan.
5, 1926

(1st Day 1-6) 14.76 350.76 448.35 332.65 295. 77 53.71 153.49 8th Day
Oth Day 10th Day 11-12th 13-15th F nal Total

Feb. 10, 1926 $198.67 $100.21 $74.27 $135.55 $361.12 (Mar. 10)
$2, 884. 36

Jan. 14, 1926 72.10 83.55 69.56 156.81 107.56 (Mar. 10) 3, 788. 62
Jan. 5, 1926 98.35 81.73 141.12 54.41 105.30 (Mar. 10) 2,959. 81

There are sone interesting things to be noted about these three
newspaper insertions. Al represent copy for the sal e which cl osed
February 28, 1926—+threatening the wthdranal of certain titles,

whi ch were later w thdrawn as had been adverti sed. The returns from
Chicago usual ly start very slowy on the afternoon of the day
followng the insertion-for February 10 this snall anount was not
recorded. The big returns cone in the first week, always—a newspaper
Is read very soon after its purchase or delivery, especially a
weekday issue, but this was date-l1ine copy and a nunber of peopl e
nust have torn out the advertisenent and set it aside until they
were ready to order. The fact that all three of these insertions

pul led rather steadily up to a week or so after the closing date of
the sale shows this. It is also worthy of note that though two of
these insertions were only nine days apart, both did very well

| ndeed. Though sone re-ordered who had responded to the insertion on
the 5th, it is practically certain that a |l arge nunber of those who
answered the 14th advertisenment had not noticed the one nine days
before. Sone, of course, were remnded of the previous
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adverti senent, on which they had neglected or forgotten to act, and
I medi ately took action when so forcibly remnded that these books
nust be bought imediately. But nany peopl e do not notice nuch that
cones under their eyes—they nmay have been in nore of a hurry on the
5th than on the 14th-so that in a paper wth a large circulation it
often pays to repeat frequently. Finally, note that the insertion of
February 10, close to the closing date of the sale, kept nuch hi gher
returns through a | onger peri od—because the adverti senent pul | ed
fromtwenty-five to thirty-five days |less than the previous
Insertions. Date-line copy always slunps to zero shortly after the
closing date- its nain di sadvant age.
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Caily Returns froman Insertion in REM EWCOF REM BEVW6 (Sundays Are
Not Count ed)

Cct ober, 1925

Date of Insertion

1st Day 2nd Day 3rd Day 4th Day 5th Day 6th Day 7th Day

(1st Day 9-28) $10.97 $4.65 $12.02 $8.08 $17.46 $11.41 $7.95
8th Day 9th Day 10th Day 11-12th 13-15th F nal Total

$14.00 $14.25 $9. 82 $22.47 $33.04 (Jan. 1) $518. 68

1 Saturday on which mail was opened only in the norning: what woul d
have been the afternoons nail is included in the next day's
(Monday' s) total .

It isinteresting to observe that the Reviews of Reviews, being a
nont hl y magazi ne, pulls nuch slower than Liberty, a weekly, or the
Chicago Tribune, a daily. This nagazine pulls fairly steadily for
three nonths, paying out usually in the first thirty days. The
difference in the way the returns cone in is accounted for by the
fact that a nonthly magazine lies around on library table and | ounge
for weeks, where different nenbers of the famly pick it up and
glance through its pages. It is filed anay, too, nore permanently in
libraries, and even sone individuals keep files of their favorite
nmagazi nes. That is why sonme of ny nagazi ne adverti sing pul | s—+hough
it isinvery snmall anounts—+or a year, or even two years. It is
therefore i npossi bl e ever to use a nonthly publication if quick
returns are desired-for quick results the newspapers are the only
nedi uns. The closing date of nonthly nagazi nes, being far in advance
of the date of the publication, is another handi cap. They are

val uabl e, but copy for themnust be planned far in advance, and
usual ly it is necessary to wait sone tine for full returns.
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In general, | nmake but little change—soneti nes no change at al |l —+n
the list of books advertised in nmagazines of the quality class,
nagazi nes usual |y classed as "l owbrow, " hi gh-cl ass newspapers, and
the tabl oi d newspapers. Al of these supposedly vastly different
audi ences are given their choice of exactly the same books, at
exactly the sane price, under exactly the sane conditions. To sone
extent, their selections fromthe sane |ist do vary. |In another

pl ace | conpare these differences. But in general the appeal Of the
Little Bl ue Books is thoroughly denocratic—+hey |ure the nickels of
the well-to-do as well as the nickels of those who have fewto
Spar e.

M/ newspaper canpai gns are a unique feature of Little B ue Book
advertising. Their success shows nore than anything el se that there
Is areal field for good reading at a price wthin reach of the
aver age Pocket book. People like to taste, also; they will nibble at
the classics and at coll ege subjects if it wll not cost themtoo
much to nake the experinent. The crowni ng achi evenent of Little B ue
Book distribution, indeed, | regard as the success of selling them
t hrough the pages of the tabl oi ds—+he gumchewers’ ad-sheets, the
nost sensational papers printed anywhere. In these papers, | have
successfully listed and sold Little Bl ue Books of acknow edged
excel | ence—nany of the sane books bought by readers of Harper’s and
the Atlantic Mnthly.

A conplete list of the magazines that have printed Littl e Bl ue Book
advertising would fill nore than a page of this book. Sone of them
have proved good nediuns for a time; others were tried for test
purposes only. Several are used at long interval s; sone are used
regularly. They range all the way fromPolice Gazette to Asia; from
the Nation, a liberal, to the Pathfinder, a conventional; from Srart
Set and True Gonfessions to Qurrent Hstory and Personality; from
the Md-Wek Pictorial to the New York Gaphic; fromHygeia to
Physical Qulture; fromHarper’'s to the Witer's Dgest. Little Bl ue
Books have been sol d through the Capper Publications, the Fawcett
Publ i cati ons, the Newsstand G oup, and the Macfadden Publi cati ons.
They range fromlLife, Judge, and (ol |l ege Hunor to the Gol den Book
and Red Book. Wierever readers are found —there is a place for the
Littl e Bl ue Books.
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Fromny nine years of advertising in all kinds of periodicals and
papers | have built up a mailing list exceeding half a mllion names
and addresses the world over. After each order has been filled file
cl erks 1 ook up the nane and address of the custoner in these drawers
of stencils; if the nane is not already there, a netal stencil is
stanped on a special nachine, and this stencil is filedinits
proper place by state and city. Fling by addresses is for the
conveni ence of the post office departnent when large nmailings are
nade fromthese lists. That is why, when there is a change of
address, a custoner nust send both his ol d and his new address-for
the stencil is filed by his address, and not al phabetically by his
nane.

These 500, 000 nanes and addr esses of book- buyers-only purchasers’
nanes are stenciled, nere inquiries bei ng answered and t hrown away—
are kept constantly up to date by a corps of clerks. Al nailings of
catal ogues or circulars bear the Iine "return postage guaranteed, so
that if the address is wong the piece of nail wll be returned and
the stencil can be renoved fromthe files. In every nailing —and
there are at |last two each year—fromten to fifteen percent of the
addr esses have changed.

This list of nanes, by the way, pays for its upkeep by rental. Q her
publ i shers or nail-order organi zations using direct-nail advertising
rent the use of this list of names. | renenber that Edward Bok, when
seeking to give the w dest possible publicity to his Peace H an,
used the entire list of Little Bl ue Book buyers. The circul ar
letters, already in envel opes, seal ed and stanped, were sent to
GArard by express. Only the addresses were affixed here. This is the

usual procedure, and the business fromthis rental of the nmailing
list pays for keeping it in shape, and it is always ready for ny own
use—a convenient |ist of people who have bought Little B ue Books
and who are likely to be interested i n new catal ogues w th new
titles.

Though | amlargely dependent upon direct returns fromnational
advertising being |arge enough to be profitable in thensel ves, at
the sane tine | count upon a |large anount of re-orders, as every
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nai | - order house does. |In every outgoi ng parcel post package of
Little Blue Books there is a snmal|l 32-page catal ogue of the 1,260
Littl e Blue Books. Fromthi s catal ogue al one thousands of-dol | ars’
worth of business accrues in the course of a year. For exanpl e, the
little catal ogue keyed as Dept. G 33, which was first sent out My,
1927, has brought in, to date, $20,630.55 worth of orders. These
orders cost only the nanufacturing cost of the catal ogues; there was
no mai |l i ng expense or other advertising expense-whatever. The par cel
post packages al so contain "stuffing,” which is nade up of circulars
and advertising natter about ny publications-VWekly, Mnthly, and
Quarterly, and Joseph MCabe's Key to Qul ture—and sone
advertisenents of cl ot hbound books of other publishers which I think

Wil interest Little Bl ue Book readers.
A nost interesting aspect of this stuffing is a small, inconspi cuous

312 X5-inch slip, on ordinary book paper in black ink only, wth
roomfor very little argument or persuasion of any kind. This slip
has been inserted in Joseph MCabe’s Little B ue Books, and nerely
calls attention to Joseph MCabe’ s new series, The Key to Qulture.
The anazi ng power of M. MGCabe is shown by the fact that several
peopl e a day who read his Little Blue Books use this little slip,
this tiny "stuffer,” to send in a subscription to The Key to
Qulture. This is selling a $5 article to a man who first buys
sonething that costs only five cents. And just because of the

I nfl uence of a nan’s nane.

Another regular circular is a four-page 5 1/2 X 81~inch fol der
describing WlliamJ. Felding s new cl ot hbound book entitled Sex
and the Love-Life. This is stuffed in all outgoing packages of
Little Blue Books, and its only sales argunent is a conplete |ist of
the contents of the book-and the price, $2.65. An average of 20

copi es of this clothbound book are sold every day fromthis

| nexpensi ve circul ar-and to buyers of five-cent books. This speaks
well for the influence of M. Felding, and al so for the sincere
desire on the part of these readers to i nprove thensel ves by getting
at the facts about |ife.

| constantly send out a 3 1/2 X 5-inch "coin-card," advertising the
Hal dernan-Jul i us VWekly for ten weeks at ten cents. This coin card
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urges the reader to send back a dine and receive the Wekly for ten
weeks. This card al one keeps the circulation of the VWekly at an
average of 70,000 copi es—haking it an excellent nediumto advertise
not only Little Bl ue Books, but ny Monthly and Quarterly nagazi nes.
The Monthly costs $1.50 annual |y, and has been built up al nost
entirely through advertising in the Wekly to a circul ati on of
50,000 copies. The Quarterly, at $3 per year, has been simlarly
built up to 18,000 copi es. Joseph MCabe's Key to Quiture ($5 per 24
| ssues), through advertising in these publications and vari ous
circulars, has reached a subscription list of 7,000 (January 1,
1928).

Incidentally, | should point out that these publications of mne
especially the Mnthly and the Quarterly—are not only valuable to ne
as advertising nediuns for the Little B ue Books and for each ot her,
but their editorial requirenents constantly conplenent the editorial
needs of the Little B ue Books. Manuscripts bought for Little Bl ue
Books are run serially in the publications, thereby advertising the
aut hor, and nanuscripts bought for the publications are frequently
gathered together later for Little Bl ue Books. Sone very successful
books have been evol ved through this nutual Iy hel pful nethod. |

point out particularly how such authors as Joseph MCabe, WIIiamJ.
Fielding, WIlI Durant, etc., have been nade wel|l known to Little

Bl ue Book readers by this policy. This al so reduces the expense of
nmanuscripts and hel ps to keep the selling price of Little B ue Books
at five cents each.

At one tine | utilized the space on the back covers of the Little

Bl ue Books thensel ves for advertising. | could, as a natter of fact,
sell this space for &tidy sumannually. But | took ny own
advertising off, and have allowed no other advertising on the Little
Bl ue Books, for no other reason than that it cheapened the books

w t hout enough gain to offset this lowering of the quality of the
product. Little Bl ue Book covers present an attractive if

| nexpensi ve appearance in their plain blue covers, except for the
nunber and title and author on the front. | prefer not to nar this
neat appearance, even though it mght sell a few nore books per
year.
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For catal ogue distribution | depend al nost solely upon the little
cat al ogues stuffed in outgoi ng packages, and in yearly catal ogues
nailed to ny list of buyers of the Little Bl ue Books. A though to
sone extent, when a new catal ogue is ready, | advertise the
publication of this new catal ogue i n nagazi nes other than ny own, |
have found that the "general inquiry" formof advertising does not

pay.

By general inquiry advertising | nean that which does not solicit
orders, but endeavors to arouse the interest of the reader so that
he will wite for a free sanple, a free booklet, or a free

catal ogue. For sonething fairly expensive, like a | arge set of

cl ot hbound books, when the nargi n bet ween nanuf acturing cost and
selling priceis large, is all right, because it is not necessary to
sell to so nmany different custoners in order to nake it pay.

But inselling Little Blue Books | nust sell to a great nany
individuals, due to the [owprofit each separate order represents.
If | depend on inquiries for catal oges, | have to do the work, in
effect, twce first | have to interest the reader in a catal ogue,
and then, wth the catalogue, | have to interest himin the books.
It is better, | have found, to list sone of the nore attractive
books in the original advertisenent, and solicit orders directly on
the nerit of the product itself. If the reader al so wants a free
catal ogue wel | and good. But his attention is focussed at once on
the books, and his business is solicited wthout any internedi ary
cor r espondence.

Little Blue Books do well in this formof direct advertising because
if a man knows what they are and does not buy themfromtheir titles
as listed he wll not buy themat aft—or | cannot afford to spend
nany penni es arguing himinto a purchase which the lure of the
product itself cannot consummate. M/ best policy has al ways been to
print ny catal ogue—er as nuch of it as there nmay be roomfor—n the
pages of the nmagazi nes and newspapers whi ch carry ny adverti si ng.

A newformof Little Bl ue Book advertising is at present undergoi ng
experinental exploitation. Wth solarge alist it is possible to
break the books up into a nunber of snall, closely related groups of
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books. For exanpl e, Joseph MCabe has sone fifty Little Bl ue Books
giving a conpl ete survey of religious controversy. These fifty books
are being advertised, wth promsing returns, as a set-sold in
unbroken lots of fifty, no choice being permtted. A series of fifty
Little Blue Books giving the essentials of a high school education

I s being advertised and sold in the sane way. This shows t hat
different forns of appeal have their very separate val ues—peopl e are
buyi ng these special sets who nay have up to the nonent ignored
general Little Bl ue Book advertising in which they coul d have pi cked
out these fifty titles or any fifty or less that they mght have
want ed.

A variation of this group advertising is al so used when | ess than
full -page copy is desired. | refer to advertisenents of one col um
only, in a magazine, or even as snall as 100 or 75 agate lines. |
have even used as snall an advertisenent as 35 agate |ines—+isting a
series of Little Blue Books on crine and crimnals, wth a choi ce of
one book or nore at five cents each plus a cent a book for postage.
This is always to get new names fromsources where it woul d not pay
to run | arger copy.

Sone of the snaller advertisenents have been headed: | MPROVE
YOURSELF! These were usually in space of 75 agate |ines, and are run
inawde variety of publications during spring and summer, when

| arger copy is likely not to pay out. | al so use nore sensati onal
little ads, headed "I Vént to Know About Love," with a list of the
hel pful Little Bl ue Books on sexual hygiene and | ove stories from
the world s literature. These are the advertisenents, usually in
space of 50 agate |ines each, which | nowand then run in the "nail-
order" publications. Alist of from50 to 70 Little B ue Books,
though wth abbreviated titles, can be set in snall type in a space
of 50 agate lines —giving a fair range of choice and nmaki ng it

possi ble for the adverti senent to pay out on the two-to-one basis
which | require.

Sone of the results fromsuch advertising are as foll ows:
Publication Date Space Cost Returns

Hygei a Feb. 1927 1 colum $ 60. $128. 58
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Srart Set July 1927 50 lines 80. 312.35

Psychol ogy Aug. 1927 50 lines 25. 123.49

Git May 1927 50 lines 60. 120.96

Anerican Arl Feb. 1927 1 col um 40. 96. 77
Yout h’ s Conpani on 3-17-27 100 lines 125. 236. 49

Frequently, of course, | have the advantage of being able to test a
pi ece of new advertising copy in one of ny publications-the Véekly,
Monthly, or Quarterly, or even in all three. If it pays out in these
publications | can be fairly certain that it wll have a good chance
of paying out el se where, especially in periodicals | knowto be
good nediuns for Little B ue Books.

For if | have | earned any one general truth fromny experience in
advertising Little Blue Books, it is that human nature is the sane
inall walks of life-whichis nothing new It is just that the
Golonel’s lady and Rosie O Gady are really sisters under their
skins, and so both of thembuy approximately the sane Little B ue
Books. It may seeminpossible that readers of the Atlantic Monthly
shoul d buy practically the sane titles as readers of Shart Set, but
It is nevertheless the truth. The desires and inclinations of all
readers are nuch alike-they are limted chiefly by their ability to
under stand, by the range of their know edge, and not by what they
would like to read about if they can grasp it.
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Chapter XVI

A Comparison of Advertisng Mediums
Are Dfferent Little Bl ue Books Sold via D fferent Magazi nes?

ITis totheir wde appeal that the Little B ue Books owe their
success. By wde appeal | nean, of course, a series of books so
sel ected and so distributed over a variety of subjects that the
titles wll lure orders fromreaders of Harper’'s as well as from
readers of Liberty and Pathfinder. The sane books are sold to all
cl asses of readers—though there is a variation in the actual books
selected, this variation is not as large as one mght suppose. In
nost cases it is sound advertising to use the sane copy in a group
of publications of wdely different tone and poli cy.

However, | have | earned sone interesting facts fromny use of the
sane copy, in a variety of nmagazi nes and papers. | have | earned, for
exanpl e, that the New York Tines Book Reviewis the only nedi um
through which | can sell, in an appreciable quantity, the Little

Bl ue Book edition of Charles DO ckens’ Christnas Carol. Don't ask ne
why—rany of the results fromLittle Bl ue Book advertising are al nost
riddles. For this book does not sell at all, conparatively, to the
readers of Harper’'s—and only mldly to readers of the Nation. The
nearest conpetitor to the Tines on this book is the Srart Set, wth
a sale of half as nany.

Before | go into a lengthy discussion, | nust explain the figures |
shall use. | shall take up, in particular, the actual statistics
secured fromsimlar advertisenents of 1927 in Harper’s, Nation,
Shart Set, Pathfinder, NY. Tines Book Review Liberty, and NY.
Daily Gaphic. This offers a wde range. Harper’'s is a nagazi ne of
limted appeal -a rather conventional, "quality," thoroughly safe and
reliabl e nagazine. The Nation also has |imted appeal -but it is

| i beral, decidedly progressive, and reaches a group of aggressively
alert, somewhat radical readers. The Svart Set is a rather

sensati onal young peopl € s nmagazi ne, dealing in the confession type
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of short story, articles on love and narriage, and so on. The

Pat hfinder is a weekly news nmagazi ne, thoroughly conventional, going
chiefly to snmall tows (less than 10,000 popul ation), wth a
circulation that is entirely nmail order—Ao newsstand sal es what ever.
The New York Tines Book Reviewis a feature section of the Sunday
edition of the NY. Tines, undoubtedly one of the world s greatest
newspapers. The intellectual level of this reviewis high. Liberty
Is a national weekly "for everybody," reaching a nass of mddl e
class and | aboring class readers, partly because it is a five-cent
nmagazi ne, and partly because its editorial content is kept up to the
mnute, short and easy to read, and planned to attract the weary
reader who is anxious to anuse hinself in fleeting spare nonents.
The New York Graphic is a tabl oid newspaper—+ead to a | arge extent

I n the subways of Manhattan, by thousands on their way to and from
their work.

The question to be approached in this chapter is whether there are
any w de differences in the books purchased by these seven groups of
readers; and what these differences are. There are sone, and they
tell a story. But there are strong and significant simlarities

al sowhich will be denonstrated in due course.

The basis of the statistics has had to be given a common
denomnator, so to speak. The actual returns fromthe adverti senents
are necessarily wdely divergent. But for the sake of conparison the
figures used here represent the nunber of books ordered in 1,000
orders. That is to say, if 1,000 orders (of about 20 books each; or
roughly 20,000 books in all) are received, and out of this group 90
peopl e order DO ckens’ Christnmas Carol —+he 1,000 figure for this book
Is 90. As a matter of fact, 90 people out of the 1,000 selected from
the NY. Tines Book Reviewreturns did order this book; 50 peopl e
out of the 1,000 Shart Set readers al so ordered it-but of the 1,000
orders received fromThe Nation, only 10 ordered it. These are round
nunbers, but they hold true, and are genuinely representative.

There is one possi bl e expl anation of the difference in the sal es of
this particular title. Readers of the Nation, being well educated
and for the nost part well read, are already famliar wth the
story. Readers of the Srart Set and Tines, however, have nerely
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heard of it (speaking in general), and are curious to read it. |
cannot expl ai n, however, the peculiar silence on the part of the
readers of Harper’'s, who bought, for exanple, Dr. Jekyll and M.
Hyde-to the extent of 70 orders out of 1, 000.

e broad generalization can be made w thout any possibility of
contradiction. Hgh or low rich or poor, read or unread, the
interest in sex—the rel ati onshi p between nen and wonen, the
attraction of nale for fenmal e and vi ce versa—+s universal. R ch nan,
. poor nman, beggar nan, thief; doctor, |awer, nerchant, chief-all
are fascinated by this subject. Wether the orders cone from

pal atial residences or hovels, fromcities or villages, fromoffices
or hones, fromcolleges or prisons, the domnance of this subject is
I nevi t abl e.

The interest in sex and |ove nay express itself in different ways.
The orders nmay be, indeed, for somewhat different books—but the

| npul se behind the orders, the notive for buying the books, is
everywhere the sane. Here are the figures, reduced to actual
percent ages, for the seven groups of orders to be anal yzed here:
Harper’'s, 41 percent of the readers buy books on sex, | ove,
narriage, or a related subject; Nation, 61. percent; Shart Set, 70
percent; NY. Tines, 54 percent; Gaphic, 62 percent; Liberty, 71.
percent; Pathfinder, 27 percent. In every case the proportion is
nore than a fourth; in all but two cases it is over half.

e of the anazi ng aspects of these percentages, to is the very | ow—
conpar ati vel y speaki ng-sal e of "sex books" to readers of the

Pat hfi nder. Actually, these readers bought books of self-i nprovenent
and sel f-education-which is to say books hel ping themtoward better
English, better heal th, better understandi ng of thenselves and
others and their relation to the worl d—+o the extent of 31 percent.
The NY. Tines Book Review al so runs to 31 percent self-inprovenent
books, but the Tines readers wanted to know about |ove and sex to

tw ce the extent that Pathfinder readers did.

It is possible-no statistics are available, and | amnerely offering
a hypot hesi s—+hat readers of the Pathfinder are largely famly
groups, nmany of themperhaps elderly, living in snall towns.
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Their interest in |ove and narriage has ceased to be intense, if |
may put it that way. They show clearly that they are nmuch nore
interested in educating thensel ves along |ines other than phases of;
the rel ationshi p between nal e and fenal e.

Viewng this interest in sex in nore detail, though the dom nance of
the subject is paranmount throughout all these nedi uns, the actual
titles selected vary considerably, and are variously significant.

For the sake of conparison | have before ne |lists of 100 Best
Sellers for each of these seven nagazines. In this list of 100 there
are sonme sex books—a series by WlliamJ. F el ding=hich are found
in all seven lists. These are books whi ch everyone wants, al nost

w th exception:

Wiat Married Vonmen Shoul d Know 260
Wiat Married Men Shoul d Know 220
Wiat Young V@nen Shoul d Know 200
Man's Sex Life 190

What Young Men Shoul d Know 170

The figures indicate the average nunber of copies sold in each 1, 000
orders. It is interesting to notice that the best seller of the
group is Wat Married Vonen Shoul d Know, and that the books for
wonen outsell those for nen. This holds true, in general, for all of
ny advertising. To sonme people this nay indicate that wonen are nore
interested in securing authentic infornmation of this kind than nen.
But in another place | have pointed out that fromnost indications
nen are the best buyers of Little Blue Books, and | rather think
that nen buy these books of facts for women as wel | as those
addressed nore particularly to thensel ves. | see no reason why bot h
nen and wonen should not read all of the books, and | amquite sure
that this interest in the opposite sex explains the |larger sal e of

t he books for wonen.
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As to whether nen actually do buy nore Little Bl ue Books. than
wonen, | have taken the trouble to find out. A careful tabul ation of
the orders recei ved shows that 71 percent cone fromnen and only 29
percent fromwonen. Hsewhere | have poi nted out how wornen’s

nagazi nes sel dompay out for Little Bl ue Books advertising, and 1
expl ained that this was probably the reason. The | egend that wonen
do nost of the reading in Anerica nust be rounded upon sonet hi ng
apart fromthe Little Blue Books if it is to be sonething nore than
a legend. For these facts are indisputable+he Little B ue Books do
depend on nen for their greatest support.

M. Felding s Wat VWnen Past Forty Shoul d Know is anong the 100
Best Sellers for every nagazi ne except the Nation, where it sold
only 60 copies in 1,000 orders. This seens to indicate that nost of
the readers of the Nation are nmen, for this is a book which nen are
not likely to be interested in. The average figure for this book in
all the nediuns is 100, which is hardly nore than half the sal e of
any of the books listed above. It sold best inthe NY. Tines, 200
copies in 1,000 orders; next best in the Gaphic, 130.

Qoria Qddard’ s Gonfidential Chats Wth Wves is a better seller
than Or. Wllrid Lay’s Gonfidential Chats Wth Husbands, in all the
nagazi nes except Harper’'s, where these two books were not
advertised, inthe ratio of 90 to 70 out of 1,000 orders. They sold
best in Svart Set (140 for Wves, 150 for Hiusbands) and Liberty (150
for Wves; 110 for Hiusbands).

Interest in narriage centered itself in the wde publicity now bei ng
gi ven conpani onate narriage, as advocated by Zrudge Ben B. Lindsey.
The book cal | ed Judge Li ndsey on Conpani onate Marriage is anong the
100 Best Sellers for Harper's, NY. Tines, Nation, Srart Set, and
Liberty. Its average sale was 160; its best sale was 300 in the
Nation; its worst was 50 in the Pathfinder, though it sold only 60
In the Gaphic. Readers of the last two publications can therefore
be regarded as | ess abreast of the tines in that they do not know
about or do not care to know about conpanionate narriage. The sal e
of this book in the Nation shows clearly, too, that the readers of
this progressive weekly are thoroughly w de-awake to what is going
on in nodern novenents toward i nproving social wel fare and
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I ndi vi dual happi ness.

The book by ny wfe, Marcet Hal deman-Julius, called Wy | Believe in
Gonpani onate Marriage, was al so a best seller in the Nation, though
not as good as the Lindsey book, selling only 110 copies in 1,000
orders. The next best figure is 100 for Harper’s. The worst is 20
for the Gaphic, though Srvart Set readers bought.only 30 copies in
every 1,000 orders when they bought 220 of the Lindsey book. The
average for all seven nagazines is 70. Thus | say again that it is
never possible to predict what a book nay do, or where it nay sel

t he best.

Anot her book wth interesting figures is denent VWod s rat her
hunor ous book called The Art of Kissing, which sold an average of
170. The actual figures for each publication are: Srart Set 350;
Harper’ s 200; Nation 160; Liberty 150; G aphi c 140; Pathfinder 100;
NY. Tines 80. The younger readers of Snhart Set can expl ain that
total, but how about staid and sober Harper’s? And howis it that
Liberty is fourth in the list? And Pat hfinder actual |y di spl ayed
nore interest in kissing than the NY. Tines. Such are the vagari es
of human inclinations. M. Wod s conpani on book, called The Art of
Gourtship, sold an average of only 60, as did al so Jokes and Q ever
Sayings About Kissing. The latter book, by the way, went up to the
phenonenal figure of 130 in the Gaphic, practically equaling the
sale of The Art of Ki ssing.

Fielding's The Child's Sex Life is anong the 100 Best Sellers in
only two publications: Gaphic and Svart Set, each wth 90 sales in
1,000 orders. Or. Reed' s Wiat Expectant Mthers Should Knowis a
Best Seller only inthe NY. Times 90, G aphic 100, Nation 80, and
Harper’'s 90. Freud on S eep and Sexual Dreans | eaps to promnence in
startling fashion: NY. Times 250; Pathfinder 60; QG aphic 300;

Li berty 190; Nation 150; Srart Set 300; it was not advertised in
Harper’s. Havel ock H1is' Love Rghts of Wnen is al so interesting:
NY. Tines 120; Pathfinder 50; Gaphic 110; Liberty 40; Nation 130;
Harper’s 110; Srart Set 130.

The two books available on birth control —hich is to say di scussions
of it pro and con, since specific contraceptive infornation is
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prohi bited by | aw-show a w despread interest in the subject. A
conpari son i s best shown by parallel figures, as follows:

Debate on Aspects of Birth Gontrol Birth Control NY. Tines 110 160
Pat hfi nder 30 50

N Y. Gaphic 120 150 Liberty 90 80

Nation 80 30

Srart Set 50 120 Harper’s Omtted Omtted Total s 480 590

The Nation is the only periodical whose readers show a narked
preference for the controversial side of the subject. The greater
interest in the "aspects" is, | fear, due to a vain hope that the
book nay contain hints or at |east sone slightly veiled infornation,
when it is obvious that a debate wll not contain any details

what ever .

The enphatic interest in sex, no natter what the phase, and

regardl ess of the author of the work, is evidenced agai n by Theodore
Dreiser’s Anerica and the Sex Inpul se, certainly the best selling
Little Blue Book of the trio he has inthe list. This title, in
fact, reaches sone rather astonishing figures: NY. Tines 140;

Pat hfi nder 40; Gaphic 130; Liberty 100; Nation 130; Harper’s 100;
Shart Set 80. Even Aenent Wod' s Mdern Sexual Mrality, whichis
whol |y argunentative and rat her abstract, shows these results: NY.
Tines 60; Pathfinder 20; Gaphic 120; Liberty 60; Nation 120; Srart
Set 150; Harper’s, not adverti sed.

Wckedness, or what people regard as w cked, even when it is only
the history of w ckedness, has undoubted attraction. It is the lure,
natural ly, of forbidden fruit, nore often than a genuine interest in
under st andi ng the circunstances the better to know |ife thoroughly
and enjoy it sanely. Sill, though the interest is in forbidden
fruit, the books which people buy in ny Uhiversity of Print wll
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Inevitably give themthe facts, and thereby induce an interest in
the facts. | amconfident that there is no fal se coloring, no

m sl eadi ng evasion, in any books | print. That is why | consider the
large interest in prostitution healthful rather than otherw se, for
It is clear that the series of histories of prostitution, witten
especially for the Little Bl ue Books by Leo Markun, are anong the
best sellers nearly everywhere. Wtness these figures:

Anci ent Medi eval Mbdern
Prostitution Prostitution Prostitution NY. Tines 160 140 210

NY. Gaphic 120 140 200 Liberty 130 80 150

Srart Set 220 180 230 Total s 630 540 790

These three books were not advertised in Pathfinder, Nation, or
Harper’s. The interest increases, understandably, as one nears
nodern tines. And yet a book called Sex Life in Geece and Rone,
though this nmay be due to a prevalent notion that G eece and Rone
were immoral, sold like this: NY. Tines 160; Pathfinder 50; G aphic
130; Liberty 60; Nation 50; Harper’'s 80; Srvart Set 210.

Even books about nen and wonen, w thout stressing sex or | ove,
create w despread interest and bring in hundreds of orders. In
particular it is interesting to observe the figures for two books of
guotations fromgreat nen and wonen witers, as foll ows:

Wat Geat Men Wat G eat Vdnen
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Lear ned Lear ned

About Vonen About Men NY. Tines 60 70 Pathfinder 40 50 NY. Qaphic
80 80 Liberty 60 30 Nation 70 50 Harper’s 40 130 Srart Set 140 150
Tot al s 490 560

As usual, the wonen have it. This is substantiated by the success of
a fairly new hook cal |l ed Wat Frenchwonen Have Learned About Love,
which sold like this: NY. Tinmes 80; Pathfinder 50; G aphic 110;
Nation 50; Liberty 70; Harper’s 140; Snmart Set 170.

| should point out here that the people will have sex in sone form
or other intheir reading, and if they cannot get it as specific as
they wsh, they-wll take what they can get. The larger total s of
sone of the mlder books in such nagazi nes as Harper’s prove this.
If the readers are given a choice between a mld title and a
sensational title, they will nearly always take the latter if they
can't afford to buy both. If they can have only the mld title, they
wll take it rather than nothing. It is human nature.

Bef ore passing to other subjects, 1 want to say that the |argest

| ists of books were advertised in Liberty, NY. Tines, and G aphic.

| have been especially interested to notice that only one
classification or group of titles in Liberty has a 100 percent sal e-
which is to say that not a title under this classification showed
zero. This classification was PASS ON Even books whi ch woul d not
have sold if listed mscellaneously, sold extrenely well when pl aced

under this headi ng. These are the books so classified, wth their
sal es figures:

A Nun's Desire and G her Poens 220
Mne. Tellier's Establishnent. Mwupassant 200
Passion in the Desert. Bal zac 190

Amorous Tal es of the Monks 180
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Lustful King Enjoys Hnself. Higo 180
Quest for a Blonde Mstress 170

The Pal son, etc. Boccacei o 160

Sex (bsessions of Saints 150

N ght in Witechapel. Mwupassant 140
Short Sories of French Life 140
Anateur Peasant drl. Pushkin 130

A Bath, etc. Emle Zola 130

Italian Tal es O£ Passion 130
Uhconventional Anour. More 120

Lost Phoebe. Theodore Dreiser 110
Wages of Sn. WD Seele 100
Brazilian Love Stories. Lobato 90
Adrl wth 3 Hiusbands, etc 80

Pol i cewoman’ s Daughter. Hecht 70
Jazz, etc. Ben Hecht 70

Polite Parisian Scandal s 70

Page #206 The First Hundred Million — E. Haldeman - Julius



Hedda Gabl er. [ bsen 70

Mont es: Matador and Lover. Harris 60
Love's Heroi smand G her Tal es 50
Happy Hypocrite' s Love-Li £e 50

Shart BEpigrans. De Gournont 40

Al those over 60 are in the 100 Best Sellers for Liberty, which
gives this classification outstanding i nportance. The headi ng
"Passion" is responsible, 1 know because sone of these titles,
listed thus, do better than nore sensational titles |isted

el sewhere.

For exanple, if Boccaccio' s The Fal con were placed in conpetition
wth his Illicit Love and Qher Sories, wthout any other
description, the latter would do better. As it is, the former sold
160 against the latter’s 130 which is truly amazing, for there is
not hi ng suggesting |l ove or sex in

The Falcon. Smlarly, Ibsen's Doll’s House is zero, as agai nst
Hedcla Gabler’s 70, but the former is usually the better seller.
Again, of Qiuy de Maupassant’s books, Wfe's (onfession is usually up
for first honors, but inthis advertisenent it sold only 110; while
, AFrench Prostitute’s Sacrifice, always a sensational seller, did
only 140, as conpared with 140 and 200 for the two Maupassant titles
| i sted under Passion. Likew se, Dreiser’s Lost Phoebe | ust

outdi stances his Arerica and the Sex Inpul se , by 110 agai nst 100,
which is unheard of. It is the heading or classification that does

I t—such headings are an inportant part of ny advertising..

It is significant, too, that the best seller under the listing
Passion is a book of poens-entirely because the title is the nost
sensational. Even poetry, generally a difficult formof reading to
sell, wll be clanored for if it is linked up wth sex or |ove or
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their mani festati ons.

Incidentally, the classifications FAMOUS LOERS and WOMEN do | ess
well, on the whol e, than mght be expected. Casanova, for exanpl e,
does not arouse interest unless his anorous reputation i s known.
Casanova: Hstory's Qreatest Lover shows these revealing figures; as
conpared wth other fanmous |overs, better or |ess known, as the case
nay be:

Casanova d eopatra Catheri ne Madane Abel ard & the Geat du Barry
Hel oi se

NY Tines. 60 60 50 80 10

Pathfinder . 10 80 10 60 O

N Y. Gaphic 40 150 100 70 20

Li berty 20 30 30 50 O

Nation 150 60 60 50 40

Harper’'s Omtted 90 80 90 100

Svart Set Ontted Omntted Ontted 150 Omtted

Casanova and Abelard wth his Hel oise sell best anong the nore
educated readers of the Nation and Harper’s. The wonen, once nore,
do best of all. The omssion of nost of these Fanous Lover titles
fromthe Srart Set, | should explain, was not due to censorship, but
to lack of space-enly one page was used in this nagazi ne.

Even in natters of health the sex interest domnates, for instead of
general rules of health, the people prefer to buy a hook which tells
themhow to take care of their skin and hair—n other words, they
put the enphasis on external appearance. Sex rejuvenation, of
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course, and sex physiol ogy, wth books about venereal diseases, also
take the | ead. These are authentic nedi cal hooks, witten by

recogni zed physi ci ans, under the general supervision of Dr. Mrris
Fi shbei n of the Anerican Medical Association. This is the way these
books conpar e:

General Care of Sexual Venereal Syphilis Health Skin and Rej uve-
D seases Rules Hair nation

NY. Times. 60 80 130 80 30

Pat hf i nder 50 70 60 50 20

NY. Gavhic 60 Ontted 110 180 100

Li berty 20 50 90 70 30

Nation 10 70

Ontted 110 80

Harper’s 30

Ontted Ontted Ontted Omtted Srart Set Omtted Ontted 90 90 70

Interest in other phases of health, and other diseases, is not so
universal, as is shown by these figures fromthe periodicals in
whi ch the books were adverti sed:

Pat ent
Cancer D abetes Tubercul osis Teeth Medi ci ne

NY. Times 4020 20 20 O
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Pathfinder 40 30 30 40 O
Li berty 0 10 10 0 10
Nation 0 0 10 10 10
Totals 80 60 70 70 20

This interest in sex wll be found to run through all other

subj ects, for even when we cone to hunor and jokes, there are jokes
about lovers, kissing, narried life, etc. The general collections of
j okes have these figures.

Kissing Married Life Lover Ford Drunk ol | ege

Jokes Jokes Jokes Jokes Jokes Jokes NY. Times 50 30 40 30 30 70
Pat hf i nder 60 60 40 20 20 20 NY. Gaphic 130 110 90 20 40 40

Li berty 40 40 50 10 20 30 Nation 50 50 30 10 30 40 Harper’'s 20 70 40
10 0 40 Snart Set 90 90 100 90 30 20 Total s 440 450 390 190 170 260

Wien it cones to nationalities and hunor, the Irish have it.
Proverbial Irish wt has nmade itself fanmous around the world, and
here is the indisputabl e evi dence:

Irish Negro Anerican Jew sh Scottish Yankee Rube Hobo Jokes Jokes
Jokes Jokes Jokes Jokes Jokes Jokes Total s

NY. Times 100 60 70 170 100 60 20 70 650 Pathfinder 150 60 60 60 60
30 20 10 450 NY. Gaphic 50 30 90 70 40 70 20 40 410 Liberty 30 10
20 30 60 20 0 20 190 Nation 20 50 30 Omtted 30 20 10 70 230
Harper’s 100 50 30 50 90 30 20 10 380 Smart Set 90 60 40 60 100 20
20 30 420 Total s 540 320 340 440 480 250 110 25
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Chapter XVI|

ThePassng of the" SalesPalicy”
Wiy the Little Blue Books No Longer Need Date-Line Sal es

FCRa little over eight years the Little Bl ue Books were in an
experinental state; then, for the first tine, a clear way began to
appear toward sonet hi ng nore dependabl e, toward sonet hi ng
established. By experinental | nean that the Little B ue Books, for
at least eight years, were fighting their way toward real commerci al
success. The goal was not quite reached, perhaps, during 1927—a peak
year wth a total distribution of 21,000,000 books—but as 1928 opens
| can assert wth great confidence that the experinmental period
during which "date-1ine sal es" were a necessity has passed.

No date-line advertising copy—by which | nean advertisi ng which
gives a definite closing-date, before which all orders nust be
nailed in order to get the benefit of the sal e —has been used in
Little Blue Book sales pronotion for alnost a year. It is true that
"closing out" copy has been used, especially during the early w nter
nont hs of 1927-1928, but | explain this alittle later. This was not
sal es copy in the usual sense, but a statenent of policy—+t was

t hought expedient to close out the Little Bl ue Books to nake room
for a newseries. Results indicated that the Little Bl ue Books had
not yet reached a saturation point; the public is not weary of the
five-cent pocket series, so it is going on—wth new adverti sing

whi ch offers only the pick of the list, wthout a date-line, and

w thout any "hurry-up" sales feature.

To tell the story fromthe beginning I nust go back to 1919, when
the Little Bl ue Books were in enbryo. O perhaps | shoul d not use
that figure, for sone of the books were in existence i n 1919-books
that were the nucleus of the series that was to be. Perhaps | shoul d
say that in 1919 the Little Bl ue Books were |ike a very young
infant, an infant wth promse of robust health, an infant wth
husky |ungs and a | oud voi ce bet okeni ng strong adol escence and
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sturdy nanhood. Even nowthe child is only nine years ol d—yet it is
ready to stand firnty on its own |legs, wthout any special pleadi ng
or sensational argunent to insure its support.

| ask ny readers to bear in mnd continually that the Little B ue
Books are only nine years old; that even now the series is beginni ng
only its tenth year. This extrene youth throws a hel pful |ight on
much of the history of the Little B ue Books; this youth is the real
expl anation of the experinental eight years or so during which
various advertising expedi ents were genuinely inperative.

In 1919 the Little Bl ue Books sold for twenty-five cents api ece,
then at five for a dollar, and later, as an experinent, they were
offered at ten cents each. Each price reduction neant, in effect,
that the total distribution nust leap up ininverse ratio: if the
price were hal ved the sal es nust nore than double, and so on.
Briefly, this is because the selling expense nust be reduced by a

| arger vol une of sales fromthe greater effectiveness of the new
selling point of alower price. At the sane tine the initial expense
of putting a newtitle into the list nust be diffused over a w der
distribution of the books—hough the manufacturing cost per book
woul d renain the sane until production could be increased to a point
where newer and nore automati c nachinery coul d be install ed.

Thi s sounds invol ved. Perhaps | can nake it clearer by using a snal |
store as an exanpl e. Suppose this store has two clerks, and they are
idle nore than hal f the day. Though the store nay be payi ng
expenses, and netting a fair percentage on the investnent, and

t hough both cl erks nmay be needed to handle the routine, there is a
possibility that the store can increase its business, and its
profits, by a price reduction. Suppose that the prices are cut
twenty five percent. This is a real inducenent for custoners to cone
and buy. If the increased business swells the volune so that the

cl erks are kept busy, and nakes the turnover or disposal of stock
twce as rapid as before, the store can be content wth a snaller
nargin of profit on the larger vol une of busi ness because the

sel ling expense per dollar has really been reduced-Two cl erks now
handl e tw ce as nuch busi ness as they did when they were idl e much
of the tine. The custoners get the benefit of the increase in sales,
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and, reacting to the price reduction, nore di sposed to buy because
they are getting nore for their noney.

d erks are nachinery, and vice versa. It is better for any plant to
sell its capacity output at a low price per unit, than to sell only
half of its capacity at two or three tines that price per unit.

This is, in summary, what has happened to the Little B ue Books. It
has been one experinent after another. | have always had to find out
If it was possible to increase the distribution sufficiently to
justify a reduction in the price. If the eight years from1919 to
1926 i ncl usi ve have seened to sone readers a chaotic successi on of
last mnute sales, this is.because eight years after all are not a
very. long tine.

It was in 1922 that the first five-cent sale was adverti sed —when
the series contained 300 titles. These Little Bl ue Books, to speak
In general terns, cost so nmuch apiece to produce, and at this tine
they were selling regularly for ten cents each. & each dine

recei ved for each book a large part had to go to pay the adverti sing
or selling expense-which is the expense of informng the prospective
buyer that Little Bl ue Books are avail abl e at such and such a price
and placing before hima list of the titles so that he can nake his
choi ce. Wien the books sold for ten cents apiece | was ready to
spend five cents of each dine received for themto adverti se and
sell them

My problemwas just this: Gould | attract nore buyers at a five-cent
pri ce—enough nore to enable ne to spend only two and a half cents to
sel | each book, and at the same time enough nore to tax ny plant’s
output to Capacity and keep the manufacturing cost down? | thought I
could. | was ready to try the experinent anyway.

If any of ny readers have the inpression that Little B ue Books—er
any other product—all sell just by being advertised, it is tine
that they abandoned such a fantastic notion. This point can be
reached only after constant repetition of persuasive advertising. A
reputation nust be built up; a product of w de appeal nust be

evol ved; a sound economc ratio between the selling price and the
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cost of producing and selling nust be reached. Al these things
require testing—+t is inevitably a constant |aboratory process of
trial and error.

| have poi nted out el sewhere that at first the ten-cent price—and
then the five-cent price—as so sensational initself that people
bought the books, many books that | ater becane poor sellers, just to
get themat that price. Fromthis, slowy but surely, | was to learn
what the readers really want-and howto give it to them The |ist of
1,260 Little Bl ue Books now, in 1928, being advertised w thout date-
line persuasion, is the result of this evolution—+t has taken al nost
ten years to bring into existence a series of such w de appeal, and
wi th such a thoroughly established reputation, that the books w ||
sel | spontaneously on the nere announcenent and printing of the
list.

Advertising, to get back to ny story, takes various forns —rom
actual display space i n newspapers and nmagazi nes to all kinds of
catal ogues, circulars, letters, and so on—but advertising of sone
kind is al ways necessary to pl ace any product before the nodern
public and find the right market for it. O even to find out whet her
the product has a narket, and a big enough one to justify its
manufacture. This advertising nust, furthernore, attract attention-
It nust get attention and then focus this attention on the nerits of
the product. If the product is a newone, wthout a reputation, the
attenti on nust be secured by sonet hing besi des the nere announcenent
of the product.

| had a ten-cent book to sell, and | wanted to sell the sane book
for five cents. The nore peopl e who knew of the Little Bl ue Books,
the nore sensational would any price relating to thembecone. |
could attract attention by the nickel price; the next thing | had to
do was to concentrate this attention on the books, and conpel

I medi ate action. | was | ooki ng ahead, even as far back as 1922, to
the day when a Little Bl ue Book could be sold for five cents
postpaid to any address in the world. But to announce this too early
woul d have neant disaster. | could not sinply nark down the price
and sit back to wait for the public to grab the books for a ni ckel
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apiece. For, inthe first place, the public would not do it; in the
second pl ace, the public would not do it enough.

There is a vast difference in the appeal of a choice of 500 titles,
and a choice of 1,260 titles. Ten people could examne a list of 500
titles, and perhaps only five or six wll find sonething to interest
t hem enough to nake themspend their noney. But the sane ten peopl e
can examne a list of 1,260 titles, and perhaps as nany as ei ght
wll find sone books to interest them

But to increase 500 titles to 1,260 is a task. | know, nowthat it
Is done, that it could not have been acconplished in the nine years
just past wthout what sone people like to call "sensational"
advertising. | had ny choice of doing it in nine or ten years, or
doing it in twenty-five or thirty years. | chose the shorter tine.

Incidentally, by 1,260 titles | do not nean just any titles that
happen to cone along. | nean 1,260 really popul ar titles. In the
nine years of publishing Little Bl ue Books, nearly 2,000 titles have
been in print at sone tine or other, if you add in all the books
which were in print and |ater were withdrawn to be repl aced by ot her
books.

A buyer is phlegnatic when faced wth a product whi ch he does not
recogni ze as sonething he needs. |If he sees no reason to grab it, he
wll take his good tine about nmaki ng a purchase if he nakes one at
all. If, in 1922, | had calmy advertised that after the first of
February the Little B ue Books would be only five cents each, people
woul d have read the announcenent and nost of themwoul d have nade a
nental resolution to buy some one day soon. But how soon? And how
nmany woul d renenber to do it?

Instead of that, | announced a sal e-an experinental sale to nake a
test of the five-cent price. Until a certain date-say March 3lst—
peopl e could buy the Little Bl ue Books for five cents each, half
price. Aiter mdnight of March 31st the price woul d go back to ten
cents, the usual price.
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Inthis way | nade certain that everyone really wanting to buy
Little Blue Books for a nickel instead of a dine each would do so by
the 31st of March. | al so nade sure just how nany peopl e woul d
respond to each advertisenent of the sale, and how soon they woul d
respond—or sales advertising is substantially dead after the date-
limt of the sale is passed.

By announcing a sale, with a definite date-limt, | was in effect

hol ding a caucus. | was polling votes for and agai nst the five-cent
price for Little Blue Books. Al votes had to be in by March 3lst.
The votes received were affirnati ve ones; the expense of polling the
votes coul d be considered as standing for negative ones. It was thus
asinple natter to figure the nanufacturing cost of the books sold
during the sale, plus the expense of handling and filling orders,

pl us the expense of selling whatever books were sold through the

sal es adverti si ng.

The first five-cent sale of the Little Blue Books did not justify
naki ng the nickel a permanent basis for selling the books. On the
expiration date the price did indeed go back to ten cents api ece,
and i n several subsequent sal es, when the price was agai n adverti sed
at five cents, when the volune of sales totals due to the date-line
advertising was past, the price reverted of necessity to ten cents
for each book.

By this sales policy and date-1ine advertising through ei ght

experi mental years, | gal vani zed the book-buyer into i medi ate
action. | saidto him in effect: "Here is a bargain—until a certain
date you can have it for ten cents. After that date the price wll
be ten cents."” He has had to act by the date limt | set, or he has
| ost the opportunity to act at all.

No, sone cynic is saying, he has not |ost the opportunity forever—
but only until the next sale comes around. M/ answer to that is that
he did not have any assurance that there woul d ever be another sale.
H s decision to buy the books during a given sal e nust al ways be
arrived at fromthe facts before him He has an opportunity to buy
books for a nickel each until May 30th. Perhaps there wll be

anot her opportunity six nonths later, but this is only specul ation.
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Meanwhil e, his attention sharply arrested by the sal es copy, he
pauses to | ook over the books. lie finds sone, probably, that he
woul d like to have. If he orders thembefore My 30th they w il cost
five cents each; if he tarries until after that date, he is told in
very clear language that they wll cost himtw ce as nuch. If he
want s the books and has the noney to buy them the chances are nuch
in favor of his sending his order before the cl osing date.

The five-cent price renmai ned uncertain for nearly eight years.
During a date-line sale the five-cent price would be justified, but
as soon as business dw ndl ed after the sale as it al ways nust,

unl ess other advertising is sufficiently conpelling to carry on the
vol une the five-cent price woul d be expensive to nai ntain. Because |
knew t hat sonewhere there was the right rati o between selling price,
cost of manufacturing and selling, and nunber of titles for choi ce—
and that it was ny job to discover this ratio+ even tried a few
sales wth the price as lowas four cents, and once as |ow as three
cents. The i ncreased busi ness on these two | ower prices, however,
was not enough to indicate that they are feasible.

As a natter of fact, at one tine—+t was in the early sumer of 1925—
| came near to facing failure. The distribution for the year, to the
first of May, was not enough to warrant continuing the Little B ue
Books at five cents each; to go back to a higher price at that tine,
when | thought the permanent five-cent unit price was in sight,

woul d have nmeant ruin. M/ only course was to go ahead—which neant to
find out for certainif the Little Bl ue Books were dooned. |If the
five-cent price were not swiftly vindicated | would have to quit.

| know that many readers have not forgotten that | threatened to

quit at that tine. | said to them through ny advertising: "I shall
stop publishing the Little Bl ue Books—unl ess you send ne enough
orders to prove to ne that the books are still wanted. You have

until June 30th to nail your order. Let ne know your answer on or
before that date." These were not the words | used, but they are the
gi st of ny announcenent.

This sale was sincere enough. | either had to sell the books—er stop
naking them | gave the public its choice —+f the orders during the
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sal e had not passed beyond a certain deadline, | would have kept ny
word and quit. Bven as it was, | kept ny word, for | found out that
the orders passed far beyond the deadline, and that the clanmor was
for the Little Blue Books to go on. This sale, indeed, put 1925 over
wth adstributionalittle better than the previous year—+ am
proud that each year has been a little better than the | ast.

The sal es headlines were true, and they did the work. Peopl e read
these Little Bl ue Book advertisenents and checked of f the books they
want ed—because they wanted to get thembefore they were all gone.
These sane people nailed their orders before the cl osing date,
because they did not want to be left out. This was encouragi ng—for
It showed that the tine would yet cone when the Little Bl ue Books
could attract enough attention w thout "hurry-up" slogans and dat e-
lines to keep on wth mass production and a five-cent price.

The next sale was in the wnter of 1925-1926, cl osing February 28,
1926. It was during 1925 that investigations showed that any
classic, just because it was offered in a five-cent edition, would
not sell in large quantities. | have described in the chapter
entitled "The Hospital ," and further in that called "The Mrgue,"
how failing Little Bl ue Books were either saved or killed. But | did
not like to wthdraw those classics wthout giving Little B ue Book
readers a chance to express an opi nion on the change of policy—via
orders for books they really wanted.

The reason for this sale was the change of policy inplied in

w t hdraw ng certai n books and repl acing themw th nore popul ar
titles. | did not advertise exactly which books were to be

w thdrawn—or | did not know nyself. | knewthat certain titles

woul d have to go if the sale did not inprove their show ng, but even
| had to wait For the results of the sale before | coul d be sure.

The attention of the public was drawn to the advertising of this
sale as though by a magnet. Date-line copy is sound sal es

psychol ogy, beyond any possible doubt. If you have until February
28th to act, you wll act before then if you really want to benefit
by it. The entire list of Little Bl ue Books was printed during this
sale, and it was announced t hat
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after February 28th nany of themwoul d be w thdrawn, never to be
reprinted. The aval anche of orders showed that people did not want
Little Blue Books to be w thdrawn, but—

This But is a big one. The public proved to ny satisfaction that
Littl e Bl ue Books were wanted, but the public, in nmaking its

sel ection fromthe conplete |ist of books, proved also that it
want ed what had al ready been shown to be the nost popul ar books.
Mbst of the titles which had failed during 1925 continued to | ag
behind in the sale. Wen given their choice, the people bought the
books that ny experience had taught ne were of w dest appeal .

| have w thdrawn those books, as | said | would. This is shown by
even a cursory conparison of ny listings in January, 1926, wth ny
new listings for January, 1928. The differences are w de and often
drastic. Mre than 200 books have been w thdrawn or in sone way
popul ari zed during the two-year interval. Mre than 400 books have
been altered at least inthe title or the listing in the catal ogue.

Thi s 1925- 1926 sal e proved conclusively that a sale justified by
necessary revision or alteration of policy woul d nake that policy
even nore desirable by confirmng it. Though the peopl e responded to
the date-line sales advertising because they wanted to get the books
that appeal ed to them before any books whatever were wthdrawn, |ess
than five percent of the people ordered any of the books actual |y
slated to be killed (unless the new sal es copy inproved their

show ng). The sale told ne what | wanted to know and I went ahead on
that information. | should add, al so, that by "popul arizi ng" the
series of Little Bl ue Books | have never neant |lowering their
standard or in any way vulgarizing the |ist.

Even during the eight experinental years i gave copy other than
date-line sales copy a chance. | kept testing out straight
advertising, copy wthout any sales feature as persuasion, but until
the latter part of 1927 it never paid out. Until that tine only

i nperative headlines, "hurry-up" copy, was sufficiently forceful to
goad buyers into i medi ate action and keep the yearly turn-over of
the Little Bl ue Books enough to justify their production for a

ni ckel apiece. | say again that sales copy of this kind, insisting
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that the books had to be bought by a given date or not at all, is
all that made possible 1,260 different titles in only nine years.

During the spring and summer of 1927 snall (less than full pages)
advertisenments were used, |isting books of certain classifications
only, making special drives on their particular appeal. | shall

di scuss in another place the success of this formof sal es pronotion
for the Little Blue Books. Wiat | wish to point out here is that no
sal es copy-rRo dat e-li ne—aas used.

Then, when it becane necessary to plan the advertising policy for
the fall of 1927 and the w nter of 1927-1928, a serious situation
was reveal ed. Sal es had dropped alarmngly during the late spring,
conpared with what the year should showif the Little Bl ue Books
were to keep up the pace necessary to keep themalive. Sonething
nust he behind it—was | facing failure agai n?

The situation in the autonobil e narket was a keynote to popul ar
feeling. | thought that the people mght al so be weary of a

standar di zed five-cent book, as they appeared to be of Henry Ford' s
Mdel T. It seened that a nore expensi ve book mght be want ed—ahi ch
Is to say a better |ooking book, for the contents are as excel | ent
as they can be now-and | thought that the tine mght have cone for
abandoning the Little Bl ue Books entirely in favor of a nore
expensi ve seri es.

The advertising policy was determned by these conditions. |
enbodi ed these general conclusions in the fall and w nter
advertising canpai gn. | had sonewhat over six mllion books in ny
war ehouse; those in the process of manufacture would bring this to
over seven mllion. If | really had to start another series, | nust
first sell these hooks. Wiy not test the public’'s feelings in the
natter? Wiy not ask people if they wanted t hese books?

So the advertising said that the Little Bl ue Books woul d be

di scontinued for a bigger and better |ooking series of nore

expensi ve books. But here is the inportant fact about this
advertising—+t carried no date-line whatever. | said the Little B ue
Books woul d be di sconti nued when they were sold out, but |I did not
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give any date. | even guaranteed to fill every order received from
this advertising. The readers were not persuaded by any dictatorial
headl i nes as they had been in the past—but they were given their

choi ce of the nost popular Little B ue Books, while they mght |ast.

The first returns fromthe early fall advertising were very
encouragi ng. | began to suspect that the standardi zed five-cent book
had not yet outlived its popularity. Later returns confirned thi s—
the response, finally, saved the Little B ue Books. Thousands of

| etters, besides the orders,. poured in fromall over the country
and even fromforeign | ands protesting agai nst the cessation of the
series. "Sart a newseries," the usual recormendation was, "but |et
the Littl e Bl ue Books go on."

The significance of this latest advertising canpaign is far-
reaching. It nmeans that the Little Bl ue Books have at |ast reached
that happy ratio between selling price, manufacturing and selling
cost, and scope of choice, which nakes themalluring w thout date-
lines and wthout any "hurry-up" sal es feature.

In fact, the 1928 canpai gn began with strai ght copy—a conplete |i st
of 1,260 books, a catal ogue printed on a full-sized newspaper page—
and this copy is nore than holding its own agai nst the previous
record of date-line sales copy. Here are the figures for the (hicago
Tribune, in which a full page, listing all the books, appeared
Tuesday norning, January 10, 1928:

First Day returns fromJan. 10, 1928, no sal es feature, $320.

First Day returns fromnext best previous insertion, wth dateline
sal es feature, $265.

In keyed advertising such as | use for selling the Little Bl ue Books
It can always be assuned that the first day''s returns wll indicate
the general outcone of the entire run of returns fromt hat

adverti senent. The preceding figures showthat this 1928 page w ||
surpass the result of any previous adverti senent in the sane paper.
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This |ate 1927 canpai gn, indeed, was so successful that | quickly
nade the decision to go on wth the Little Bl ue Books, and those
titles selling out quickest were rushed to the presses again to fill
the rush of orders. No one was di sappoi nted. Now the first part of
1928 is busy largely wth the preparation of new catal ogues, of this
new advertising copy wthout a date-line and wthout any sal es
feature-advertising that has shown itself to be the right kind at
last. Inthe tenth year of the Little Bl ue Books they have reached
their goal -rore than 1,200 titles at five cents each postpaid to any
address in the worl d.

| realize that ny past policy of selling Little Bl ue Books through
date-line sal es was consi dered by nany to be objectionable. | am
sure, though, that those people did not grasp the experinental
nature of the series during that tine. They forgot that the books
had been in existence only five or six or seven years. They did not
renenber, in fact, that the series cane into existence alter the

cl ose of the World Vr. Surely so far-reaching an enterprise could
have been consi dered experinental even for ten years, instead of
slightly nore than eight.

Anot her reason why ny sal es perhaps seened to sone peopl e so
constant is that, in nunber of agate lines (in which advertising is
neasured), according to actual figures, | do nore national
advertising every year than any other book publisher—and ny product
sells for the least per unit. These two facts expl ai n nuch.

| can plead plenty of justification. | have al ready shown that the
advertising has never been deceptive, and that it always represented
the actual situation. |I threatened to withdraw classical Little Bl ue
Books because people did not want them the peopl e proved they did
not want themand | wthdrewthem | announced, as a change of
policy, that the Little B ue Books woul d be discontinued to make way
for another series: | was told, by the results, that the Little B ue
Books were still wanted, and so they are conti nui ng.

The answer to ny announcenent of this change of policy is even nore
convi nci ng because the announcenent carried no date-line. This told
ne at once that the tine had really cone to try "straight"
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advertising, on the appeal of the books thensel ves, at the

establ i shed price of five cents each postpai d anywhere in the world.
| amas glad as anyone that 1928 opens wthout a sales feature in
Little Bl ue Book advertising. The goal has been reached, and it is
curious to note that it cones al nost sinultaneously wth the sal es
total of 100, 000,000 books in nine years.

In conclusion, I amnot the only publisher who has used sal es
advertising wth a date-line. | amwlling to admt that | have used
nore of it, because ny, annual advertising runs into a | arger
figure. | use nore nediuns, that is. For exanple, the Little B ue
Books have regul arly used full page space in newspapers Throughout
the country; | amthe only publisher, indeed, who uses the tabloid
newspapers to sell any books what ever of an educational and avowedly
high literary standard. The success of the Little B ue Books in the
tabloids is a triunph in itself.

| amsorry if the date-line sal es have di spl eased sone of the
readers of Little Blue Books. | had to risk displeasing the fewin
order to reach the many—and thereby keep the Little B ue Books

novi ng ever ahead toward the ultimate goal. That goal seens now to
have been reached. | amgrateful to the thousands of readers who
have nade it possible and | hope that in this chapter | have given a
cl ear exposition of why the sales were al so necessary to reach this
goal .

THE BEND
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