Exclusive 200% Growth SEO Content Calendar

SEO Content Calendar Template (Monthly View)
1. Goal Setting & Strategy
Before diving into the calendar itself, define your primary SEO objectives. For example:

Goal: Increase organic traffic by 30% over the next 6 months

Target Keywords: [List of primary and long-tail keywords]

Content Focus: On-page SEO, blog content, link-building opportunities, etc.

KPIs to Track: Keyword rankings, organic traffic, backlinks, CTR, engagement rates

2. Content Types & Focus Areas

Decide on the types of content you want to create, and which SEO factors you want to target.
Here are some examples:

Blog Posts: Informational, long-form posts targeting long-tail keywords.

Landing Pages: Optimized for transactional keywords (e.g., product pages, service
pages).

Video Content: YouTube SEO and video snippets.

Guest Posts: For backlinks and brand authority.

Infographics/Other Media: To increase shares and backlinks.




3. Content Calendar (Monthly View)

Here’s an example of what your SEO content calendar might look like for one month.
Maintaining consistency, optimizing for keywords, and aiming for a mix of content types is

essential.
Date Content Title/Topic Target Content Status Notes
Type Idea Keyword(s) Goal
Wee Blog Post "How to best SEO Rank for Drafting  Add internal
k1 Choose the tools, SEO "best SEO links to tool
Best SEO Tools software tools" and reviews
for 2025" 2025 "SEO
software
2025"
Wee Landing "Our SEO Convert Publishe  Optimize for
k1 Page Professional services, visitors into  d conversions
SEO Services" professional leads
SEO
Wee BlogPost "Ultimate Guide keyword Rank for Complete Include
k2 to Keyword research, "SEO d step-by-step
Research for SEO keyword keyword process
Beginners" tips research
guide"
Wee Video "What Is on-page Drive traffic ~ Filming Optimize
k 2 Content On-Page SEO? SEO, SEO from video title &
A Simple basics YouTube description
Explanation”
Wee Guest "Top SEO e-commerce  Gain Pitching  Outreach to
k3 Post Trends for SEO, SEO backlinks top
E-commerce in  trends 2025 and e-commerce
2025" authority blogs
Wee BlogPost "How to voice search  Rank for Research Include FAQ
k3 Optimize Your  optimization, voice section with
Website for SEO 2025 search SEO keywords

Voice Search in
2025"



Wee
k 4

Wee
k 4

"Local SEO for
Small
Businesses: A
Complete
Guide"

Blog Post

Infographi "SEO vs SEM:
c What's the
Difference?"

local SEO,
small
business
SEO

SEO vs SEM,

paid search
VS organic

Rank for
"local SEO
guide"

Increase
social
shares and
backlinks

Publishe
d

Designin
g

Add case
studies and
examples

Post on
social
channels

4. Content Calendar Details

Example Breakdown of Key Tasks:

Keyword Research: Ensure each piece of content targets a primary keyword and has
related long-tail keywords integrated.

SEO Optimization:

o Optimize meta descriptions, title tags, header tags, and image alt texts.

o Ensure mobile-friendliness, fast loading speed, and good user experience.
Content Distribution: Once content is published, distribute it through social media,
email newsletters, and other channels.
Link Building: Include internal links to other pages on your site, and aim for high-quality
external backlinks (guest posts, outreach).

5. Tracking & Metrics

For each piece of content, track the following metrics:

Keyword Rankings: Use tools like Google Search Console, Ahrefs, or SEMrush to track

keyword rankings before and after content publication.
Organic Traffic: Use Google Analytics to measure the organic traffic from each piece of

content.

Backlinks: Monitor backlinks generated via outreach (guest posts, influencers, etc.).
Engagement Metrics: Track page views, average time on page, and bounce rate to

evaluate content engagement.




6. Content Planning Tips:

1. Long-Tail Keywords: Focus on ranking for low-competition, long-tail keywords in
addition to broader keywords.

2. Evergreen Content: Aim to create content that remains relevant for a long time (e.g.,
"SEO Best Practices" or "How to Use Google Analytics").

3. Content Clusters: Use pillar pages and content clusters to organize related topics and
improve the internal linking structure.

4. User Intent: Always align your content with user intent (informational, navigational,
transactional) to increase conversions.

7. Tools to Help Build Your SEO Content Calendar

Google Sheets or Excel: Use for tracking content ideas, deadlines, and status updates.
Trello/Asana: Great for organizing content tasks, team collaboration, and deadlines.
Notion: Flexible workspace for content planning and SEO tracking.

Ahrefs/SEMrush: Keyword research and competitive analysis tools.

Buzzsumo: Content research tool for identifying popular topics in your niche.




8. Calendar Sample for a Specific Niche: E-commerce SEO

Date

Wee
k1

Wee
k 2

Wee
k3

Wee
k 4

Content
Type

Blog Post

Landing
Page

Blog Post

Infographi
c

Title/Topic
Idea

"Top 10 SEO
Strategies for
E-commerce
Websites"

"SEO Audit
Services for
E-commerce
Websites"

"How to
Create an
E-commerce
Blog that
Boosts SEO"

"A Quick
Guide to
Optimizing
Product
Pages for
SEO"

Target
Keyword(s)

e-commerce
SEO, SEO
for online
stores

e-commerce
SEO audit,
audit services

e-commerce
blog SEO,
blog
marketing

product page
SEO,
on-page SEO

Content
Goal

Rank for
"e-commerc
e SEO
strategies"

Convert
traffic to
inquiries

Rank for
"e-commerc
e blog
SEO"

Gain shares
and
backlinks

Status

Drafting

Drafting

Publishe
d

Designin
g

Notes

Link to case
studies of
successful
sites

Focus on
local SEO
opportunities

Include CTAs
for email
capture

Post on
Pinterest and
Instagram

9. Adjusting for Frequency & Resources:

Depending on your available resources, you may want to adjust the number of pieces of content
you produce per week. For larger teams, you can aim for 3-5 pieces of content per week. For
smaller teams or solo entrepreneurs, focus on 1-2 pieces of high-quality content per week.

Your SEO Content Calendar is your roadmap for consistent and strategic content creation. Use
it to stay on top of your SEO goals, track progress, and ensure your content is effectively

targeting the right keywords and user intent. Adjust the calendar monthly based on performance
and SEO trends to ensure ongoing optimization.
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