Developing a digital marketing strategy for doctors, hospitals, and clinics can help them
effectively reach their target audience and promote their services.

Here are some key steps to consider:

Define Your Goals

Start by identifying your specific marketing goals.

Do you want to increase patient appointments, raise awareness about a particular
specialty, or improve your online reputation?

Clearly defining your objectives will help shape your strategy.



Identify Your Target Audience

Understand the demographics and characteristics of your ideal patients. Consider factors
such as age, location, health concerns, and preferences. This knowledge will enable you
to tailor your marketing messages and choose the appropriate channels to reach your
audience.

8 Stages Of Sales
Funnel:

A sales funnel for doctors, hospitals, and clinics is a process that guides potential patients
from initial awareness to becoming loyal customers

Here's a simplified version of a sales funnel for healthcare providers:

1. Awareness: Attract potential patients by increasing your brand visibility and promoting
your services. Utilize digital marketing strategies such as search engine optimization
(SEO), content marketing, social media advertising, and online presence optimization to
generate awareness.

2. Interest: Once potential patients become aware of your practice or facility, capture
their interest by providing valuable and relevant content. Offer informative blog posts,
videos, and social media updates that address common health concerns and
demonstrate your expertise.

3. Consideration: As potential patients develop an interest in your services, provide them
with more in-depth information about your practice, doctors’ profiles, specialties, and
treatment options. Offer educational resources, case studies, patient testimonials, and
virtual tours of your facility to build trust and credibility.

4. Evaluation: Potential patients now start evaluating your practice against competitors.
Ensure your website is user-friendly and mobile-responsive, with clear contact



information and easy appointment booking options. Provide transparent pricing
information and highlight any unique selling points that differentiate you from others.

5. Decision: At this stage, potential patients are ready to make a decision. Offer a
seamless and convenient patient experience by simplifying the appointment scheduling
process, providing multiple contact channels, and offering flexible payment options.
Respond promptly to inquiries and address any concerns or questions they may have.

6. Conversion: Once a patient decides to choose your practice, facilitate a smooth
onboarding process. Provide clear instructions for the first appointment, offer necessary
paperwork online, and ensure a warm and welcoming environment. Deliver exceptional
care to create a positive patient experience and encourage loyalty.

7. Retention: After successfully converting a patient, focus on building long-term
relationships and fostering loyalty. Stay in touch through email newsletters, personalized
communications, and social media engagement. Offer ongoing value, such as health tips,
updates on new services, and exclusive offers.

8. Referral: Satisfied patients can become valuable brand advocates. Encourage them
to refer their friends, family, and colleagues by offering referral incentives, requesting
online reviews, and providing shareable content. Positive word-of-mouth
recommendations can significantly contribute to your patient acquisition efforts.

Build a Professional Website
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A well-designed website serves as the foundation of your online presence. Ensure it is
user-friendly, visually appealing, and mobile-responsive. Include important information
such as your services, doctor profiles, contact details, and patient testimonials.

Search Engine Optimization (SEO)
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Optimize your website to improve its visibility in search engine results. Identify relevant
keywords and incorporate them naturally into your website content, meta tags, and
headings. Publish high-quality, informative content that addresses patients’ questions

and concerns.

Local SEO
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If you have a physical location, optimize your website for local searches. Claim your

Google My Business listing, ensure accurate contact information, and encourage patients
to leave reviews. This helps improve your local search rankings and enhances your online

reputation.

Content Marketing
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Create valuable and engaging content to educate and attract patients. Develop blog
posts, articles, videos, and infographics that cover health topics, provide tips, and
showcase your expertise. Share this content on your website, social media channels, and
through email newsletters.

Social Media Marketing
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Establish a presence on relevant social media platforms such as Facebook, Instagram,
Twitter, or LinkedIn. Share informative content, engage with followers, and promote your
services. Consider running targeted advertisements to reach a wider audience

Online Advertising
N haiie g o . 3670 OB = | G niea i iy e OB~ | | Eageiyiim O <

Sabaing o ta
gince are

" @1 il era il 340 lluity 1 ight [ iy 1o orgat [ b
and gince ot eataracts. Lasrn mare aboud catarsot o e Cous
RIGArY AN 358 I yOU'TE & 00 CANCRISNE.

81545, 50 eombast iens cnsts ean enlly and U in She long
Fin, ¥ MR FWECH 12 LASIK!

£y

want o sae the réal cosf

of glosses and contacts?

LB T LAG I GBS G G O W MU YOG A SN0 TN LATE

Explore digital advertising options such as pay-per-click (PPC) campaigns on search
engines or social media platforms. This can help drive targeted traffic to your website and
increase visibility for specific services or promotions.

Online Reputation Management
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Monitor and manage your online reputation by regularly checking patient reviews and
responding to them in a timely and professional manner. Encourage satisfied patients to
leave positive reviews and testimonials, as they can greatly influence others’ decisions.

Email Marketing
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Build an email list of interested patients and use it to share relevant updates, educational
content, and promotions. Personalize your emails and segment your audience to deliver
more targeted messages.

Telemedicine and Virtual Services

Benefits of Telehealth
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In the digital age, offering telemedicine services can expand your reach and convenience
for patients. Promote your telehealth capabilities and virtual services to attract patients

who prefer remote consultations.



Analytics and Tracking
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Utilize web analytics tools to track the performance of your digital marketing efforts.
Monitor website traffic, engagement metrics, conversion rates, and patient inquiries. Use
this data to refine your strategy and make data-driven decisions.

Remember to comply with relevant healthcare regulations, such as patient privacy laws
(e.g. HIPAA), when implementing your digital marketing strategy. Regularly assess and
adapt your approach based on feedback, analytics, and changing patient needs to
ensure a successful and effective digital presence.

About ENSETT

ENSETT is a leading digital marketing company in Patna, Bihar. We specialize in assisting
businesses to adopt effective business-to-business (B2B) digital marketing strategies.

Our team at ENSETT understands the evolving landscape of the digital world and the
importance of establishing a strong online presence.

We are specializes in three industry:

1. Health
2. Education
3. F&B

By leveraging various digital marketing channels and techniques, we will help your
business reach a wider audience, generate quality leads, and ultimately drive growth and
success.



Our Clients:
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Our Portfolio:

You may check our work at:
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Very professional and committed team
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ENSETT DM Agency on...

ENSETT is a leading Digital
Marketing Agency In Patna....



Book Free Consultancy:
Visit- ensett.in to book you appointment
Call: 7545010101

Email: info@ensett.com



