
"Automate Your Online Course Business in 30 Days"

This eBook is designed to be practical and easy to implement, using a personalized approach
with ready-to-use templates and actionable steps.
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Introduction

The Importance of Automation

In today’s fast-paced world, balancing a full-time job, family responsibilities, and a side business
can be overwhelming. Automation is the key to managing your online course business
efficiently, allowing you to focus on what you do best – creating valuable content and engaging
with your students.

What You Will Achieve in 30 Days

By following this eBook, you will set up a fully automated system for your online course
business within 30 days. You’ll learn how to automate email marketing, build optimized sales
funnels, streamline customer management, and automate content delivery, reducing your
manual efforts significantly.
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Week 1: Setting Up Email Marketing Automation

Choosing the Right Email Marketing Tool

For our automation journey, we’ll use ActiveCampaign, a powerful tool that offers
comprehensive email marketing automation features.

Step-by-Step Guide to Setting Up ActiveCampaign

1. Sign Up and Set Up Your Account

✅ Visit the ActiveCampaign website and sign up for an account. [Active Campaign Aff.
LINK]
✅ Follow the prompts to set up your profile and business details.

2. Import Your Contacts

✅ Prepare a CSV file with your contact list.
✅ Navigate to Contacts > Import Contacts and upload your file.

3. Create Your First Email Campaign

✅ Go to Campaigns > Create a Campaign.
✅ Choose a template or start from scratch.
✅Write your email content and save.



Email Sequence Templates

Welcome Sequence:

1. Day 1: Welcome Email

- Subject:Welcome to [Your Course Name] !
- Body: - Personal greeting, introduction to the course, what to expect, and a call to action

to join the community.

2. Day 3: Value Email

- Subject: Here’s What You’ll Learn Next!
- Body: Highlight key benefits and outcomes of the course, including a success story or

testimonial.

3. Day 7: Engagement Email

- Subject: Are You Ready to Dive Deeper?
- Body: Encourage engagement with course content, invite questions, and offer additional

resources.
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Week 2: Building and Optimizing Sales Funnels

Introduction to Sales Funnels

A sales funnel guides potential customers through a journey from awareness to purchase,
helping you convert leads into paying students.

Creating a Sales Funnel with FlexiFunnels

1. Sign Up for FlexiFunnels

✅ Visit the FlexiFunnels website and sign up for an account.
✅ Complete the setup process and familiarize yourself with the dashboard.

2. Choose a Funnel Template

✅ Navigate to Funnels > Build a Funnel.
✅ Select a pre-designed funnel template suitable for online courses.

3. Customize Your Funnel Steps

✅ Edit each step (landing page, sales page, checkout) to match your brand and course
details.
✅ Add engaging content, videos, and testimonials.



High-Converting Funnel Templates

Example Funnel:

1. Landing Page:

- Headline: Transform Your Career with [Your Course Name]!
- Subheadline: Join thousands of successful students.
- Call to Action: Enroll Now!

2. Sales Page:

- Headline:Why [Your Course Name] is Right for You.
- Content: Course benefits, features, and instructor bio.
- Call to Action: Sign Up Today and Get a Special Bonus!

3. Checkout Page:

- Headline: Almost There!
- Content: Secure payment form, money-back guarantee, and support contact.
- Call to Action: Complete Your Purchase.
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Week 3: Streamlining Customer Management

Tools for Customer Relationship Management (CRM)

A CRM system helps manage your interactions with students and leads, ensuring no
opportunity is missed.

Setting Up Your CRM System

1. Choose a CRM Tool
- Options include HubSpot, Zoho CRM, and Salesforce. For this guide, we’ll use HubSpot.

2. Set Up Your Account
- Sign up on the HubSpot website and follow the setup instructions.

3. Import Your Contacts
- Import your contact list from ActiveCampaign to HubSpot.

4. Automate Follow-Ups
- Create automated workflows for follow-up emails, reminders, and engagement prompts.

Automating Customer Follow-Ups

*Example Workflow:*

1. New Enrollment Follow-Up:

- Trigger: Student enrolls in a course.
- Action: Send a welcome email.
- Delay: 3 days.
- Action: Send a reminder to start the course.

2. Inactive Student Follow-Up:

- Trigger: No activity for 14 days.
- Action: Send an email with motivational content and resources.
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Week 4: Automating Content Delivery and Engagement

Choosing an LMS Platform

We recommend FlexiFunnels for its user-friendly interface and robust features.

Automating Course Delivery and Student Communication

1. Set Up Your FlexiFunnels Account

- Sign up on the FlexiFunnels website and set up your school.
- Create your course and upload content.

2. Automate Course Delivery

- Use drip content to release modules over time.
- Set up automated emails for each module release.

3. Student Communication Automation

- Create email sequences for course progress, reminders, and feedback requests.
☑✅�

Engagement Strategies and Templates

*Example Engagement Emails:*

1. Module Completion Email:

- Subject: Great Job on Completing Module 1!
- Body: Congratulate the student, summarize key points, and preview the next module.

2. Mid-Course Check-In:

- Subject: How’s Your Learning Journey So Far?
- Body: Ask for feedback, offer support, and encourage participation in community

discussions.



3. Course Completion Email:

- Subject: Congratulations on Completing [Your Course Name]!
- Body: Celebrate the achievement, provide a certificate, and invite them to advanced courses

or community groups.
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Conclusion

Recap and Next Steps

Congratulations! You’ve set up a fully automated system for your online course business in just
30 days. By leveraging these tools and strategies, you’ve created a scalable and efficient
business model that frees up your time and maximizes your revenue potential.

Additional Resources and Tools

To continue improving and growing your business, explore these additional resources:
- [List of useful blogs, websites, and tools]
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### Personalized Approach Highlights:

1. Practical and Actionable:
- Detailed steps, screenshots, and examples for easy implementation.

2. Ready-to-Use Templates:
- Pre-written email sequences, funnel templates, and engagement strategies.

3. Visual Aids:
- Screenshots and diagrams to guide through each setup process.

4. Expert Insights:
- Tips and best practices from successful course creators.

5. Interactive Elements:
- Checklists, worksheets, and templates embedded within the eBook.

This eBook provides Rajesh Patel with a clear, actionable plan to automate his online course
business, tailored to his needs and reducing the effort required for research and trial and error.


